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Labyrinth Success

[ Editor’s Anecdote ]

@iamBiH

hen I first moved to Los Angeles 12 years ago, I thought success looked exactly 
like the labyrinth image watermarked underneath.  If I do this, I’ll get that.  
If I meet that person, they’ll do this for me. If I turn here, I’ll go there.  Now, 
with over a decade of entertainment industry experience I would identify 

the labyrinth that I’m standing on as a more accurate depiction of the path to success.  
Everyone’s journey to breaking into Hollywood is unique but the common factor is that 
the path is full of twists and turns like a labyrinth.  
 A labyrinth is defined as an intricate structure of interconnected paths that make 
it difficult to find a way through the maze. Isn’t that the story of your entertainment 
career?!  There is no road map to getting an agent, raising film financing or landing 
a record deal. So you must take on the mindset that you (and only you) will break 
yourself into Hollywood. 
 We always hear stories in trade publications about the sale of a scriptwriter’s first 
screenplay or a director’s directorial debut.  What is often misleading in these articles 
is the exclusion of a filmmaker’s portfolio:  the five other polished scripts on their 
Mac, two seasons of web series uploaded to YouTube,  and a successfully completed 
Indiegogo fundraising campaign for a short film that he/she produced and directed—
before the highly-publicized big break.  By no stretch of the imagination do industry 
professionals achieve success by simply prancing into hollywood—nor do they walk, run 
or strut in. They break in.  
 Labyrinth success is absolutely obtainable.  Just look at the Hollywood & Vine Film 
Festival Winners (p. 8), especially Hollis McLachlan (on the cover), an Award-Winning 
Artisticpreneur (p. 20).  Take a second glance at that labyrinth on the right and determine 
your breakthrough action plan.  If you are in a rut or depressed about your career, follow my 
mother’s advice:  the ways to get to the other side of a mountain are to climb up it, go around 
it, or blow a hole through it using highly-explosive material.
 In other words, develop ingenious material that resonates—whether hilarious, thought-
provocative or visually stimulating.  Create. Create. Create:  YouTube channel with trailers, sizzles, 
web series, music videos or rip-o-matics (Google it!).  Send strategic emails to power players along 
with progress updates to peers and mentors.  Brand yourself via newsletters, articles and social 
media.   Network. Network. Network:  attend markets like AFM or Cannes, charity red 
carpets or celebrity fundraisers, and festivals (volunteer if too costly).  
Rewrite. Rewrite. Rewrite:  songs, scripts and manuscripts.  Let’s light 
2014 up with #Dynamite!  #TaioCruz #myfavsong #cleanversion

Seize the journey!

Angela M. Hutchinson
Editor-in-Chief
angela@hollywoodvinemag.com
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Merci Beaucoup!
“Reading the current edition from Paris. 
Vive Internet!”
– Samantha Guveli, Writer

“Received my copy of Hollywood & Vine...
Looks great.”
– Dan Wunsch, Industry Veteran

“Very nice magazine.”
–Robert W. Sweeting, Writer 

“I am so impressed with this magazine! 
Congratulations on creating something so 
inspiring! Please let me know if there is 
anything that I can do to spread the word.”
– Diana Krach, Writer 

Appreciate the Love
“Hollywood & Vine is amazing - good 
work...”
– Rachel Walker, Publicist

“Love what you guys are doing with the 
mag – always refreshing to see someone 
focus on rising talent.”
– Drew Miller, Marketing Professional

“Hollywood & Vine is Awesome!!!!! Just 
wanted to say congrats... You’ve done an 
amazing job and I will do my part to get 
the word out to all the up and coming 
industry folks that need to make this a 
must read as part of building their careers.”
– James Moorer, Producer

“Your magazine is soooooooooooooo high 
class. Where can people buy copies when I 
blast out on Facebook?”
– Kerri Pomarolli, Comedian/Author
[Subscriptions can be purchased at www.hollywoodvinemag.com.]

“Love your magazine’s vision.”
– Vanoy Burnough, Actress/Writer

Leave Word

[Pictures Up]

CELEBRATING 8 YEARS

2005
2012

BReaKiNG iNTo HoLLyWooD has been committed to its 
vision since 2005 of helping artistic professionals pursue their 
entertainment careers with creativity, enthusiasm and integrity!
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BEST MUSIC 
VIDEO
Title:  I Bike LA
Project:  Music Video
Logline:  A guy on a 
bike curiously makes 
his way through the 
hidden gems of the City 
of Angels.
Creator: Yani Gutierrez 
(Director), iLoyd  
(Music) and Tolga 
Gurpinar (Actor)
Bio:  Yani Gutierrez 
is an independent 
filmmaker who fell 
in love with films 
ever since she was 
young when watching 
Christopher Reeve 
as Superman flying 
through the screen. She 

is currently working as a Producer for Archer Entertainment Group 
as well as a Casting Producer for Demand Media Studios. She has 
worked on films such as Down For Life and There Be Dragons. Yani 
also headed the Development Department doing content licensing and 
acquisition for ViewCave Inc. She is an avid traveler and loves Legos. 
 Tolga Gurpinar aka iLoyd, is an electronic music artist and has 
released 4 solo albums since 1998. His original music has been used 
on many shows including America’s Next Top Model, Biography, 
VH1, The History Channel, Animal Planet, The Discovery Channel, 
The Oprah Winfrey Show, National Geographic, Flight Plan, Bravo, 
MSNBC, The World Cup, CMT, Along Came Polly, MTV, The 
Food Network, etc. He also works for the renowned software music 
instruments company Spectrasonics since 2002 and he is a freelance 
photographer.  iLoyd and Yani’s are working on several new projects 
including the upcoming music video I’m Cheese. 
Status:  “I Bike LA” is currently making the festival rounds. 

BEST SCREENPLAY
Title:  Contact Prime
Project:  Feature Film 
Screenplay
Genre:  Science Fiction
Logline:   Alien cop 
puts humanity in an 
unbreakable galactic 
quarantine for 
environmental crimes 
against planet earth.
Creator:  Stephen J. 
Jacobs (Scriptwriter)
Bio:  Stephen J. Jacobs 
is an Multi-Award 
winning Musician, 
Composer, Arranger 
and Recording Artist 
with Chui Records. A 
writer of screenplays, 
short stories and poetry, 
he was very honored 
and excited to win Best 
Feature Screenplay at 
the 2012 Hollywood 
& Vine Film Festival 
for his Sci-Fi script, 
“Contact Prime.”  
This is his second 
screenplay award and 

he is interested in acquiring a Literary Agent and Manager. He is 
both a Vietnam Veteran and a retired Federal Police Officer. Stephen 
is now providing Police related Training and Consultations for 
Entertainment Industry professionals such as Screenwriters, Directors, 
Cinematographers and Actors/Actresses.
www.greenleopard-inc.com

he Hollywood & Vine Film Festival (HVFF) celebrates artisticpreneurs.  The mission of HVFF is 
to provide industry access to emerging content creators and to showcase their talent throughout 
the U.S. and in over 10 countries. Submission materials include media projects that have not yet 
been distributed through a mainstream outlet such as a studio, network or independent distributor. 
Acceptable projects include these categories: feature films, shorts, documentaries, music videos, 

web series, TV pilots, scripts, trailers and even sizzles and artist reels. 
 Presented by Hollywood & Vine magazine, HVFF provides awards to approximately 30 filmmakers 
per year.  The grand prize winner appears on the cover of an issue of Hollywood & Vine. Submissions are 
accepted year-round. While the festival prizes are valued over $10,000, the industry value is priceless. 
HVFF judges are prominent film/TV/music executives, agents and other power players working at TBS, ICM, 
Google/YouTube, BET and other entertainment companies. The first annual 2012 HVFF was presented by 
the Showbiz Software Store & Café and sponsored by ProductionHUB and Hollywood & Vine magazine.  
Featured in this wrap-up article are the very first winners of the HVFF.  Note that all winners did not submit 
material in time to be included and the order below is at random.  Our Grand Jury Prize and Best Screenplay 
in Feature Film winner, Hollis McLachlan, is not listed below but please be sure to read her cover story 
spread inside this issue (p. 20).  For details about the 2014 HVFF including submission deadlines,
visit www.hollywoodvinefilmfestival.com.
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BEST 
DOCUMENTARY 
SHORT
Title:  L.A. Aboriginal
Project:  Documentary 
Short
Logline: The life and 
background of dynamic 
artist, Dave Tourje, 
who was influenced 
by the energetic 
L.A subcultures of 
skateboarding, surfing, 
gang culture, motocross 
and hot rods. 

