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[ Editor’s Anecdote ]

Time is Money

@iamBiH

heers to 2012—the seventh year of BReaKiNG iNTo HoLLyWooD (BiH) helping artists to pursue their entertainment careers!
BiH was founded to inspire our members and the creative community-at-large to achieve their career dream. Hollywood & Vine is our
latest venture toward implementing the BiH mission. Since May 2005, the organization has hosted over 100 educational networking
events with 2,000+ attendees and about 200 speakers in the film, TV, music, fashion and sports industries.
When I started the non-profit, I didn’t know the impact it would have and certainly didn’t sign up for the time involvement needed to
build its foundation. In fact, what began as a side project became like a full-time job with little to no pay, yet countless rewards. Growing
BiH from a grassroots level taught me that any pursuit of value requires a substantial time commitment of sweat equity. For an artist, sweat
equity would be defined as the increased value or worth of his/her career resulting from the unpaid mental and/or physical hard work of
the artist.
Often times artists are only fulfilled when their efforts lead to securing representation,
monetary gain or creative tangibles, such as a published book, script sale, Sundance film, record
deal, etc. So when artists have pursued their careers for a certain period of time and have
‘nothing to show for it’ they feel unproductive and sometimes unworthy of success.
I recently calculated the number of hours I worked in 2011 toward pursuing my goals.
It totals approximately 2,250 hours for the year, breaking down to 45 hours per week for 50
weeks (including weekends but taking in to account 14 days off ). At my freelance rate of $50/
hour, I would have earned $112,500, which I reference as my performance market value.
For kicks, I had a large lottery check printed in that amount so that throughout this year I
can glance at it to remind myself: my time is valuable and my career is worth the sweat.
I encourage you to not only visualize your future success, but also to take a look back
and celebrate all of your accomplishments despite their monetary value.
Actors may think that only booking a role is worth celebrating. But
each audition, callback, and minute spent in class or mile driven
around town to and from networking events is an accomplishment.
Similarly, for writers who have spent months rewriting a script, only
to hear a literary agent insist that the ‘spec market’ is dead—that final
draft should be celebrated nonetheless. And for the music artists who
have spent their weekends performing night after night, but are still
unsigned—celebrate every lyric you’ve written, every melody you’ve
created and every song you’ve uploaded to iTunes.
Far too often, as artists, we do not feel productive unless we receive
pay for our work or for the time involved in creating it. While I’d like
to declare that money is insignificant, and that the journey is most
important —we all know that money matters. Having said that, I have
learned from BiH members like Kirk and Joni Bovill (p. 26) to balance
career and life, appreciate time and embrace faith. Make a New Year’s
resolution to do just that.
I’m particularly excited about this January/February issue because we have a thoughtprovoking piece on “Faith in Show Business” (p. 24), co-authored by a Christian and a
Jewish filmmaker. Also, we interview one of Hollywood’s most versatile rising stars, Gina
Hiraizumi (on the cover). She openly shares how her faith sustains her as she pursues her
acting and singing career (p.18).
May Hollywood & Vine empower you to keep believing and pressing toward your
industry goals—and to do so by putting in the time! What money and time have in common
is that once spent, you can never get them back. But if you spend wisely, you too can one day
close escrow on a palace like that of a pop princess (p. 29).
Seize the journey!

Angela M. Hutchinson
Editor-in-Chief
angela@hollywoodvinemag.com
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Reality television or
so-called “unscripted
programming” has become
so ubiquitous over the
past few years that one
has to wonder if this
genre of television
is taking away jobs
from talented artists,
or creating different
types of industry jobs
such as the gamut
of entertainment
professionals needed
to produce a successful
reality TV series from
concept creation to onair execution.
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By Neha Kash
While reality TV seems like a new phenomenon it actually has been around
since the 1940’s. Debuting in 1948, ABC’s “Candid Camera” was the first
television show to portray people in unscripted situations. Other forerunners of modern reality show include the popular 1970’s game shows, “The
Dating Game,” “The Newlywed Game” and “The Gong Show.”
Partly due to the Writers Guild of America strike in 1988, there became
a demand for new programming which contributed to the birth of America’s
first official crime reality show, “Cops,” other than local network news as
many have jokingly said.
During the 90’s, several tabloid talk shows and reality programming
like MTV’s “Real World,” became popular among teens and young adults.
Starting in the summer of 2000, reality TV had a global explosion of success
with shows such as “Survivor” and “Big Brother,” followed by live talent and
entrepreneur competitions like “The Apprentice,” “American Idol,” “America’s
Next Top Model,” and “The Voice,” and the list goes on and on with lifestyle
reality shows, “Keeping up with the Kardashians,” “ Tia & Tamera,” “Giuliana
and Bill,” etc. In 2001, when reality programming began to garner higher
ratings than scripted programming, the Academy of Television Arts and Sciences allowed the reality television genre to compete for the Emmy Awards
under the new category, Outstanding Reality Program.

15-Minute Fame & Beyond
What used to be known as 15 minutes of fame
for an ordinary person appearing on television,
personalities like Kim Kardashian and Snooki
have had record-breaking financial success and
it looks as if they are here to stay. These real-life
characters’ opinions and lives are handed to us on
a weekly and sometimes daily basis. Their seemingly dramatic lives have become tabloid and gossip fodder for the public as much as the gossip
news surrounding “real” celebrities. Whether or
not the Kardashians, the women from “The Real
Housewives...” or the cast of “The Real World”
are simply real people plucked from obscurity
for having more dramatic lives than the rest of us
might not be an important question any longer.
The reality of reality television is that much
of it isn’t real. Just ask Angela M. Hutchinson,
Hollywood & Vine founder, who has participated
in two reality shows, one of which was TBS’
“Cut to the Chase.” She and her two friends won
$6,000 for completing a timed obstacle course in
the ocean.
“They flew us to Miami to ‘beat the clock.’
We had to do silly and physically challenging
water stunts as a team. I never once saw anyone
timing us. But I never questioned the legitimacy
of the show since we won the money!” she openly
shares. The episode aired on TBS as an interstitial-style show, i.e. showing snippets of “Cut to
the Chase” between the commercial breaks of the
movie, “Fried Green Tomatoes.” Although it only
appeared as a five-minute show at most, it took
a full day to shoot their episode. “We had to do
multiple takes if the producers didn’t like what
we said or the way something may have looked
on screen,” says Hutchinson.
The audition process for reality shows is
often quite extensive for various reasons, one
of which is to make sure the cast they select is
able to be directed similar to real actors. Even
today, rumors spread about the fakeness of
reality shows and how they are considered an
unscripted genre but are actually scripted with a
director instructing the cast. Hutchinson openly
discusses her experience as a cast member for
a MTV series pilot, “The Verdict,” executive
produced by celebrity host Leeza Gibbons. “They
[producers] held up large poster board cue cards
and during cuts they would ask me and my cast
mates to say what was on the cards. Because I
was getting paid a substantial amount of money
for each episode, I did as I was told unless I
didn’t agree with the message they wanted me to
convey, and in those cases I just ignored the card,”
says Hutchinson.

So, What’s Real?

Reality is the state of things as they actually
exist, not as they may appear. Thus, leading to
the conclusion that reality television is far from
real. Think about it. Do you think the cast of a
reality show would behave the exact same way if
there were no cameras, no cue cards, no director,

no producer, no editor and for that matter no
audience?
Often, who we call “real” celebrities are truly
talented performers. Not to take away from the
hard work on the production end that goes into
developing a reality show, but it seems as though
a reality cast member’s script begins when he
or she learns the title of their next show or the
episode segment.
Reality themes appear to be carefully
chosen to reflect certain corners of society. For
instance, while the cast of “Jersey Shore” may
have been living a partying lifestyle before they
were discovered, we rarely here discussions
about the reality of these characters’ lives, much
of which does not happen during the summer.
Take for example Jwoww, the bodacious and
sexy character of the show; she was a successful
computer programmer and web designer. And
the loudmouthed Snooki was studying to be a
veterinary technician. However, Snooki, JWoww
and others are informed from the get-go that the
focus of their show will be on three months of
their lives, and thus, they are aware of the characters they will play.
Jessica Simpson said it best in Female First
when she discussed her reputation as a “dumb
blonde,” which she acquired after her show,
“Newlyweds,” became a MTV hit: “People
should know there was a script of sorts, and
I just played that role…I’m nothing like that
character.”