www.laaboriginal.com
Creator:  Daniel Lir & Bayou Bennett
Bio:  Bayou Bennett and Daniel Lir are an award-winning husband 
and wife writer/director team who run LA based Dolce Films.  They 
have partnered and created projects for top industry players such as 
Doug Claybourne (Exec Producer of “War of the Roses” and “Fast 
and the Furious”), Nancy Cartwright (the voice of Bart Simpson), 
and EJ Johnston (Exec Producer of “Fashion Star”).  Their company 
motto “Let our dream manifest your dream” has allowed them to work 
with some of the highest profile and most influential companies in 
the industry. Their clients have included: Adidas, MTV, Coldplay, 
P. Diddy, Smashbox Cosmetics, Island Def Jam, Atlantic Records 
and many more. They have also helped discover talents such as Lea 
Michelle (“Glee”, “New Years Eve”) and Matt Bennett (“Victorious”, 
“Bridesmaids”) and worked alongside celebrities such as Paris Hilton; 
Tennis Champion, Andy Roddick; Olympic Gold Medalist, Nastia 
Liukin; Oscar De La Renta; Carolina Herrera and more.
Status:  “La Aboriginal” was the Official Selection of 21 national and 
international film festivals and won 6 awards.  The film has been on the 
festival circuit for 8 months starting from October 2012 till June 2013 
and seen by international audiences. 
 The film was even invited to screen at the prestigious Museum of 
Contemporary Art Jacksonville and the MOCA. A DISTRIBUTION 
DEAL IS UNDERWAY FOR INTERNATIONAL AND 
DOMESTIC AUDIENCES.  “La Aboriginal” has 29,805 Views on 
YouTube.

BEST SHORT FILM
Title:  Electoral 
Emissions
Project:  Short Film
Genre:  Comedy
Logline: A satirical look 
at the 2012 Presidential 
Election that asks the 
question, “What if 
presidents treated our 
cars like our country?”
Creator:  Brian James 
Crewe (Director), 
America Young 
(Writer/Actress), Justin 

Welborn (Actor) and Joe Holt (Actor)
Brian James Crewe has directed commercials for PRINCESS 
CRUISES and the award winning short films FAR and LEARNING 
TO FLY. He co-produced DANCE OF THE DEAD, released by 
Sam Raimi’s Ghost House Underground and produced / edited the 
features FATHER VS. SON, winner of the Best Premiere Award 
at Houston WorldFest, and GOLDEN EARRINGS, winner of the 
Audience Award for Best Feature at ShockerFest. Current directing 
projects include the World War II short UNE LIBERATION, in post-
production, and the feature BUILDING TIME, in pre-production. 
Visit www.FilmCrewe.com.
  America Young created the web series GROUPIDITY, and 
has worked on DAMSELS AND DRAGONS, GENERAL 
ELEVATOR (directed by Jerry Zucker), THE GUILD and HDNet’s 
GOODNIGHT BURBANK, done mocap for the video games 
like SAINTS ROW 3, voiced characters like Wendy Darling in 
TINKERBELL and Toralei & Howleen in MONSTER HIGH, 
stunt-coordinated films and music videos for artists like as Katy Perry, 
Chris Cornell and Natasha Beddingfield, and directed the feature 
film THE CONCESSIONAIRES MUST DIE, currently in post-
production.
  ELECTORAL EMISSIONS is Justin Welborn’s third 
collaboration with Brian Crewe,  having previously starred in the 
features DANCE OF THE DEAD (directed by Gregg Bishop) 
and FATHER vs. SON (by Joe Ballarini). Justin’s other credits 
include THE FINAL DESTINATION, HALLOWEEN II, THE 
CRAZIES, the 2007 Sundance sensation THE SIGNAL and in 2014 
- V/H/S 3.
  Joe Holt has enjoyed Guest Star spots on such shows as NCIS, 
SUPERNATURAL, BROTHERS AND SISTERS, GREY’S 
ANATOMY, PRISON BREAK, MONK, and CLOSE TO HOME, 
as well as a lead role in LAKE PLACID II. He played opposite 
Idris Elba in the psychological thriller LEGACY (2010), and also 
had significant roles in the films FROM THE HEAD, SON OF 
MOURNING, and the horror brilliance that is BLOOD SHOT.  
Status:  Electoral Emission premiered as a featured short on The 
Huffington Post in July 2012. The film is currently available to view at 
www.ElectoralEmissions.com

BEST TV PILOT 
SCRIPT
Title:  Matter of Trust
Project:  Pilot Script
Genre:  Comedy
Logline:  A spoiled 
socialite moves in with 
her suburban older 
sister after her husband 
is murdered.
Creator:  Kay Poiro
Bio:  Kay Poiro is 
an award-winning 
screenwriter and 
internationally 

produced playwright. Her stage plays have been performed in the U.S. 
and around the world, including London, Sydney and India. Last year, 
her feature script “Ridgeway Mystery Club” won Best Screenplay at the 

(L-R):  Justin Welborn, America Young and Joe Holt. 
Photo taken by Alex Simon.
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8th Annual L.A. Femme Film Festival. Her TV script “Matter of Trust” 
won Best TV Pilot at the Hollywood and Vine Film Festival and was 
also a 2011 Page Screenwriting Award finalist. Kay is a member of the 
Dramatists Guild of America and lives in Los Angeles.
Status:  Since winning Best TV Pilot last December, my 1-hour 
TV drama was Honorable Mention for Sundance’s Table Read My 
Screenplay. In May, another comedy pilot “Zombie and Cher” was 
an official selection of the International Family Film Festival in Los 
Angeles. Notable 2013 stage productions were in New York and 
London.