Editing Power

Those who are versed in film and television are
acutely aware of the power of editing. The length
of one character’s dialogue and the cutting of
images can make or break a scene. One moment
in film or television can reveal a character’s whole
world. The world of reality TV editing is no
different. “I enjoy reality TV. I have the luxury of
going into a situation where I have an opportunity to control and create my character,” says
Omaroseonee Manigualt-Stallworth known as
Omarosa, one of the most famous participants
of NBC’s “The Apprentice.” She also told the Toronto Sun, “We had a couple of meetings before
the show [“The Apprentice”] aired and everyone
was saying, ‘Oh, you’re so nice,’ then I told them,
‘I enjoyed getting to know you all, but as soon
as the cameras come on I have a job to do.’”
Through clever editing, music and sound bites,
Stallworth’s character became world-famous for
her ruthlessness and upfront personality, and she
went on to become TV Guide’s “greatest reality
TV villain of all time.”
And who can forget Snooki’s first entrance
into the “Jersey Shore” house, when she immediately started the party with shots and declarations of her party girl status. Snooki thereby
cemented her character as the most active partier
on the show. Snooki has now gone on to add author, designer and even celebrity to her resume.
Now, not every contestant on a reality TV
show becomes a star—many go back to their

normal routines and sometimes mundance
lifestyles. The popular reality stars do however
manage to get paid speaking or public appearances and even business contracts for print and
commercial campaigns.
Jessica Simpson is now head of a wildly
successful fashion line, while Omarosa continues
to appear in highly rated talk shows, news programs and other reality shows. And no one beats
the Kardashians in regard to the profitability of
reality TV stars. The family has garnered tens
of millions of dollars in revenue thanks to their
various shows, which are aired repeatedly on the
E! channel. Their copious business contracts include a fashion line, books and various endorsements.
So how can an ingénue or budding producer cash in on the reality TV craze? What’s in
it for those who are attempting to meet their big
break in Hollywood?

The Genres of Reality

There are three main categories of reality shows:
talent, relationships and lifestyle. Talent shows
like “American Idol” and “X Factor” are the
perfect platform for not only belting divas, but
any musicians seeking press for their work. For
instance, the “American Idol” tours often feature
a slew of talent from the program, regardless of
whether the talent won a place in the top five
of the competition. Many ‘non-idol’ musicians
receive an opportunity to garner a fan base with
a traveling tour until their next big break. Katherine McPhee, Adam Lambert and Clay Aiken
are all performers who have gone on to establish
solid careers despite losing in the program.
Winners or runners-up of cooking and fashion
shows, such as “Top Chef,” “Cupcake Wars” and
“Project Runway” also go on to acquire lucrative contracts and even shows of their own. For
example, “The Next Food Network Star” winner
Atari Sequeira, hosted the Food Network’s hit
show, “Aarti Party.”
Relationship shows, like “Newlyweds,”
“Khloe & Lamar” and “Tori & Dean” feature a
prominent or interesting couple as they navigate
show business, love and family. Tori Spelling,
best known for her role as Donna on the original
“Beverly Hills, 90210”, parlayed her early fame
into a show, “Tori & Dean,” that has garnered
her not only new fame, but also book deals and
endorsements. Although Spelling is no longer
acting, she has carved a niche for herself as a fascinating woman to the public eye. Also, unique
reality shows such as “Millionaire Matchmaker”
and “Why Am I Still Single?” have contributed
to the expansion of businesses and created instant fame of matchmakers and their employees,
thanks to the shows’ twist on the classic dating
game.
Lifestyle shows highlight a specific segment
of society, such as Jersey party people, wealthy
housewives, cupcake chefs and stay-at-home
moms. Kate Gosselin from her show, “Jon &
Kate Plus 8,” would be the prime example of a
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reality character who’s fame originated from the show and then she went on
to be a celebrity on “Dancing with the Stars.” And few can ignore the successes of the Beverly Hills, Atlanta, New Jersey and New York housewives
with Bethany Frankel, NeNe Leaks and Kim Zolciak and their lucrative
business deals and creative endeavors.

Casting Calls

Casting for reality shows is usually done on a nationwide search but a lot of
the talent that is selected to appear on reality TV live in L.A. Sometimes,
producers have cast members to only make mention of their hometown,
to add more flavor to the show’s cast. Several casting calls are listed in local
trade magazines as well as each television network’s website, or check out
realitytvcastingcall.com, the premier casting notice
site for reality TV.

Creating Jobs or Making Jobs?

The first step to creating a reality show is writing down what makes your
idea unique. If you are planning to be on the cast of your show, you must
have a vibrant character with a crazy life or unique job or situation that
will interest the studios to greenlight the project and also keep audiences
interested to keep the show from being cancelled.
A successful reality show exposes a part of society that is either rarely
seen or unheard of, and it must be distinct in its culture or lifestyle (think
gaudy guidos/guidettes and luxuriating socialites)?
After vetting an idea that has a specific focus, create a
sizzle reel and hire a publicist to gain attention. Also,
find shows similar to the format of your show, and
then brainstorm what would be the most entertaining
way for you to portray your big idea.
Watch and re-watch your favorite reality
shows and study what makes the characters tick and
what captures audiences. Once you have a clear idea
and a way to present your show idea, look in the
trades, such as Hollywood Reporter or Variety and
IMDb to find contacts whom you could contact. Pitch your idea to every
credible reality TV show producer that you can access. If that doesn’t
work, create your own YouTube channel. A smart and resourceful budding
producer can make a reality TV pilot on a small budget. With persistence
and belief in yourself as a brand and your innovative concept, you could become “America’s Next Reality TV Star,”—how’s that for your show’s title?

have writers
on reality TV!

Winners Take All

Story-driven reality shows are not the only beneficial platforms for future
performers. For instance, shows such as “Survivor,” “Big Brother” or “Fear
Factor” are great ways to gain publicity and receive a large paycheck until
the next paying gig. BiH board member, actress and Miss DC pageant title
holder, Sarah-Elizabeth K. Langford, won $50,000 on Fear Factor’s “Miss
www.hollywoodvinemag.com

How to Get a Show

“Yes, they

A slew of actors and writers believe reality TV is
taking away jobs from artists in Hollywood. On the
contrary, unscripted programming is undoubtedly
breaking in new talent. Numerous aspiring actors,
models and musicians submit for consideration to reality TV shows. Those who are cast many times parlay their fame into landing roles in sitcoms, dramatic
series, commercials and films. Reality TV also offers more opportunities
for hosts as well as producers and writers—yes, they have writers on reality
TV! The writer’s job is to come up with the theme for each episode and
also to develop a detailed outline, and sometimes a full fledge script that is
shared among the cast so they have a basis for how to act ‘real’.

10

USA” special episode. Participating as a game show contestant can also be a
lucrative source of income for starving musicians or actors who are pursuing their dreams in L.A.
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Neha Kash is a freelance writer and editor in Dallas, Texas, where she
also studies music and theater. A graduate of USC Annenberg, Kash
earned her bachelor’s in Print Journalism with a minor in CinemaTelevision. She is a former Creative Coordinator (promoted from intern)
of B.i.H. Entertainment.
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[ Production Report ]

KENNEDY

FILMS
Contributing Production
Resources from Pre to Post

A

s the big studios are producing less and less, the low budget
independents are taking up the slack. And this trend does not
look like it will change in the near future. An independent with
a very unique metric and a big heart for charities is Kennedy Films &
Entertainment. Its roots go back to 1985, producing infomercials for the
automobile and aerospace industries, as evidenced by its website.

In 2008 the operation was upgraded to a full production company.
All equipment necessary to produce a network television series, a
theatrical release or a music video are owned by the company—free
and clear, including Ikegami Cameras, portable generators and postproduction facilities in Long Beach, California.
“Along with the giant undertaking to move up to theatrical releases
with real Hollywood creative talent, it was necessary to mingle and
network with the movers and shakers in Hollywood. Trying to break
into Hollywood can be a challenge and expensive but a very rewarding
experience,” says Ted W. Kennedy, owner of this unique production
company, who also acts as a hands-on line producer.
“There were surprises,” Kennedy says. “The first and most obvious
was that Hollywood works on O.P.M. (Other People’s Money). No
wonder, they are spending it like there was no tomorrow!”
If that was a surprise, the next will be a shocker. If we ask: “What
would you charge to play a lead or direct a film with 20 days of shooting
schedule?” The answer is always the same: “What’s the budget?” After
years in the business, this is still puzzling—“Although we’re already
getting used to some of the perks like ‘feed them well’ or sending limos to
bring them [actors] to work [set], etc.,” says Kennedy.

While shooting the “Friendliest Mini Cooper Service” teaser (on
YouTube now), Kennedy Films also learned the importance of rehearsal.
It’s very inefficient to figure out which version works better—while 20
crew members are standing by with the meter running. “Therefore, our
actors must rehearse each act with the directors the day before,” expresses
Kennedy.
Currently, Kennedy Films & Entertainment has in production an
Oprah meets Jimmy Kimmel type talk show, “The Speel It Show.” Now
in its second season on YouTube, the show was submitted to NBC
Universal Development. Also, a weekly TV documentary on “American
Icons” (collectible automobiles) is will be pitched to Speed TV.
In pre-production as a theatrical release, “The Fall and Rise of Paul

Polansky,” will be shot in Long Beach and in Orange County, California.
While between projects, Kennedy Films enjoys collaborating with
talented creative types with limited budgets to produce marketable pilots,
shorts or music videos, for practically no investment by its collaborators.
“We get a great deal of satisfaction sharing our knowledge and
experience with energetic, young creative talents producing their first real
movies or TV shows with passion,” says Kennedy.
For contributing its resources and experience: production
equipment, use of post-production facilities, providing logistics,
arranging permits and insurance, and acting as line producers, Kennedy
Films & Entertainment takes an equity position in a project until it is
sold or greenlighted by a studio or a TV network. It’s the ‘American Way’
to help and root for the underdog.

Ted Kennedy can be reached at production@kennedyfilms.tv.
Visit www.kennedyfilms.tv for more information.

[ Showbiz, Esq. ]

A Digital Future
By TIFANIE JODEH
he Institute on Entertainment Law & Business at USC Law
School hosted a daylong networking and educational event
featuring industry experts such as entertainment executives,
attorneys and professors. Highlights included a lecture by
Professor Jeffrey Cole, Director of the Center for the Digital Future
Research at USC Annenberg School for Communication and Journalism.
Cole described the current entertainment space by comparing the notion
that the number of people going to the movies has dropped and CD sales
have declined, but the usage of new media devices such as tablets and iPads
has increased. Cole believes the way to streamline media and entertainment
is by creating revenues on an à-la-carte basis. He concluded that future
media companies need to adapt accordingly by utilizing interactivity and
multi-media platforms in order to succeed in the entertainment business.

Social media plays an important role as well, using web-based and mobile
technologies to turn communication into an interactive dialogue amongst
consumers. Entertainment companies must cross collateralize these various
industries between Internet, TV and video in order to gain access to and
control over the space.

The Consumer Movement
As the keynote luncheon speaker, Stacey Snider, Partner, Co-Chairman and
Chief Executive Officer of DreamWorks Studios, addressed the current
landscape of the entertainment industry. Snider oversees the creative and
financial aspects of all film development and production in addition to the
company’s business strategy. Prior to joining DreamWorks in 2006, Snider
served as Chairman of Universal Pictures where she oversaw all domestic
and international business units of Universal Pictures, Focus Features,
Universal Home Video and Universal Pictures Franchise Development.
Advertising Digital Content
Her responsibilities included production, distribution and marketing, as
Aaron Broder, Co-Founder and Chief Executive Officer at Evolve Media
well as acquisitions, strategic planning, finance and business development.
Corp., and Richard K. Glover, President and Chief Executive Officer of
Funny or Die, Inc., shared the stage to discuss digital distribution of content Snider also served as President of TriStar Pictures and Executive Viceand the monetization of content through online advertising with companies. President of Guber Peters Entertainment.
Snider spoke about the movement by the audience and their voice
In the business of producing and monetizing premium digital content,
and demand for entertainment. She sees social media as a way for movie
Evolve offers programs to online marketers that deliver products in the
makers to speak directly to the consumers. In the past, movie makers
publishing, vertical media, creative/marketing services, video management
have handed off their product to the exhibitor, who she believes haven’t
and monetization services.
Funny or Die is a comedy video website that combines user-generated done such a great job interacting with the consumer. Engaging the fans is
now the movement for movie makers. For example, DreamWorks bought
content with original, exclusive content. The panelists discussed the types
“Paranormal Activity” thinking that they were going to remake it. But,
of content that make advertising campaigns fun, interesting and appealing
as part of the deal, DreamWorks had an obligation to preview the movie
to the consumer. An example of this is the “Clinton Foundation: Celebrity
first. The company had to convince Paramount to promote the film in
Division” (http://FunnyOrDie.com/m/66md) sketch-comedy video
starring Ben Stiller, Kristen Wiig, Jack Black, Matt Damon, Sean Penn, Ted access of the $300,000 it cost to make “Paranormal Activity”. As part of
their social media marketing, Paramount came up with a plan where they
Danson, Mary Steenburgen and Kevin Spacey, who comprise the Clinton
asked the fans to demand screenings in their communities via social media
Foundation’s Celebrity Division. The sketch is about a sit down by the
outlets. Entertain and/or uplift is a philosophy of DreamWorks. Snider
celebrities to brainstorm new initiatives for the Clinton Foundation’s 10th
predicted that in the next five to ten years that much of the entertainment
Anniversary.
programming will be consolidated with studios and absorbed by new media
Another example of entertaining advertising is “The Ultimate Halo
Smackdown” (http://FunnyOrDie.com/m/4mbt), a new Halo Reach video companies; platforms such as Google, Yahoo, Amazon and other major
online content carriers and distributors will become vertically integrated
game that puts hip-hop legends Snoop Dogg and LL Cool J against each
companies.
other in an epic multi-player match. It also features a couple of unexpected
The Institute’s afternoon panels focused on the following
cameos as each player trash talks to each other in an effort to win. These
entertainment law issues: Back to the Basics: Complex TV Rights Deals,
videos explore the ability to merge comedy and advertising to promote
Digital Distribution of Music, Lawyering on the Outside: Electronic
the client’s message and product. The various roles that advertising must
Communication and Social Networking vs. Ethics and Professional
establish to target consumers stems from the ability to create content for
Responsibility—Can They Co-Exist? Sponsored by the Beverly Hills Bar
cross platforms in an entertaining way.
The Institute’s audience also enjoyed a discussion on the new television Association and hosted by USC, the Institute resonated with its filmmaker,
universe and how distribution is changing amongst companies like Netflix, business professional and lawyer attendees.
Apple TV, Hulu, YouTube and Google. How the consumer watches
Tifanie Jodeh is partner at Entertainment Law Group, dedicated to corporate, business
movie rentals and countless means of other content on TVs, PCs, iPads
and entertainment affairs. She can be reached at Tifanie@entertainmentlawgrp.com.
and mobile devices with more than 74% of game consoles, is connected to
the Internet. There is a growing trend of “cord cutters” and “shavers” who
cancel or scale back TV subscriptions and turn to set top consoles for their Tifanie Jodeh grants column recipients permission to copy and
entertainment needs. Approximately 800,000 U.S. households have already distribute this column and distribute it free of charge, provided
that copies are distributed for educational and non-profit use,
canceled cable; with an expectation for that number to double. There is a
no changes or revisions are made, all copies clearly attribute the
belief that consumers will continue to enjoy video over traditional TV in
article to its author and include its copyright notice.
large numbers, but most of the future growth in viewership will take place
on new screens like PCs, laptops, tablets, and smartphones, and through
DISCLAIMER: Readers should consult with a lawyer before
new, nonlinear video formats (such as game consoles).
solely relying on any information contained herein.
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[ Press Pass ]