BEST DIRECTING 
IN WEB SERIES
Title:  Harvard Court
Project:  Web series
Genre:  Comedy
Logline:  An original 
comedy web series 
which draw viewers 
into “Harvard Court,” 
a dreamy and absurd 
rendering of a gated 
community of misfits in 
Hollywood, California.
Creator:  Alexis J. 
Estévez
Bio:  Alexis J. Estévez 
is a Los Angeles-based 
filmmaker whose clients 
include 20th Century 
Fox, Bandai, Comedy 
Central, Disney, Glock, 
HBO and Honda. 
www.alexisjestevez.com
Status:  Successfully 
crowd funded season 

one in June 2013. HARVARD COURT: Season One episodes will be 
released once a week beginning November 19th, 2013. Please “like” us 
on Facebook for the latest updates: www.facebook.com/HarvardCourt

BEST ACTING IN 
SHORT FILM
Title:  Barry the Clown
Project:  Short Film
Genre:  Comedy
Logline:  A Children’s 
Birthday Party goes 
horribly wrong when 
the father orders an 
online ‘Virtual’ clown 
with a questionable 
past.
Creator:   Amber 
Geneva
Bio:  Amber Geneva is 

a British Actress that relocated to LA several years ago and is enjoying 
a far more active role in film making. This was her first project that she 
took on producing aspects of the short such as casting and directing 
the kids, that were all students of Blue Starz Theatre School who were 

all Fabulous to work with and very professional. Since the project she 
has go on to produce her own short and is also in the process of writing 
her first feature. The idea of being able to wear all ‘hats’ as a film maker 
excites her with all the roller coaster dips and slides it comes with. This 
project was made possible due to the great efforts of Sawyer Hartman 
and Joe Dornich. The great casting of Kurtis Bedford and his talent also 
made this short a really enjoyable project to work on.
Status:  The project is a great You Tube success with more than 65,000 
views thanks to Sawyer Hartman. Amber Geneva has starred in several 
shorts since, all currently on the festival circuit. She is also putting in a 
lot of time and effort into her Audio Book and Animation Voice Over 
Career.
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BEST TRAILER
Title:  Gaea Star Crystal
Project:  Trailer
Genre:  Drama 
Logline:  Mariam writes 
of a medicine woman 
inspired to awaken 
humanity to preserve 
Earth’s resources when 
unexpectedly Goddess 
Isis, the faeries and 
her un-embodied twin 
flame contact her from 
distant realms to assist 
with her mission. She 
realizes she created the 
magical story of her life 

weaving Heaven and Earth.
Creator:   Mariam Massaro and Dameron Midgett
Bio:  Mariam Massaro is the writer, actor, costumer and co-creator of 
the Gaea Star Crystal  trailer. She is a prolific singer, song writer and 
director of the Gaea Star Band and Goddess Show, a colorful musical 
honoring the Divine Feminine, Goddesses of Gaea (Earth). Mariam is 
the co-host of the Gaea Star Crystal hour on Dream Vision 7 internet 
radio where she performs her music with passionate messages of love 
and inspiration. Mariam is the founder of WiseWays Herbals, a 26 
-year company at Singing Brook Farm in Western MA where she grows 
food, raises llamas and is inspired by nature.
 Dameron Midgett is an artistic harmonizer of complex structures 
and energies creating sacred space for transformation. He is a filmmaker 
and musician of stringed and unique world instruments performing 
with GaeaStar Band and Co-host of the GaeaStar Crystal Radio 
Hour on the Dreamvision 7 Radio Network. Dameron and Mariam 
co-create music and film as a beacons of light, awareness and personal 
empowerment. They draw inspiration from many different cultures, 
distilling from those traditions reverence for mother earth while 
illuminating pathways of love leading into the stillness within each of 
us. 
Status:  The Gaea Star Crystal film is still in process of completion.

Title:  L.A.’d
Type:  Web Series
Genre:  Comedy
Logline:  Online dating 
is awkward. Online 
dating in LA takes it 
to a whole new level. 
Actress/writer Ellen 
Etten chronicles her 
online dating life in 
this series of shorts. 
Written, directed, and 
produced solely by 
women.
Creator:  Red Tent 
Entertainment.  Co-
founded by Ellen Etten 

& Ripley Rader
Bio:  Ellen Etten is a graduate of New York University’s Tisch 
School of the Arts, where she studied at The Atlantic Theater 
Company. Recent credits include the film “The Fall of 1980” as well as 
“Workaholics” on Comedy Central. Ellen wrote and starred in the web 
series, L.A.’d, which won Best Web Series at the Hollywood and Vine 
Film Festival, and was hosted by the popular website HelloGiggles. 
She is a co-founder of Red Tent Entertainment, and a contributor to 
websites such as HelloGiggles and What The Flicka. Upcoming Red
Tent projects include the digital series “A Little Too Close with Ellen 

Etten”. Ripley Rader is a graduate of New York University’s Tisch 
School of the Arts.  A trained musical theatre actress, Ripley’s NYC 
credits include: On The Town, How to Succeed in Business, and The
Awesome 80s Prom.  
National Tour: Joseph and the Amazing Technicolor Dreamcoat.
Most recently, Ripley co-founded the production company, Red Tent 
Entertainment.  L.A.’d, a digital series and Red Tent’s inaugural project 
was well-received, won best web series at the Hollywood and Vine Film 
Festival and can be seen on the hit website HelloGiggles. Currently 
Ripley is in post-production for upcoming Red Tent projects and 
can be seen singing and dancing around orange juice in the national 
Tropicana Campaign.
Status:  To see the L.A.’d series and all things Red Tent Entertainment, 
check out www.redtentla.com

AUDIENCE BEST 
FEATURE FILM 
BEST DIRECTING 
IN FEATURE FILM
BEST 
CINEMATOGRAPHY 
IN FEATURE FILM
BEST EDITING IN 
FEATURE FILM 
Title:  The Essentials
Project:  Feature Film
Genre:  Action-Comedy 
Logline:  Jim is a burnt 
out ex-spy who refuses 
to accept old age and 
a forced retirement 
by recruiting a young 
protégé to help him 
crack one last case: 
an international drug 
smuggling ring... in 
Canada.
Creator:  Brendan Nagle 
& Aaron Gordon
Bios:  Brendan Nagle 
(Director / Producer) is 
a Producer-Director 
living in Los Angeles. 
He currently works 
in Post-Production 
while prepping his next 
adventure film, the 
follow-up his award-
winning feature film 

directorial debut, The Essentials, which is now available for
worldwide distribution.
 Aaron Gordon (Cinematographer / Producer) is a recent 
graduate of the Rochester Institute of Technology, currently shooting 
and crewing on commercial and music video projects in the Greater 
Rochester Area while promoting his side films on the festival circuit. 
Status:  The Essentials is now available for worldwide distribution 
through Wonderphil Entertainment. The film received its first offer 
from the Africa foreign territory, which we intend to take. It was also 
just accepted into the 2013 Indie Gathering Film Festival. Follow all the 
action at www.TheBrendanNagle.com/Essentials

Angela Marie Hutchinson is Editor-in-Chief of Hollywood & Vine 
magazine, Executive Director of the Hollywood & Vine Film Festival  and 
the author of four published books.  She is also a casting director and recently 
produced her first feature film, “Hollywood Chaos,” which she also wrote and 
cast.  Hutchinson is a graduate of the University of Michigan with a B.S.E. 
degree in Industrial & Operations Engineering.  



Winter 2014            www.hollywoodvinemag.com  13

www.hollywoodvinemag.com



14  www.hollywoodvinemag.com            Winter 2014 Winter 2014            www.hollywoodvinemag.com  13



Winter 2014            www.hollywoodvinemag.com  15

[Rep Report ]

gents do not materialize overnight. Years of training 
and dedication are required before they are pronounced 
worthy. It is only then that they venture out into that dark, 
forbidding world of despair… Hollywood.