usc institute

By Yvonne Montoya

S

tacey Snider,
Principal Partner/
Co-Chairman/CEO
at
DreamWorks,
spoke to a packed house
inside the Town and Gown
Residence Hall at USC as
part of the 2011 Institute
on Entertainment Law
and Business. The crowd
of over 200 entertainment
professionals listened to
Snider talk about working
at DreamWorks, balancing
family life and the current state of the movie industry.
According to Snider, DreamWorks is a welcome sign for talent.
“It stands for quality and respect of the creative process,” she said.
Since DreamWorks is a smaller studio, they look at quality more
and are more discerning about the projects they choose. “I have to
feel deeply, feel excited,” Snider said. The downside to being a smaller
company is that DreamWorks is hit harder when a film doesn’t work.
Larger companies are driven by quantity. “They’re looking for
optimum release dates,” Snider explains. This puts pressure on studios
and some movies get sacrificed; they also stop making specialty films.
Snider spoke about balancing family life and women in film. “It
shouldn’t be a choice. The work speaks for itself,” Snider said. She had
to make the switch temporarily to be there more for her children as
they got older because they became less portable. They started having
their own activities and agendas apart from her own.
On the subject of women in film, Snider said there are a lot of
great and powerful, successful women in the film business. Because
it’s a creative medium, Snider believes the industry is more open to
women. “You don’t see as many women in the board room, but there
are plenty of opportunities to work in the business,” she declares.
Snider was asked about her favorite movie she made; she had a
soft spot for “Philadelphia.” She was the head of production at TriStar at the time and loved the script and actors. Philadelphia is also her
hometown.
When talking about the film industry today, Snider touched
on how it’s more international. The movies being produced are
narrowing. Comedy is Snider’s favorite movie genre, and she likes
“The 40-Year-Old Virgin” and “Knocked up.” Since it’s harder to sell
comedies oversees, due to the cultural specific humor, “It has to be a
more unusual idea,” Snider explains. She also has an appreciation for
great storytelling within cable television. “Cable shows offer a singular
experience like a long form novel.”
As for the future of film, Snider would like to find a way to
engage the consumer early on in the creative process—find out
their interests and what they desire to see on the screen. She also
predicts Google and Yahoo will play more of a role in distribution and
people will not solely rely on studios anymore. “There will be more
consolidation in the future as more studios get absorbed,” she said.
Snider concluded with her mantra: “I care about what I do. I
want to make an impact on people and to pass on that treating people
with respect and dignity and being a righteous person matters.”
Yvonne Montoya graduated with honors from The Los Angeles Film School
in 2009 majoring in producing. She helped produce the independent feature,
“Janked,” which hit the film festival circuit this year. She is also an associate
producer on “The BReaKiNG iNTo HoLLyWooD Show,” which runs on
Transit TV with 1.15 million viewers.
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Gina
Hiraizumi
V E R S AT I L E S TA R
ON THE RISE
What is it like to be a quadruple threat
artist in music, film, TV and print?
By Angela M. Hutchinson
Photograph by

Christian Arias for Slickforce Studio

Gorgeous, stylish and elegant may best describe her beauty
and persona, but Gina Hiraizumi is one of Hollywood’s most
versatile starlets on the rise. She has appeared in several films
as the lead actress and landed guest star roles in hit television
series on ABC, NBC, FOX, CBS and FX. On the film side,
she has played opposite Jason Scott Lee as his beauty queen
wife in the WWII feature film, “Only the Brave.” Hiraizumi
was also the lead love interest in “Day of Independence,”
a Japanese American internment camp film directed by
Academy Award-Winner, Chris Tashima, and she landed the
leading role in “The Hot Spot,” directed by Larenz Tate.
On television, Hiraizumi acted alongside Alyssa Milano
on ABC’s drama series “Castle” and has had roles in “Flashforward,” “Shark,” “Quintuplets,” “Port Charles,” “City Guys” and
“Lucky”, to name a few. Hiraizumi studied theatre at NYU’s
Tisch School of Drama and continues at the Ivana Chubbuck
Studio in Los Angeles.
As a singer, her National Anthem credits are massive.
Hiraizumi has performed for the NBA and MLB at the
Staples Center, Madison Square Garden and Dodger Stadium, which led to a solo performance in Honolulu, Hawaii
for the NCAA Hawaiian Airlines Diamondhead Classic on
ESPN. Hiraizumi trained at The Julliard School in New York
and continues to work with her vocal coach to the stars, Seth
Riggs. Her previously released music video/single in Japan,
“Unmei No Ai,” has garnered over 100,000 hits on YouTube.
Most recently, Gina lends her voice as a J-Pop singer in
the new animated Cartoon Network series, “Titan Maximum,” a spin-off of the hugely popular “Robot Chicken,”
starring Seth Green and Rachel Leigh Cook.
Hiraizumi is the first Asian American singer to perform
on the gospel show, “Praise the Lord” on TBN—the only
Christian performance and talk show consisting of a billion
viewers worldwide. In addition, Hiraizumi has had international success in the print world. She was featured in “The
Peninsula Tokyo,” a 5-star hotel publication. Chosen among
an elite echelon of the hottest Japanese talent today, Hiraizumi’s 12-page editorial and photo spread is among the legendary Tadanori Yokoo, Tatsuya Matsui, Ryuichi Sakamoto, and
martial arts superstar, Kane Kosugi.
Born and raised in Torrance, CA and the oldest of three
sisters, Hiraizumi is fluent in English and Japanese, a classically trained pianist, and was the MVP of her high school
basketball team as a starting point guard in her freshman year.
Hiraizumi is also a devout Christian and takes pride in pursuing her artistic career with integrity. As the Editor-in-Chief
of H&V, it is a delight to introduce our readers worldwide to
Gina Hiraizumi, who shares the same favorite bible scripture
as myself: “I can do all things through Christ who strengthens me (Philippians 4:13).”
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What part of your training at Juilliard most prepared you for
the life of an artist?
The work ethic and discipline. I don’t think a lot of people realize
the amount of focused training that goes into the craft. Just to
be surrounded by the level of excellence and talent was life changing. What
stands out most from my days at school was the mental preparation before
a performance. That can make or break you.....well, at least for me.
Do you feel it is your responsibility to be a role model for
Japanese artists? Why or why not?
Yes. There’s not a lot that the younger generation can look up
to, and I try to be the kind of artist that I wished I had growing
up. I’m not perfect and I make mistakes—a whole lot of them. But at the
very least, I want to be able to be a source of inspiration for those that have
always felt like the underdog—girls that may have never felt pretty enough,
skinny enough, talented enough, or have people believe in them. I am living
proof that all you need is one person to believe in you—yourself. The rest
will all fall into place.