Alright, so how does one become an agent? Who chooses that path 
and why? Let’s infiltrate one of Tinseltown’s most prestigious agencies 
to chat with two up and comers who are actually seeking new writing 
talent. Meet Ron X. and Liz X. of the X-Factor Agency (not even 
vaguely close to their real names or the actual agency). So, let’s get 
straight to the heart of the matter—list-building.
            Assistants and junior agents have to assemble a client list so 
that when they are promoted, they’re ready to go. Thus they are always 
scanning for fresh young talent. This may be one of the best ways to 
actually find representation—by hitching your wagon to someone 
who is not an agent yet. The flipside of that, however, is that in the 
meantime, they can’t really work for you like an agent can. “I like to 
seek out young, undiscovered, untapped talent,” says Liz. “I wanted 
to approach representing in that way rather then trying to chase the 
person that just directed the biggest film of last year. For me, it’s really 
about looking for and developing new voices that no one has heard of 
and to tell different stories that aren’t out there right now.”
            So even though they are not full-fledged agents yet, Ron and 
Liz are now representing writers… more or less on the down-low. 
“The feeling I get is that if we hit a gold mine, [the agency wants] to 
be a part of it,” says Liz. “But otherwise it is something that we have to 
keep to ourselves a little bit so that nobody is questioning what we’re 
doing with our time.” And time is precious, because both have a full 
slate with their jobs as it is. Ron says he has to prepare all the materials 
for the many staff meetings, constantly update information in the 
system as well as service other agents’ clients and monitor his assigned 
territory, which in this case means the mini-majors, smaller studios and 

financing companies. “That is where a lot of my time is spent,” he sighs. 
“But everybody knows that I have my own clients. I’m trying to get the 
senior agents on the team to back me up. Slowly but surely, they are 
unofficially letting me do more and sign my own writers.”
            So just where do they find their clients? “There are lots of things 
out there at your disposal as a beginning screenwriter,” says Ron. “A lot 
of my clients right now (I found) through Virtual Pitch Fest and other 
pitchfests, as well as through USC and Scriptapalooza and you name 
it.” He strongly advises attending these events. “Most of the time it’s the 
young guys, the young agents or managers that go to these things. It’s 
crucial.” Ron says he is looking for “really good writing, high concept 
and a commercially viable idea. That is the most important thing 
because it’s so tough out there right now. I don’t mean you have to sell 
out completely, but try to find your own voice within the commercial. 
I’ve read so many scripts that are just these dark dramas that are very 
well-written, but you can’t really do anything with them.” Liz adds, 
“Keep writing. It may not be this script that’s going to attract an agent, 
director or producer. But by just continuing to write and come up with 
new ideas, you’re also better for us in representation. When we see 
somebody hungry that has drive, and we like this screenplay, and those 
five ideas you just said were really great, that’s more appealing than 
when you only have one script and nothing else to show after that.”             
            So, jettison the attitude that talking to an assistant isn’t worth 
your time. Because in a blink of an eye, the youngbloods will be 
promoted. Get in with them early and if you’re very lucky, you may well 
be invited along for the ride.

By JIM CIRILE

Jim Cirile is a Los Angeles-based writer/producer. For ten years, Jim 
was a columnist for Creative Screenwriting and was a contributing 
writer for Script. He is the founder of top-rated screenwriting coverage/
development service www.coverageink.com. His latest film “Liberator” 
starring Lou Ferrigno and Ed Asner hits the festival circuit this year.
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By NEHA KASH

REALITY TELEVISION OR 
SO-CALLED “UNSCRIPTED 
PROGRAMMING” HAS BECOME 
SO UBIQUITOUS OVER THE 
PAST FEW YEARS THAT ONE 
HAS TO WONDER IF THIS 
GENRE OF TELEVISION 
IS TAKING AWAY JOBS 
FROM TALENTED ARTISTS, 
OR CREATING DIFFERENT 
TYPES OF INDUSTRY JOBS 
SUCH AS THE GAMUT 
OF ENTERTAINMENT 
PROFESSIONALS NEEDED 
TO PRODUCE A SUCCESSFUL 
REALITY TV SERIES FROM 
CONCEPT CREATION TO ON-
AIR EXECUTION.
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[ Press Pass ]



At All That & MORE boutique, the customer always comes first 
and we constantly strive to exceed your expectations!

10754 Jefferson Blvd
(Inside Rain Tree Plaza)

Culver City, CA 90230

310.559.7332

Candance Pilgram-Simmons 
Owner
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By ANGELA M. HUTCHINSON

HOLLIS MCLACHLAN’S PURSUIT OF PERFORMANCE LED TO 
HER LOVE OF CREATING CONTENT AND PASSION FOR FILM-
MAKING. SHE IS A MULTITALENTED STAGE AND FILM ACTOR, 
WRITER AND DIRECTOR. MCLACHLAN RECENTLY RECEIVED 
THE GRAND JURY AWARD OF THE HOLLYWOOD & VINE FILM 

FESTIVAL (HVFF), AND ALSO NABBED THE HVFF’S BEST 
SCREENPLAY AWARD.

HOLLIS
MCLACHLAN:
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After receiving a BFA in Theatre and BA in English from Washington 
& Jefferson College in 2006, Hollis McLachlan immediately relocated to 
Los Angeles from Pittsburgh, PA, to pursue her film and television career. 
Since then, audiences have fallen in love with McLachlan through her 
passion projects.  
 As the writer, director and producer of  “Pie Head: (A Kinda’ True 
Story),” McLachlan also starred in the film, which has received numerous 
awards.  Her other projects include a short drama “Broken Things,” short 
documentary, “Homeless in Hollywood” and experimental short, “Silence.” 
Her latest endeavor is founding the Los Angeles Diversity Film Festival to 
celebrate multiculturalism by reflecting disability, race and social diversity 
in cinema.
 McLachlan is also a published author of an all-original content 
book titled, “101 Monologues for Kids!”, in which there are actually 102 
monologues, and is available through Barnes & Noble. In addition to 
her filmmaking and writing pursuits, McLachlan prioritizes acting, often 
utilizing her filmmaking savvy as a vehicle for acting opportunities for her 
friends as well as herself, “I always put my friends in my projects. Having a 
genuine support system is important, and we’re in this together!”
 Recognition for her performances include the Kennedy Center of 
Performing Arts Best Actress category for the college theatre competition 
(3 consecutive years), and the Jennifer Lynn Oliver Prize in Theatrical 
Performance. McLachlan was recently awarded the Best Actress prize 
for her lead performance in short film, “Broken Things,” from the Best 
Shorts competition. McLachlan currently resides in Los Angeles, CA, and 
teaches Drama Therapy to children with Down Syndrome and Autism. 
She is a proud member of SAG-AFTRA and AEA, and recently received 
her M.Ed. from National University.
 Hollywood & Vine readers are sure to be inspired by the journey of 
award-winning artisticpreneuer, Hollis McLachlan.

What was the most valuable lesson you learned while 
filming Pie Head?
Take your time, and delegate properly. When you’re working 

on a product that will have your name - and likeness - stamped on it for-
ever, you don’t want to rush your work. There is often a sense of urgency 
on a film set at whatever level you may be working, but try to distinguish 
the hype from the necessities. 
  As for delegation, it’s important to keep in mind that as an indie 
filmmaker, you don’t have to wear all the hats, all the time. I think indie 
filmmakers have a common personality trait where we feel if we want 
something done right, we have to do it ourselves. But I’ve learned that rule 
doesn’t apply to every situation on your set. 
 We were working with ZERO budget. It’s kind of a miracle this little 
film is completed and on the market. 
 

How do you direct yourself and the actors in a scene with 
you?
I really enjoy directing and acting in a piece that I wrote 

because the performance becomes second nature for me. When I create 
my own work, the character that I choose to play is already a part of me.  
I know her fully because I developed her from conception (sorry, this is 
getting a tad Freudian). So that’s a done deal. My main focus and priority 
on the set is the other actors, and I direct them just as I would normally.  I 
rehearse with them, give notes, and call action. The only difference is I call 
action in front of, instead of behind, the camera.

McLachlan reviews a take on the set of “Pie Head” with Director of Photography, Jake Barsha. Photo by Charles Mallison  
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How did you juggle your responsibilities as the writer, 
producer, director and lead actress?
I drank heavily.

Did you run into any naysayer’s in the making of your film? 
If so, how did you handle 
them?

Interestingly, I have zero recollection 
of naysayers. I’m sure they were there, 
but I tend to ignore negativity. Plus, 
I genuinely don’t care. As Mae West 
said, “You know you can do it, and 
they can’t take that away from you.” I 
know what my capabilities are, espe-
cially in light of real challenges. What 
others think is irrelevant to my own 

understanding of what I 
can do. 

What is the most useful 
resources you have found in LA or 
elsewhere for filmmakers?
Filmmakers Alliance has been there 
for me in times of need as a no-budget 
filmmaker. I highly suggest filmmakers 
look into that company, if they haven’t 
already. They’re on Facebook. Also, we 
were on such a shoe string budget, that 
the best resources in L.A. were my 
friends and network of filmmakers. Very supportive filmmaker communi-
ty in this little big town.  As for shooting in Pennsylvania, the Steeltown 
Film Factory in Pittsburgh is outstanding. For anyone wanting to travel 
to Pittsburgh to shoot, Steeltown is a great resource to look into.

How did you come up with the movie title?
My parents called me “Pie Head” from the time I was a 
toddler because my head was large and round like a pie pan. 

Since my character is referred to as “Pie Head” by her mother, we thought 
it’d be a cute title for this film because the implications are sweet, and says 

everything about the adorability of the 
film. 

Complete this sentence:  
Breaking into Hollywood 
is all about...

Tenacity. Don’t give up. Have your 
heart in the right place, and strive to 
do what you love through empowering 
others. Be genuine; it’s fat-free, organic, 
and darn it, it’s good for you. 

Angela Marie Hutchinson is 
Editor-in-Chief of Hollywood & Vine 
and the author of three published 
books. She is also a casting director 
and former talent agent. She recently 
produced her first feature film, “Holly-
wood Chaos,” which she also wrote and 
cast. Hutchinson graduated from the 
University of Michigan with a B.S.E. 
degree in Industrial & Operation En-
gineering and earned a  Cross-Media  

            Journalism Certificate from USC.

McLachlan with her mother, Louann Petrucci, also co-writer/producer of “Pie Head.” Photo Credit: Inclusion Films, “Spud” premiere. 
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Real Estate Specialist Onnikah Randolph of ACE 
Realty (DRE Lic. # 01994717) is a Chicago native 
that has lived in the Los Angeles area for the past 8 
years. She focuses on REO, Short Sales, Probate Sales, 
as well as Standard Sales. She can be reached at  
CelebrityMLS@hollywoodvinemag.com.

Palace of a 
Pop Princess
  rom childhood star to pop princess, society has watched, 

adored and questioned the ongoing career and personal 
changes of Christina Aguilera.  Since the divorce from 

Jordan Bratman last year, the “Ain’t No Other Man” songstress has 
listed her plush private Mediterranean style Beverly Hills Estate on 
the market. 
 

Aguilera’s home, “Keeps Getting Better,” is listed at $13.5 million 
dollars.  And how could it not?! The home boasts 10,000 square 
feet of living space that includes everything a pop star would 
need—a poolside grotto, beauty salon, recording studio, a fairytale 
like children’s room, game room, gym, plush movie room and a 
guest home.  Along with all the other top-notch amenities, the 
mansion has 6 bedrooms, 9 bathrooms and a kitchen that would be 
a chef ’s ideal playground.

 High ceilings with paintings on the ceilings, exquisite moldings 
and a custom pagoda make this 90210 living space worth around 
$79,376 a month to call home.  When you work ridiculously hard, 
you get to play harder, and this palace is surely a playground for the 
rich and famous such as Xtina. 
 Here in Los Angeles, the city of where dreams come true, 
anything is possible!  You must believe in yourself and work hard 
at your craft daily.  Shoot for the moon and you’re sure to become a 
star—when that happens, $80K/month rent may be a steal.

By  ONNIKAH RANDOLPH

[ Celebrity MLS ]
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By DEVORAH CUTLER-RUBENSTEIN

hether the budget of a project is 50 bucks or 50 million, 
the most often spoken word on a set is “No.”  It’s a 
standard industry joke that people in this town are paid 

to say “No.” Artists however must forge ahead using strategy, common 
sense and craft.  Sometimes it’s painful, even devastating, when we 
encounter that inevitable stop sign, blocking our creative path.  
 Whether you’re a broke filmmaker or megabucks filmmaker, 
success comes to people who seem to smile and see the positive in the 
negative—somehow turning a “No” into a “Yes.”
 
Understanding How to Change the Game
One must know the game in order to change it. Planning for the “No” 
can be crucial.  Part of an artist’s job is defending the artistic turf; it’s 
up to the artist to understand how the machinery works.  Manager 
Marilyn R. Atlas and producer of “Real Women Have Curves” says, 
“You can try to engineer the perfect package or the right strategy to 
ensure a yes, but there are no guarantees.”  
 However, if one puts in the time and does the homework, the 
chances for success vastly improve.  Atlas recently met with an actor 
who wasn’t right for her roster at that moment.  But, she told him ways 
to prepare for representation.  He did it and she ended up representing 
him.  She suggests, “You need to know what might be a viable product 
for the sales climate.”

9 Game Changing Tips 
 Find out what a buyer or financier already has in the pipeline, 
or learn the types of projects an investor previously invested in. Use 
judgment in whether to pitch a similar project.
 Know the projects that are similar to yours in the marketplace. 
Investors, financiers and distributors are impressed when filmmakers 
are market savvy.  
 Buyers also appreciate it when the producer’s past work is 
respectfully and sincerely acknowledged.
 Talk to distributors and find out what piece of talent is hot now for 
that distributor.  
 Make sure to warm up the room.  Even if an investor says “No,” it 
can often be turned around if the filmmaker is someone people want to 
work with on a project.
 Ask what it would take for the investor to say “Yes.” Sometimes 
there is an “X” factor that no one can explain, so probe deeper.
 Prepare arguments for whatever doubts imaginable.  
 Use ‘we’ in your pitch to subconsciously make investors feel a part of 
the team.
 Take an improv class to learn how to become quick on the feet and 
funny in the room.

1
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A No is Not a No Forever:  Timing Meets Persistence 
A filmmaker once sold a project on the 200th submission to a company 
that had passed on it on the 12th submission.  The package was better 
the 200th time around. Markets change.  Needs change.  
 TV writer/producer Rich Halke, says “Recycle everything.” He 
learned a great lesson from “I Love Lucy” writer Bob Schiller, who 
once told him to save everything he’d ever written, even if an exec 
passes on it.  Halke recounts that Schiller said: “Always remember 
that network execs are simply temporary people making permanent 
decisions.”  Halke believes that “just because an exec passes on your 
project doesn’t automatically mean it’s dead. If you believe in something 
and an exec passes, don’t throw it out—instead, just put it into a drawer 
and wait until that exec gets replaced, then take it out of the drawer and 
pitch it to the next person.”  
 
When No is a Good Thing:  Timing is Right but the People are 
Wrong
Halke has these words of warning on angel investors: “If an angel gets 
involved in your project and you find that all they want to do is dictate 
vs. support, it may be best to let that person and their money go on to 
other things.  Beware of these negative people at all costs, and know 
how to spot the signs early.  If you see drama in other parts of their 
life (they’re narcissistic, or disrespectful to loved ones and coworkers), 
don’t kid yourself, you are their next target… always remember that it 
is easier for you to replace their money than it is for you to replace your 
dreams.”