How many National Anthems have you performed and what
was it like when you had your first live performance singing
the anthem?
I have performed over 20 National Anthems—mainly “Star
Spangled Banner,” but also “America the Beautiful” and “God Bless America.” The first time I did it was at this NBA off-season league at the Long
Beach Pyramid and Kobe Bryant was actually listening to me sing for two
minutes of the song. It was insane!
Tell us about the release of your first single, “Never Say
Never.”
The song will be released this February via iTunes. I cant wait—
the vision we have for this is unexpected....or, at least I think so.
The director, Patricio Ginelsa (Black Eyed Peas), and I have been at it for
months, coming up with concepts, storyboarding, etc. I love how he really
cares about what I want to say as an artist visually. It’s very youthful, has a
hint of Selena Gomez, coupled with a sort of a Jessica Simpson vibe. It’s an
inspirational song about not giving up on your dreams—that we all have
struggles and obstacles in life that may feel so unbearable, but there’s a light
at the end of every tunnel. Lord knows, I have been through so much in my
life, and here I am living my dreams. Finally!
Share with us how you got signed with Media Artists Group.
My agents, Sheila Legette and Michael Goldberg, brought me
on. I’ve known Sheila for more than 10 years in the industry,
since guest starring on a NBC sitcom, “City Guys,” with her
daughter, actress Angell Conwell. She has believed in me since day one, and
I can honestly say she is like my second mother. Through growing pains
in my teens into my 20’s, through relationships, life, ups and downs in the
industry, no matter what—she has believed in my talent 100% and I can’t
see myself putting my career in the hands of anyone else. Throughout the
years as I took some time off to experience life internationally outside of
this Hollywood bubble, she was always supportive. Whenever I was ready
to come back, she welcomed me with open arms.
As an international artist, do you see a difference between
working on projects in the U.S. vs. Japan or other countries?
Absolutely! In America, you are taught to embrace individuality. Whatever makes you unique is considered “good.” You have
the freedom to create your own path, your own style as an artist, actor, etc.
In Japan, it seems as though there’s a system to abide by, and you must do
as you’re told. Hence, as many may realize a lot of artists look and act the
same. I respect the Japanese culture a lot, but I find it a little restricting
when it comes to creativity. I was born and raised here in the states and so
were my grandparents on my father’s side, so I’m a total American girl.
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What is the ideal role that you would like to play in a film and
who would you cast as your co-star?
I would love to play the lead in a feel good romance. Like an
adaptation of a best-selling book. I’ve always admired Diane
Lane in “Nights in Rodanthe” and “Under the Tuscan Sun.” And she got to
co-star with Richard Gere... I would absolutely flip!
What actress do you most admire and why?
Viola Davis [“The Help”]. I actually had the opportunity to be
invited to her house. It was the most amazing experience to be
mentored by an Oscar-nominated actress, right in her home.
And, she was the most humble, sweetest and warmest woman I have ever
met. She shared with me her journey—the struggles, how hard she has
worked, discrimination she faced in her early years such as being told she
couldn’t make it... I was so inspired, and haven’t been the same since. Also,
we share common ground—both Juilliard grads!
Tell us a valuable lesson that you learned from an acting or
vocal coach.
If you can book a job, you can book another. God didn’t bless us
with all this talent for it to not be used. I realize that sometimes
we underestimate our talent because we gage it upon ourselves—booking
a job or not. But casting directors are not the end-all, be-all. I want to send
this message to all the actors out there that may be discouraged, feeling like
they may not be enough—perseverance is everything.
Surround yourselves with good, honest people that will tell you the
truth. The truth may hurt, but at least you know what you need to work on
to get better. Put in the work. Get in class. Learn from others. But you will
not get results if you don’t put in the “sweat equity.” So get busy!
Have you ever felt like quitting? What keeps you inspired on
achieving your goals?
Never. I have felt down-and-out. Every actor goes through their
ups and downs—one minute you’re hot, the next minute you’re
not. But every day is a new day. Every morning that God blesses us to open
our eyes to face another day is an opportunity to fulfill our dream—to
touch another life, to pay the blessings in our lives forward. My faith in the
Lord is what keeps me going at all times.
What do you think is the hardest aspect about pursuing an
entertainment career?
Uncertainty. You never know what tomorrow may bring. There’s
no stability in the business, so even if you’re guest starring on a
series next week, you may be back to unemployment the following week...
and for months to come, or even years to come. I know there’s a lot of
“masking” people do in the business to make themselves look good. After
all, nobody wants to associate themselves with actors that “are not working.”

Gina Hiraizumi recording her single, “Never Say Never.”
To listen to her music, check out www.youtube.com/ginaonlinenet.

Gina’s F
aves
M

I think, a lot of times that results in people resorting to lying, being fake, trying to make themselves appear as someone they’re not. I can wholeheartedly
understand the frustrations, but it’s sad when people get that desperate—
compromising their morals.
How do you equip yourself (or your talent) with what’s needed to survive
the biz?
I often times compare my career with an athlete’s. I think an actor
can always get better, always need to be sharpening their craft in
class. If I’m not exercising those muscles, it will eventually die
out. So just like a professional athlete, who works out three times a day—
watches their diet and works on their game, I need to be doing the same, in
the way that it applies to an actor. The way I see it—if you’re prepared for
when the opportunity meets preparation, that’s when it all comes together.
There are no short cuts.

Angela Marie Hutchinson is Editor-in-Chief of Hollywood & Vine

and the author of two published books. She is also a casting director and
former talent agent. Recently, Angela cast a film starring Billy Dee
Williams among other stars. Hutchinson graduated from the University
of Michigan with a B.S.E. degree in Industrial & Operation Engineering
and was selected to attend The Media Academy at Harvard University.
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The Business of Hair &
Make-up Artistry

By Katrina Diamond
& Jessica Nin

C

elebrity actresses often express to
aspiring starlets the importance of
finding the perfect hair stylist, makeup
artist and even photographer. It has
taken some stars years to find the right beauty
team. Today, websites like ProductionHUB
benefit not only celebrities and entertainment
companies, but also industry professionals and
artistic talent at various levels.
Hair stylists and makeup artists should
brush up on their skills within an ever-growing
career path. They work diligently to smooth out
every imperfection, bring out the best in every
model, and to transform actors into their characters. What can these artists do to bring out the
best in their own career?
While the hair and makeup industry might
seem all glitz and glam, behind the film and TV
sets, it’s still quite a competitive career for those
trying to make it big. Marketing one’s talents as
a professional is just as crucial and important as
being up to date on industry makeup trends, hair
styles and even technology.
Industry professionals use ProductionHUB
(the search engine for media and entertainment)
to help find the hair/makeup artists for their
production needs. Studios, TV stations and
ad agencies across the U.S. frequently use the
Request Engine to find makeup artists and hair
stylists. Since 2008 alone, the amount of people
using ProductionHUB’s Request Engine to hire
professional hair and makeup artists for their
production projects has tripled.
With the amount of artists creating a profile
on the site doubling over the past three years,

the hair and makeup industry shows no signs
of slowing down. Major companies like MTV
and Disney as well as talk shows such as “Good
Morning America” are constantly looking to hire
hair stylists and makeup artists.
So how can an up-and-coming or veteran
artist stay in the spotlight? By cultivating their
talents, using niche job industry sites to their
advantage and maintaining the relationships they
have, while also trying to attract new clientele at
the same time.

“A multi-million
dollar empire.”

“I love ProductionHUB,” says Tai Shane,
makeup artist and hair stylist in Las Vegas. “I use
them all the time. I posted my profile on their
site and people started emailing me with job
offers. I am very happy with what the website
has done for me and the job opportunities I’ve
received.”
Some artists do not have the luxury of
living in the most popular cities for pursuing an
entertainment career. That’s why such hair and
makeup professionals should utilize industry
sites that are searchable around the globe. Industry sites like ProductionHUB can help expose
one’s talents internationally. With over 2,000
profiles in ProductionHUB’s Hair and Makeup
category alone, there is no denying the beauty
industry is an ever-growing specialty on the site.
Hair and makeup artists can add headshots,

show off work with video reels or still photos
and display a list of clientele—making it easy
for productions and companies to hire them
directly from their profile to work at an event or
on a film/TV shoot. Whether it’s for a thriller,
comedy or drama, thousands of hair and makeup
artists are waiting to show off their dazzling
talents at a moment’s notice.
“Whenever I’m traveling, I always look for
makeup artists since those are the hardest for
me to find on the road, and ProductionHUB
helps me find the professionals I need,” says Dave
Sapp, Producer/Director of “Good Morning
America” and “MTV Docs.” He continues, “I’m
able to find a make up artist, no matter what city
I’m in with the help of ProductionHUB.”
Finding a job in a world full of hairspray, lip
gloss and everything in between can be quite a
challenge, especially since it seems to be increasing in competition. Being successful in the beauty
industry is possible by reading up on tips, tricks
and advice from those who have been down the
same track, and using niche industry sites to help
market ones self is always essential in adding
exposure to one’s talents. No matter what level
an artists is, having credentials online is a must.
After all, never know who you’ll bump into in
this ever-changing world of glitz and glamour.
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[ On the Nose ]

Faith

In Show
Business

Christianity & Judaism’s

Common Ground
By Zondra Wilson & Tippy Felzenstein

W

hen the topic of faith is mentioned among industry professionals some flinch, but most do not, especially when the
denomination is familiar. If a Jewish director says he’s making a film about the Holocaust, there will be curiosity of what
his/her story angle will be, but for the most part the project will be accepted or at least respected. Just as it would be for
a Catholic filmmaker developing a movie about abortion or divorce. Where discomfort might arise at the studio level is
when a filmmaker attempts to pair a normal movie concept with an unfamiliar denomination or unique religious group, particularly
those who have common negative stereotypes. For example, a Jehovah’s Witness romantic comedy may not go over too well in a pitch
meeting. But for some reason, an atheist searching for love would likely appeal to secular studio executives, and if produced as a drama
could even nab an Academy Award.
The genre of faith-based films is becoming more popular. Most studios have established departments to develop content that
caters to a faith-quenching audience. With the rising number of faith-based films being produced, those in the industry who associate
with a religious faith may identify with or be entertained by the following thoughts of fellow filmmakers who are passionate about
their faith and their craft. As always, Hollywood & Vine would like to receive your feedback, so be sure to email your candid words to
staff@hollywoodvinemag.com.