Understand the “No”:  Unearth Doubt & Concerns Then, Reboot! 
Approach the situation with charm and intelligence.  Use the strengths 

one has as an artist, and let one’s credits, contacts and/or mutual friends 
precede in the sales setting.  Filmmakers can bring confidence into the 
room just knowing they are giving the other involved parties what they 
need.

Stay Positive—Have the “Yes” in Your Heart 
Passion sells so never give up! There is a now mythic story attributed 
to the legendary Samuel Goldwyn, Sr. who ran MGM.   Apparently, 
on any project he was working on, he would invite the screenwriter 
on the project into his office.  As soon as the screenwriter sat down he 
would grumble about how this is the worst piece of crap he has ever 
read.  He would punctuate his sentiment by flinging the script into 
the trashcan.  Those screenwriters that went over and fished out their 
scripts and argued passionately on behalf of their work were the writers 
he continued to work with.  But the others who slinked away and did 
not fight for their scripts, he let them walk away, and stay away.

Whatever role you have in the Hollywood game, getting a movie made 
is like dating someone who loves to dance but doesn’t want to date.  No 
one wants to commit, so that positive commitment has to start with 
you.  And, those of us that can dance our way through the gargoyles—
laugh and find the fun in the moves—then we can expect to become the 
most sought-after creative partners in our pond.  

Devorah Cutler-Rubenstein has over 30 years industry savvy—from 
studio exec to award-winning writer/director/producer and now founder 
of the premier script and novel submission and writer coaching service, The 
Script Broker®.  She is an Adjunct Professor at USC, and has developed, 
sold and produced many hundreds of projects over the years.
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he simple truth about Spike Lee’s  “Red Hook Summer” is that 
there will be those who can handle the ride and those who can’t.  
This latest addition to Spike’s ongoing love letter to Brooklyn is 
a series of twists and turns through issues of gentrification, gang 

violence, public health, poverty and morality, with a plot twist so sharp that 
(love it or hate it) you’ll find yourself playing it back in your head. In the 
end, we are left to wonder how much the mainline plot even matters to the 
overarching message (or messages) of the film.
 The story starts off by disguising itself as the coming-of-age tale 
of Flik Royal ( Jules Brown) during an involuntary summer visit to his 
grandfather, Da Good Bishop Enoch Rouse (Clarke Peters) – a preacher 
who lives in the Red Hook housing projects of Brooklyn. Flik, a middle 
class vegan from Atlanta soon begins to bump heads with Da Good 
Bishop, who expects his grandson to spend all of his days working in 
the church. Their relationship grows more hostile as Da Good Bishop 
continues to poke and prod at young Flik, first by taking away his vegan 
food and forcing him to eat meat, then at one point in the film calling 
him out to be saved in the middle of a sermon. Intercut with the old 
school versus new school beef that feels like it could go on forever are 
Flik’s seemingly random yet charming encounters with the residents of 
Red Hook. Most notable of these is the friendship he forms with a young 
project girl named Chazz Morningstar (Toni Lysaith). Much like in 
“Do The Right Thing,” the New York summer heat blares down on the 
neighborhood and tension begins to rise on all fronts, ultimately leading up 
to a plot twist that forces us to rethink everything we have seen thus far. 
 The film is carried by Clarke Peters’ spellbinding portrayal of Da 
Good Bishop Enoch Rouse. His charm throughout the film makes you 
miss him when he is off screen, and the scenes of his church services are by 
far the best in the whole movie. 
 “Red Hook Summer” is also chock-full of odes to a number of Spike’s 
other films. Guest appearances are made by Mr. Mookie (“Do The Right 
Thing”), Nola Darling (“She’s Gotta Have It”), and Detective Flood (“25th 
Hour,” “She Hate Me”). Themes from “Do the Right Thing,” such as the 
summer setting, and the wise old neighborhood drunk (this time played 
by Thomas Jefferson Byrd) are prevalent throughout, and the line “Do the 
Right Thing” is repeated once in the film and once in one of the original 
songs. 
 In the end, “Red Hook Summer” has a mix of everything. It’s up to 
you to decide whether or not it has enough of what you came to see.

Spike Lee’s 
RED 
HOOK 
SUMMER

Jarale Phillips is a talented filmmaker who specializes in directing 
and editing. His latest feature film credit as an Editor is the movie 
“Hollywood Chaos,” starring Vanessa Simmons and Tyler Lepley 
(Tyler Perry’s “The Haves and Have Nots”).

By JARALE PHILLIPS
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SPIKE SPEAKS TO 
NEXT GEN

By MARY NICOLE

[ Cue Card ] 



Every day, people find pro video & digital media vendors on ProductionHUB – it’s the easier 
way to hire, rent or buy. You can post jobs, search profiles and reels in hundreds of production 
categories or get matched to freelancers or companies in your area. 

Start connecting today, so you are 
prepared for any project tomorrow.

IF 1 IN 5 RELATIONSHIPS START ONLINE,
and there are 5 million searches a year on ProductionHUB…
Well, you do the math. 

+ {

877.629.4122 | www.productionhub.com
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The Coffee Bean & Tea Leaf
6255 W. Sunset Blvd.
Los Angeles

A chain coffeehouse with the 
fav warm and chilled drinks that 
everyone loves.  This particular 
location is becoming a new place to 
network or to meet up with industry 
colleagues. BizTips:  showcase your 
script, headshot or CD on your 
table; sit outside; talk a little loud—
you never know if an agent/exec is 
eavesdropping nearby.

Crave Cafe
14505 Ventura Blvd.
Sherman Oaks

If you have a crave any time of the day, you’ll 
love their crepes, omelettes, paninis, salads 
and more! Located in the Valley, open 24 
hours a day and has amazing coffee drinks.

Solar de Cahuenga
1847 Cahuenga Blvd.
Los Angeles

Great food, networking atmosphere 
and trendy decor.  Known for its 
breakfast, lunch and dinner crepes 
from strawberries and crème to 
chicken fajita crepes.  A director 
may find his/her next casting 
director or fall in love with a 
crepe dish.

Crème de la Crepe
424 Pier Ave.
Hermosa Beach
Manhattan-Redondo-Long Beach, Pasadena 
and Culver City locations.

Enjoy eating your crepe 
dish beachside in a casual 
and relaxed setting.

Coffee n’ Crepes

Sunset & Vine

Bonjour!

Hollywood Trend

24/7

Insomnia Cafe
7286 Beverly Blvd.
Los Angeles

Dim lighting, quiet and intimate. 
Great spot to hone your script or 
manuscript.  Cozy ambience with 
sofas.  Order a tasty dessert and 
tea or coffee beverage.

A Writer’s Haven

Café Crepe
1460 3rd St.
Santa Monica

“A-list crepes! Simple, 
sweet and savory.” 
–Hollywood & Vine

Sweet Crepe: 
Nutella, fresh 
strawberry and 
whip crème with 
a hint of Cognac.

On the Promenade
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By FAITH HIBBS-CLARK, CSA

AZ:
Loc ation, Loc ation, Loc ation!
One of the best locales to film in the Southwestern Region and the 
16th most populous state in the U.S.
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Photos Courtesy of Phoenix Film
Office & Good Faith Casting, LLC

[Local  Hire]
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ust like in real estate, location for filmmakers is of critical 
importance.  Choosing the right location can make or break a 
film.  Savvy filmmakers are taking a fresh look at the state of 

Arizona as a premier filming location.  Let’s explore what they know, 
and what they don’t want you to know—because if word gets out—
Arizona just might become the new “go to” location for filming.  

AZ’s Star Legacy 
Renown novelist and screenwriter Zane Grey set the stage for 
filmmaking in Arizona where he shot two westerns in 1923.  In 1940, 
Old Tucson Studios was built and the age of the western in Arizona 
was born.  For many years, Arizona was known in Hollywood as the 
place to go for shooting westerns—drawing stars such as Gregory 
Peck, Paul Newman, Gary Cooper, James Stewart, and the duke 
himself, John Wayne.  In 1968, Arizona claimed Andy Warhol fame 
when his film, “The Lonesome Cowboys,” shot in Tucson, Arizona.  
 Warhol’s flavor gave Arizona a sexier, avant-garde-pop-art vibe, 
causing movie makers to see the state in a new light.  Martin Scorsese 
captured the city of Tucson, the state’s modern day frontier town’s 
spirit in “Alice Doesn’t Live Here Anymore” in 1974.  The 80s brought 
“Raising Arizona” and “Bill & Ted’s Excellent Adventure,” but it was the 
90s that most people referred to (at least up until now) as the ‘heydays 
of film’ in Arizona with films such as “Waiting to Exhale,” and “Days of 
Thunder” and more than a dozen others contributing more than $26 
million into the Arizona economy, according to the State Department 
of Commerce.  
 In 2000, Steven Soderbergh revealed Arizona’s close ties to 
bordering Mexico—culturally, architecturally and geographically in 
the film, “Traffic,” starring Michael Douglas and Catherine Zeta-Jones.  
The slow death of the Arizona western was soon forgotten as the state 
found a new way to prosper from the desert.  Today, movie making in 
Arizona is alive and well. Recent movie’s, include “Piranha 3D,” “The 
Kingdom,” “Middle Men,” “Jarhead” and soon to be released film, “On 
the Road and Goats.” 
 “We’re proud of our continuing contributions to Tucson’s 
enduring legacy in cinematic history,” states Shelli Hall, Director of the 
Tucson, Arizona Film Office. “When it comes to filmmaking, this isn’t 
our first rodeo.”

AZ’s Convenience of Proximity to CA
While some productions are shopping for state tax incentives like a 
coupon-clenching housewife, Arizona is offering something far more 
valuable—the convenience of proximity.  The one-hour flight from Los 

Angeles to Phoenix or Tucson is an incentive for Los Angeles-based 
producers and directors because the above- and below-the-line talent 
can shoot all week in Arizona but go home to their families on the 
weekends. 
 “It takes less time to fly from L.A. to Phoenix than it does to 
drive from Calabasas to Century City,” states Phil Bradstock, Film 
Commissioner, Phoenix Film Office.  And, unlike Los Angeles, once 
you get here, getting around is easy with no major traffic jams to tackle.  
Arizona gives a feeling of security to production teams  filming on 
location.

AZ’s Cheerful Weather & Hospitality
Offering a genuine sense of community, Arizona is known for its film-
friendly atmosphere.  Perhaps it’s the 3,800 hours a year of sunshine 
that makes Arizonians a little cheerier.  Even the high temperatures 
in the summer months don’t seem to damper spirits. The film, “The 
Savages,” starring Philip Seymour Hoffman and Laura Linney, shot in 
the hottest temperatures of the summer and lived to get two Academy 
Award nominations.  
 The movie “Piranha 3D” took advantage of one of many cool 
mountain lakes in Arizona, filmed in Lake Havasu City during the 
height of summer.  With a 100-degree plus temperatures, “Piranha 
3D” took the Arizona splash without feeling the burn.  In the winter 
months, when the rest of the country has rain and snow, Phoenix and 
Tucson have beautiful sunny days with temperatures in the 80s.  
 Arizonians, with their western hospitality,  know that film 
industry creates jobs and brings money into the economy.  So wherever 
you go, citizens are there to welcome production teams by answering 
questions or helping them to navigate through the city.  Also, hundreds 
of businesses offer major discounts to film companies.  

AZ’s Diverse Scenery
Golf courses, casinos, outdoor shopping plazas, lakes, ranches, wide-
open spaces, pine covered mountains, and of course, desert vistas and 
cactus—Arizona has it all.  
 “The city skylines, streets, and buildings are on the short list for 
the state’s diverse location possibilities,” says Bradstock. Phoenix’s 
skyline was featured in the opening scene Hitchcock’s “Psycho.”  Just a 
couple hours north of Phoenix, temperatures drop and the terrain goes 
from desert to mountains in a blink of an eye.  “There is a perception 
that Phoenix looks like an old western town straight from a John 
Wayne movie.  That couldn’t be further from the truth.  Phoenix is an 
urban environment complete with a metro train system, offering a 

“Talented artists and crew members in 
Tucson, Phoenix, Scottsdale and Mesa are 

increasingly becoming local hires for film 
and television productions shooting 

in Arizona.”

J
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[ Local Hire ]

similar look to Los Angeles and other big cities,” Bradstock emphasizes. 
 Phoenix has been the backdrop for many film projects and 
frequently doubles as other cities around the world. Since 1926 when 
silent film, “Son of the Sheik,” shot in Yuma, Arizona, it’s doubled as 
the Middle East.  More recently, “Three Kings,” “Jarhead” and Peter 
Berg’s “The Kingdom,” starring Jamie Foxx made Arizona their Middle 
Eastern set.

AZ’s Infrastructure of Talent & Crew  
Talented artists and crew members in Tucson, Phoenix, Scottsdale 
and Mesa are increasingly becoming local hires for film and television 
productions shooting in Arizona.  Starting with film offices in 
every region around the state ready to offer first-rate support from 
experienced professionals who know production, to top ranking film 
schools offering the best up-and-coming film crew, Arizona has its 
bases covered.  Film offices around the state will address location 
needs with tailor-made services, provide location permits and crew 
support along with location suggestions and photos. The film office 
representatives throughout the state have exceptional and established 
relationships with local, county, state, federal and tribal governments as 
well as private-sector liaisons which can open doors and make things 
happen fast for productions.  “Arizona is a big state, with a small town, 
let’s get it done attitude,” says Hall.  
 Arizona has a very strong crew base.  Many of the professionals 
that live and work in the state have also lived and worked in Los 
Angeles; so they are familiar with California’s production tempo 
and style.  To the veterans in the movie industry, Arizona has 
the foresight to know that in order to grow, you must never stop 
learning.  Scottsdale Community College has a top ranked film school 
program that is known for focusing on “skill” rather than “theory” and 

continually pumps out a fresh crop of willing, able and dedicated crew 
members.  
 According to Kyle Hanlon, President of the Arizona Production 
Association, “More and more out of state and overseas clients have 
discovered that Arizona offers great casting to post production and 
everything in between on par with NY or LA, but with a remarkable 
20-25% savings.”  Don Livesay, Executive Director for the Phoenix 
Screen Actors Guild Branch concurs, “The three most distinguishing 
things about Arizona’s diverse talent pool are that it is experienced, 
highly skilled and available. Producers may come for sunshine and our 
magnificent landscape, but what they find is a gold mine of exceptional 
talent.” 
 Arizona is an undiscovered gem, hidden in the desert. For those 
treasure-hunting movie makers who are smart enough to explore—
may stumble upon a gold mine.