“

Christian Filmmakers, Take a Stance!

The power and victory of Jesus Christ is a part of human history that
should be shared not only in church, but also on the big screen regularly!
Don’t get me wrong, Hollywood has developed blockbuster’s like Mel
Gibson’s ‘The Passion of the Christ’ and Tyler Perry’s many faith-based
films, including ‘A Diary of a Mad Black Woman’ and ‘I Can Do Bad All
By Myself.’ Other quality films that have been written and/or produced
by Christians are Sean McNamara’s ‘Soul Surfer’ and Brian Baugh’s ‘To
Save a Life.’
Now these were all great films, but why didn’t we hear about them
before they hit the big screen? Why aren’t Christian films given the same
attention as other Hollywood projects? We heard about director Bill
Condon’s ‘Dreamgirls’ and Michael Bay’s ‘Transformers’ years before
they hit the big screen. Why can’t current Christian films replicate even
half the success of ‘The Passion?’ Since Christians make up over half the
population, why are faith-based films still relegated to the low-budget,
straight-to-DVD world? Is it because there are few Christians in
Hollywood, both at the studio and creative levels? Hmm!
It’s embarrassing to admit this…because I happen to be a Christian
screenwriter… but the truth is, we aren’t doing much about it. Christian
movies have been lacking from the big screen for a long time. Yes,
Hollywood has largely ignored the Christian market. But it’s not like
there have been a lot of good examples for Hollywood to learn from
either. Among the films that are being made in this genre, many are
still more substandard. However, Christians have proven that we will
support a good, quality project—just ask Gibson and Perry.
Filmmakers: just because you don’t have a lot of money, doesn’t
mean you can’t make a quality product. Look at ‘The Blair Witch
Project’ and ‘Paranormal Activity.’ Both made millions with less than
24
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a $15,000 budget. Sure they are horror flicks and historically are
cheaper to make. However, those movies showcase darkness while we
[Christians] showcase light.
Christian films are desperately needed. Just look at our world.
Teenagers are committing suicide in record numbers. Minors are
overwhelmingly having babies out of wedlock. Students are dropping
out of school at alarming rates. The Christian divorce rate is just as
high as the secular divorce rate. We need to step it up. Stop sitting back
idly, complaining and not doing anything. What can we do you ask, as
artists?
First, stop supporting Hollywood secular films. Start demanding
quality Christian projects. All it takes is one person to start a movement
and those in agreement will join together. Think about the great leaders
in our history who were a prominent force in causing change.
Yes, it’s true that Hollywood should do a better job of
understanding and relating to the Christian audience. But at some
point, the Christian community needs to know its role in the problem.
As Christian actors, writers and producers, we have to do a better job
of getting our scripts and headshots out there and into the right hands,
and networking more with Christians in the industry. We can complain
all we want about how Hollywood doesn’t reflect our values, but we lose
that right if we’re not creating and producing those projects.
We have to stand up for what we know is right. Come on, we
can do it! According to Philippians 4:13, we can do all things through
Christ which strengthens us. -ZW
After working as a broadcast journalist in the Midwest, by the leading of the
Holy Spirit, Zondra Wilson decided to tackle Hollywood. As an actress,
she is known for her national “Tracfone” campaign and her print modeling

work for companies such as Best Buy and Pfizer. Zondra served as a BiH
board member for five years.

The Jewish Nation in Hollywood Station

the Jewish community is the most underrepresented and
“ Unfortunately,
misrepresented community in Hollywood. It leaves a void thirsty to be

filled. This is shockingly true in spite of the fact that a huge majority of
talented Hollywood executives happen to be so called ‘Jews’, which lead
to articles such as the one written by the Institute of Historical Review:
‘The Big Hollywood Lie: Denying that Jews Control the Film Business’:
http://www.ihr.org/jhr/v17/v17n5p14_Marchetti.html’
That kind of propaganda is a strong signpost begging for Jewish
representation in Hollywood productions. It may be the reason that the
Jewish executives in Hollywood censor Jewish-themed movies.
It is important to unveil the mystery and misinformation
surrounding the Jewish traditions, beliefs, and other unknown factors.
Thus, removing ignorance and misunderstanding that birth bigotry.
They should be represented as openly and honestly as the African
American community, the Hispanic world and all the other Nations.
This can potentially transform Hollywood into a shining beauty.
The notion that Jews control Hollywood is not only false, it
is downright scary and can lead to further suspicions. The Jewish
people have no control over Hollywood, nor is there any Jewish
organization with such agenda. As a matter of fact, the executives and
other Hollywood workers who happen to be Jewish may not have any
comprehension of Judaism, or a connection to the Jewish lifestyle.
The vast segments within the diamond called the Jewish Nation are
isolated and do not commingle with other segments of the world. At the
core of the diamond is the innermost community, known as the carriers
of the flame. Their mission is to keep the Jewish nations alive and assure
that they will not become extinct. The survival of the Jewish Nation is in
their hands. From them stem the rest of the Jewish communities. Their

dress code and language is uniquely different then all the other layers of
the Jewish Diamond. They are known as the Mishorimdeeke. Most of
the Jews in the world do not even know they exist.
When a resident of Mishorim desires to release some of their
self-imposed shackles they usually venture into the next layer which is
a bit more lax, yet still very isolated, known as the Hassidiks. They are
still carriers of the flame. The journey through layer after layer of a thick
strong diamond that holds the light of Judaism in its midst until the
traveler reaches the outer layer where their isolation is bridged.
The outermost layer of the Jewish nation usually disconnects from
Jewish heritage and maintains only a vague and intangible knowledge
of their innermost ancestors. This is the final phase of the chain known
as the free Jew. He totally removes himself from the Jewish nation and
remains connected by name only.
Those are mostly the Jews that work in the entertainment industry.
They do not know or understand the concept and core values of the
carriers of the flame.
It would be of great service to open that window and expose the
Jewish world for what it is. When the mystery is unveiled it will also
remove many prejudicial and wrong opinions. At the risk of sounding
fanatic, I will venture to say that Hollywood’s true representation of the
Jewish Nation will eventually save lots of lives and may even prevent
another holocaust. -TF

Tippy Felzenstein is a writer and a life coach, specializing in finding
that diamond in the storms and the wounds of life that have affected her
at different times of her life. She is currently working with homeowners in
distress via www.homeownerviplifeline.com. Her book, “Diamond in the
Storm,” was released this past December.
DISCLAIMER: Opinions expressed within the On the Nose department
are solely those of the submitting author(s).

Double Banger (Noun)
A two banger or double banger is an on-set trailer for an actor. It usually is about 30 feet long and is made up of two
separate compartments. Within each compartment is a single bed, kitchenette, bathroom, TV/DVD player, couch and
sometimes even a lounge or fireplace depending on the company providing the trailer. Actors will sometimes request to
have a certain size trailer in their contract. A triple banger is about the same size, but has three compartments and is
often used on set for day players and supporting cast.
January/February 2012
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[ Breaking into Hollywood ]

How did you and Joni make
the transition from corporate
America to acting?