Faith Hibbs-Clark, CSA is 
a Casting Director and owner 
of Good Faith Casting, LLC 
based in Arizona.  She is a 
proud, full member, of The 
Casting Society of America.  
Faith has cast many of the more 
modern movies mentioned in 
this article, and is known to be 
a trusted expert in her field, not 
only as a casting director but as 
a dedicated leader in the film 
community.  To contact Hibbs-
Clark for casting needs or as an 
industry resource, visit visit  
www.GoodFaithCasting.com.

Production shoot of the film, “Piranha 3D,” casted by Faith 
Hibbs-Clark, CSA of Good Faith Casting, LLC.
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[ Music Vibe ]

STANDOUT
X3

T op-notch talent development. A dynamic record label. And the 
marketing muscle to make it all happen. That’s what you get 
with The WayneBrook Group, a trifecta consisting of talent 

producers Curbside Vision, recording label InRage Entertainment, and 
expert music marketers Artist Xplode. Musicians, agents, indie rockers, 
and pop dreamers need look no further than this threesome of smart, 
authentic music production to acquire the critical, behind-the-scenes 
collaboration they need to launch their careers. (And yes, musicians can 
work with any, and not necessarily all, of the three.)
 Amongst others, Sony Music, Universal Music, and C-JeS 
Entertainment have trusted Curbside Vision’s songwriters and 
producers with their creative endeavors. Artists who work with the 
Curbside team rely on a collective of today’s smartest and edgiest 
writers, managers, coaches, and producers—those responsible for 
some of the freshest, most affecting, and stunning musical moments 
of the decade. Curbside’s team bolsters the gifts of its artists, flooring 
audiences with lyrics that are meaningful, songs that are enviable, and 
beats that are inimitable.

 While new and seasoned artists are provided ample space and 
guidance with which to hone their talents at Curbside, over at Artist 
Xplode, market researchers dive into profiling and strategy building, 
creating a measurable buzz around town and on the web for the up-
and-coming, notable talent. Artist branding, creative design, SEO, 
digital and print merchandising, concerts and live streaming: everything 
under the marketing sun is handled by speedy, diligent market wizards 
of Artist Xplode, who take on clients both big and small, burnishing 

them to a high shine. The results are unique, authentic, and intoxicating 
images of the hottest musicians to hit the scene.
 Just as the toolbox offered by Curbside carries young musicians 
from infancy to professional, and Artist Xplode does the groundwork 
necessary for any musician to be seen, heard, and remembered, InRage 
Entertainment honors the central engagement of actually getting the 
records made. To cinch things off in a tidy triangle of awesome music 
industry power, the label steps up to the plate with sleek recording, 
gorgeous packaging, and seamless distribution—a label run by pros of 
such formidable skill, to record with them is a dream come true for any 
artist.

 To stand out now, visit Curbside Vision or Artist Xplode and call 
888.850.7404. 
 Curbside Vision is staffed by Bruce “Automatic” Vanderveer (A-list 
Sony writer and producer), Ebony Rae Cunningham (songwriter, vocal 
stylist, producer, and mixing engineer), Dr. Miluna Fausch, HHCP, 
PHD (lyricist, idea generator, singing coach, and voice care expert), and 
Raymond “Ray Ray” Patterson (songwriter, performance stylist, and 
consultant).
 Curbside Vision (talent), Artist Xplode (marketing), and InRage 
Entertainment (record label) are based in Studio City in the greater 
Los Angeles area.
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Subsequent to a 42 year career in both the public and private 
sectors, Violeta Barrett, began to write seriously after her husband’s death. 
Her story on reinventing her life got published. After that, she became 
co-editor of a political newsletter. A dream inspired her award-winning 
debut memoir, “First Love,” which she published in English and Spanish. 
The Spanish version is titled, “Primer Amor.”  Her latest book, “Angel in 
Disguise,” debuted recently and has already won its first award.   

Youngest BiH Member, Alexander Hutchinson, is a 5-year-old author who 
loves building the L.A. Zoo and its parking lot with Legos, toy animals, 
Hot Wheels and Little People.  He and his mother (H&V Editor-in-Chief 
& BiH Founder) wrote the children’s picture book, “I Don’t Want to Go to 
Bed!,” to make bedtime a rhyming adventure. Co-Author Angela Marie 
Hutchinson is a mompreneur who loves having YouTube music video 
dance parties with her two children.  She is also the author of two other 
picture books, “Charm Kids” and “Sepia Girl,” and a comedic adventure 
memoir “Breaking into Hollywood.”

[ Scriptified ][ Extrafieds ]
TALENT MARKETPLACE

POWER PLAYER USE
To reach the talent featured in the Hollywood & Vine Talent Marketplace,

please call 310. 712.3459 or email talent@hollywoodvinemag.com.
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MARY-KATE &
 ASHLEY OLSEN

Actresses/Producers
 Born on June 13, 1986

6801 Hollywood Boulevard
By SHAKEILA M. BEARD

[ Walk of Fame ]

wins Mary-Kate and 
Ashley Olsen are the 
first self-made child 
millionaires.  In 
April 2004, they also 

became the first celebrities to receive 
a star on the Walk of Fame with two 
names on one star.  The twins earned 
their star within the television 
category when they were 18 years 
old; however, their career began 
when they were just shy of turning 
one year old.  They were taken to an 
audition by their mother and cast 
as leads for the 80’s sitcom, “Full 
House.”  The Olsen sisters shared the 
role of young Michelle Tanner, the 
youngest of three girls who was being 
raised by their single father and two 
uncles.  At age nine, the Olsens’ role 
on “Full House” came to a bitter-
sweet end when the series ended. 
The siblings’ journey showcases what 
can happen when one door closes.
 At the age of seven, the Olsen 
sisters had already created Dualstar 
Entertainment Group Inc., which 
helped them to become one of 
Hollywood’s youngest executive 
producers for television and film.  

Together, the Olsen twins produced 
several TV movies including, “Double 
Double Toil and Trouble,” which was 
nominated for two awards.  
 By the time “Full House” had 
ended, the Olsens were well into their 
third movie, “It Takes Two,” which 
was a 1995 feature film starring 
Kirstie Allen, Steve Guttenberg and 
the twins.  The Olsens’ presence on 
TV and in film played a significant 
role in the development of their 
multi-million dollar brand. 
 As the Olsen brand began to 
flourish, the twins launched their 
careers in the fashion world.  In 
2004, the same year they received 
their star at 6801 Hollywood 
Boulevard, the twins founded their 
clothing line for Walmart.  Due to the 
success of their line, the Olsen sisters 
were able to branch off to create 
other merchandise such as perfume 
and jewelry.  When Walmart suffered 
scrutiny for its outsourced labor 
practices, the Olsen twins along with 
other designers were thrown under 
a microscope.  Although the Olsens’ 
reputation suffered a little as a result 
of the Walmart scandal, it was not 
enough to keep the young ladies from 
pursuing their love for fashion.
 Before long, the Olsens 
had ventured into the high-end 
fashion market. They became the 
spokespersons for the Badgley 
Mischka line designed by American 
designers Mark Badgley and James 
Mischka.  The twins eventually 
launched their own high-end fashion 
line named The Row.
 Although the Olsen sisters 
decided to establish their own acting 
identities, they proved to be a force 
together.  Hollywood & Vine shines a 
double light on these powerful iconic 
sisters who are now age 27.  Their 
“do-it-yourself and make it work” 
imprint has inspired many children 
and teens, especially young girls and 
even adults within the industry.

L-R:  Mary-Kate and Ashley Olsen pose on their star.

T 

Shakeila Beard is a graduate from 
Purdue University. Specializing in 
integrated marketing communications, 
she has studied entertainment law 
and has been involved with marketing, 
public relations and promotions work for 
recording artists.
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