It was a quick transition for Joni, but one that
took six years for me to walk away from my day
job. We moved down to LA about ten years ago when I was hired as a
marketing director. While managing our indie label, Elmo Records, Joni
took a few acting classes. She signed on with agent and started booking
commercials and prints jobs, eventually leading up to television and film
roles. She talked me into auditioning for “Trippin’ on Tuesdays” improv
troup, the hit urban comedy show at The Comedy Store.
I ended up getting cast. In 2007, I decided to give it a real shot
and resigned my corporate gig. In a a month, I booked my first feature
film and flew to Europe to shoot “White Lightnin’,” which premiered
at Sundance in 2009. I haven’t looked back since as we’ve both been
steadily grinding it out as working actors.

You have traveled throughout the U.S. to shoot
several movies with name actors. Tell us some
of your favorite cities, and most memorable
production experiences. You can’t beat shooting a film in New

Banking on
the Bovills
By Angela M. Hutchinson
s Kirk and Joni Bovill are soon to celebrate 17
years of marriage, the couple should also be
applauded for their industry achievements. The
Bovills have booked numerous roles as a couple
and individually, including national commercials
for Walmart and Sprint, feature films such as “Texas Killing Fields,”
“Circle of 8,” “WWJD” and several television shows: “CSI,” “Criminal
Minds,” “Days of Our Lives” and “How I Met Your Mother,” to name
just a few.
According to SAG, there is a low percentage of actors who
make a decent living solely from their work as an artist, but the
Bovills are not represented within that evolving statistic. As
college graduates with master degrees, the Bovills background
in corporate America has given them the skill to not only
understand the journey of the diverse characters they play, but
also the ability to portray authenticity in their performance
delivery.
The Bovills are talented artists within the music and literary
world. One of Joni’s noteworthy accomplishments is her voiceover work for the acclaimed audio book, “The Bible Experience,” a
captivating version of the Bible presented by a stellar ensemble
of award-winning actors, including Denzel Washington, Blair
Underwood, Forest Whitaker and Angela Bassett. While Kirk also
has an extensive list of notable acting credits, he is currently
developing several scripts for film and television.
An interracial couple that has traveled the world together,
the Bovills are passionate about their love, their career and their
spiritual well-being. They are also active in their community
and volunteer with various community groups and industry
organizations such as BReaKiNG iNTo HoLLyWooD (BiH), where
they serve on the board of directors. “We’re banking on the
Bovills to join Hollywood’s A-list in the near future,” their fellow
board members agree. Committed to empowering artists, Kirk
and Joni Bovill are a faithful couple on the path to achieving
success beyond their vision.
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Orleans. It’s just such a unique place in this country. It has a crazy
French/Caribbean vibe to it. Great food and a music culture you can’t
beat. I’ve done a handful of films down there.
Probably the most fun was WWE’s “Bending the Rules” as a mob
hitman with Jamie Kennedy, Edge and Jennifer Esposito. I got to work
with Chloe Moretz in “Texas Killing Fields” and Mark Wahlberg in
“Contraband in the Big Easy.” The craziest shoot was in Croatia for
“White Lightnin’” because I end up getting wrapped up in chicken wire,
cut up and then drowned in a water pit full of maggots. The maggots
weren’t CGI, they were real and tossed on me before each take. Pretty
crazy night.

Kirk, you are also a writer, what’s the passion
project you are working on right now?

I’m finishing up the screenplay adaptation of Terry Johnsson’s
inspirational biography, “Aim High.” He’s the black Forest Gump but
real. Great story of love and family. I’ve got a pilot that I wrote about
college cops that is very edgy—developed the project with long-time
actor Michael Warren. I probably will be pitching that soon.

Congratulations on recently purchasing your
home! And how lucky are you guys—to have had
HGTV furnished one of your rooms. How did
that come about?

Joni had submitted us through a HGTV casting notice. We put
together a funny tape audition and sent in some pics. It was a long
process with a number of folks from HGTV coming out to visit with
us. We met with Emily Henderson, the host of “Secrets from a Stylist”
in the final process. She was great and we had a great time with her.
They booked us and we ended up doing the show last June. We love
what she did to the place.

As a couple, you and Joni have worked on
projects together. What did you like most about
working with your wife of 16 years?

Joni and I have a great run the entire time. A lot of folks struggle with
relationships in Hollywood, but we’ve been able to thrive. It’s unique in
that we are around each other all of the time. We work out of the same
home office, carpool on auditions and lately do P90X [DVD work-out]
together. A lot of couples can’t be around each other all day, but we love
it. We just have fun together by choice.

Tell us about the music side of you and Kirk’s
music career with Elmo Productions.

When Kirk and I met almost 20 years ago, we discovered
that we both were musically inclined. I’ve been singing since childhood
and I played clarinet from 6th-12th grade. Kirk sings, plays guitar and
writes songs. Both of his parents are artists, so we were destined to do
something together. We just didn’t know what.
In 1999, we started Elmo Records, an indie label named for my
deceased father. We’ve released two original music CDs that gained
national attention which lead to television appearances like TVOne’s
“The Gospel of Music with Jeff Majors.” We’ve licensed our music for
film and television projects, most recently the indie comedy “Life’s an
Itch”. You can find our music on iTunes and CD Baby.

You have served on the BReaKiNG iNTo
HoLLyWooD (BiH) board for 2 years and
have participated in several BiH events. Who is
the most interesting speaker you met and what did you
take from their discussion that you have applied to your
career?

Natasha Ward and Pamela Frazier did a great job in a Q&A for actors
on the realities of casting and what goes through a casting director’s
head in the process. The bottom line in this business is that you have
to be prepared and flexible to change. Actors really need to understand
that to become a working actor in this town, you need to be able to
go with the flow. I thought that Natasha and Pamela did a great job
pointing that out to the audience. As for me, the best advice that I’ve be
given in this town is that “you have to stay in line.” Eventually, your turn
will come up, but if you get out of the line, you have to go to the back
and start over.

Fruit of the Loom, Wal-Mart
and Chrysler are just a few of the
national commercials you have booked.
What tips can you give to actors when
auditioning for a commercial? How do you
prepare for a film or TV audition?

When auditioning for a commercial: 1) Be the person that the
advertiser wants their consumer to see. It’s all about selling the
product. 2) Be yourself! 3) Allow enough time to settle yourself and
be ready to shine when they call your name. And never be on your cell
phone when it’s your turn to enter the room. 4) When you’re done
auditioning, simply thank them and leave.
When preparing for film and TV auditions, the first thing I do
is research. I immediately IMDb th e project and learn as much as I
can. If it’s TV, I watch an episode or two to get the “tone” of the show. I
utilize everything I’ve learned, and I always work with a fellow actor or
coach. One thing an acting coach told me that I always remember is that
they should never see you “acting.” Own the character.

After watching yourself in a movie, how do you
usually feel about your performance?

I’m my toughest critic. You always feel like it could have been
better, but I’ve seen myself progress. It’s normal for an actor to think: “
I could’ve done it differently.” or “I could’ve made a different choice.” But
once it’s done, you’re on to the next thing. You just do your best and just
continue to grow as an artist.

I was in Blockbuster with my husband looking for
a movie to rent, and I was so excited to see you on
the cover of the DVD box for the film, “WWJD.”
What was the experience like to work on that film?
It was an absolute joy. My funny story is
that Kirk had auditioned for the movie.
A week later, I was called in to audition,
and we both booked it. Some of the crew
never realized that we were a couple. We
were on about the third day of shooting
when it clicked. Some crew members had
been wondering why he was hanging out
in my trailer so much.
Because of my strong Christian
faith, I really wanted to be a part of
some faith-based projects, so when I
auditioned for “WWJD,” I told the
director that if I wasn’t cast in it, I’d be
willing to work behind the scenes for
free. That’s how much I wanted to be a
part of a project like this.

Talk to us about your involvement with Breaking
into Hollywood.

As a BiH board member, I’ve seen the art of volunteering at
it’s best. As a 501(c)(3), the organization needs volunteers to
thrive. I’ve been able to “give back” by facilitating meetings, participating
in the making of a PSA, and assisting with our job summit. In return,
I’ve had the opportunity to meet and greet casting directors, studio
execs, talent managers and the list goes on. It’s a win-win situation. And
we all know that this industry revolves around relationships. So, get
involved with BiH where you can make a difference in your career and
someone else’s.

Angela Marie Hutchinson is Editor-in-Chief of Hollywood & Vine and
the author of two published books. She is also a casting director and former
talent agent. Recently, Angela cast a film starring Billy Dee Williams among
other stars. Hutchinson graduated from the University of Michigan with a
B.S.E. degree in Industrial & Operation Engineering and was selected to
attend The Media Academy at Harvard University.
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Palace of a
Pop Princess

[ Celebrity MLS ]
By

11 Musicians Who Tweet

Onnikah Randolph

Follow ME
(@diarydiva)
for tenacious tweets on
@HVmagazine
celebrities
in the news!

rom childhood star to pop princess, society has watched,
adored and questioned the ongoing career and personal
changes of Christina Aguilera. Since the divorce from
Jordan Bratman last year, the “Ain’t No Other Man” songstress has
listed her plush private Mediterranean style Beverly Hills Estate on
the market.

@ladygaga: My new years resolution: Never be afraid to
be kicked in the teeth. Let the blood and the bruises define
your legacy. - Lady Gaga 2012
@diarydiva: @ladygaga Ok, that’s a good way of putting
it...I think...
@ginahiraizumi: I’m so proud of myself - got so much
done in one night. Productivity!! There’s nothing else like
that feeling of moving forward. Super fwd.
@diarydiva: @ginahiraizumi Tweeting about work @
1:42am!! Gina, you’re on your way to the top! But some
artists need beauty sleep, literally! Lol...
@nickjonas: What’d you ask for this year?
@diarydiva: @nickjonas I’m sure all the girls asked for you!

Aguilera’s home, “Keeps Getting Better,” is listed at $13.5 million
dollars. And how could it not?! The home boasts 10,000 square
feet of living space that includes everything a pop star would
need—a poolside grotto, beauty salon, recording studio, a fairytale
like children’s room, game room, gym, plush movie room and a
guest home. Along with all the other top-notch amenities, the
mansion has 6 bedrooms, 9 bathrooms and a kitchen that would be
a chef ’s ideal playground.

@KELLYROWLAND: Wooooo!! @chrisbrown just took me
down....... ;)
@diarydiva: @KELLYROWLAND Are the rumors true
about you all dating?
@selenagomez: Grown men asking me for an autograph
to sell online for money is not a fan. They didn’t even know
my name when they saw me.
@diarydiva: @selenagomez Awww, sounds like your
feelings were hurt... grow up sweetie! LOL
@katyperry: You can be the cat’s MEOW! Starting NOW!
@diarydiva: @katyperry Huh?!
@TaioCruz: Ever wanted to know what happens if I take
my shades off?
@diarydiva: @TaioCruz What?! Did someone win the
lottery? lol
@Pink: Is it too much to ask to just hear some old school
hip hop at our local hot spot? Can I GIT some Tupac?
Please?!?
@diarydiva: @Pink Old school is right... TRUE Hip-Hop!

High ceilings with paintings on the ceilings, exquisite moldings
and a custom pagoda make this 90210 living space worth around
$79,376 a month to call home. When you work ridiculously hard,
you get to play harder, and this palace is surely a playground for the
rich and famous such as Xtina.
Here in Los Angeles, the city of where dreams come true,
anything is possible! You must believe in yourself and work hard
at your craft daily. Shoot for the moon and you’re sure to become a
star—when that happens, $80K/month rent may be a steal.
Real Estate Specialist Onnikah Randolph of ACE
Realty (DRE Lic. # 01994717) is a Chicago native
that has lived in the Los Angeles area for the past 8
years. She focuses on REO, Short Sales, Probate Sales,
as well as Standard Sales. She can be reached at
CelebrityMLS@hollywoodvinemag.com.

@officialjaden: I Don’t Need New Years To Make My Life
Better
@diarydiva: @officialjaden So says the kid whose mom
and dad is Will and Jada!!
@ashleesimpson: That’s the way romance is... Usually,
that’s the way it goes, but every once in awhile, it goes the
other way too.
@diarydiva: @ashleesimpson This makes no sense at
all...No love advice for Ashlee!
@robinthicke: @PaulaPattonXO am dying for u! So
excited!!! Headed to airport
@diarydiva: @robinthicke Aww, lucky Paula!
@HVmagazine: Are you lovin’ the reality competition
shows that showcase up-and-coming music artists?
@diarydiva: @HVmagazine Sooooo over it! Come on,
TV execs! I know you have tons of great scripted TV shows
that you can greenlight!
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AZ:

L o c at ion, L o c at ion, L o c at ion!
One of the best locales to film in the Southwestern Region and the
16th most populous state in the U.S.
By Faith Hibbs-Clark, CSA
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[Local Hire]

Photos Courtesy of Phoenix Film
Office & Good Faith Casting, LLC
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“Talented artists and crew

J

members in Tucson, Phoenix,
Scottsdale and Mesa are
increasingly becoming local
hires for film and television
productions shooting
in Arizona.”

ust like in real estate, location for filmmakers is of critical
importance. Choosing the right location can make or break a
film. Savvy filmmakers are taking a fresh look at the state of
Arizona as a premier filming location. Let’s explore what they know,
and what they don’t want you to know—because if word gets out—
Arizona just might become the new “go to” location for filming.
AZ’s Star Legacy

Renown novelist and screenwriter Zane Grey set the stage for
filmmaking in Arizona where he shot two westerns in 1923. In 1940,
Old Tucson Studios was built and the age of the western in Arizona
was born. For many years, Arizona was known in Hollywood as the
place to go for shooting westerns—drawing stars such as Gregory
Peck, Paul Newman, Gary Cooper, James Stewart, and the duke
himself, John Wayne. In 1968, Arizona claimed Andy Warhol fame
when his film, “The Lonesome Cowboys,” shot in Tucson, Arizona.
Warhol’s flavor gave Arizona a sexier, avant-garde-pop-art vibe,
causing movie makers to see the state in a new light. Martin Scorsese
captured the city of Tucson, the state’s modern day frontier town’s
spirit in “Alice Doesn’t Live Here Anymore” in 1974. The 80s brought
“Raising Arizona” and “Bill & Ted’s Excellent Adventure,” but it was the
90s that most people referred to (at least up until now) as the ‘heydays
of film’ in Arizona with films such as “Waiting to Exhale,” and “Days of
Thunder” and more than a dozen others contributing more than $26
million into the Arizona economy, according to the State Department
of Commerce.
In 2000, Steven Soderbergh revealed Arizona’s close ties to
bordering Mexico—culturally, architecturally and geographically in
the film, “Traffic,” starring Michael Douglas and Catherine Zeta-Jones.
The slow death of the Arizona western was soon forgotten as the state
found a new way to prosper from the desert. Today, movie making in
Arizona is alive and well. Recent movie’s, include “Piranha 3D,” “The
Kingdom,” “Middle Men,” “Jarhead” and soon to be released film, “On
the Road and Goats.”
“We’re proud of our continuing contributions to Tucson’s
enduring legacy in cinematic history,” states Shelli Hall, Director of the
Tucson, Arizona Film Office. “When it comes to filmmaking, this isn’t
our first rodeo.”
AZ’s Convenience of Proximity to CA

While some productions are shopping for state tax incentives like a
coupon-clenching housewife, Arizona is offering something far more
valuable—the convenience of proximity. The one-hour flight from Los
32
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Angeles to Phoenix or Tucson is an incentive for Los Angeles-based
producers and directors because the above- and below-the-line talent
can shoot all week in Arizona but go home to their families on the
weekends.
“It takes less time to fly from L.A. to Phoenix than it does to
drive from Calabasas to Century City,” states Phil Bradstock, Film
Commissioner, Phoenix Film Office. And, unlike Los Angeles, once
you get here, getting around is easy with no major traffic jams to tackle.
Arizona gives a feeling of security to production teams filming on
location.
AZ’s Cheerful Weather & Hospitality

Offering a genuine sense of community, Arizona is known for its filmfriendly atmosphere. Perhaps it’s the 3,800 hours a year of sunshine
that makes Arizonians a little cheerier. Even the high temperatures
in the summer months don’t seem to damper spirits. The film, “The
Savages,” starring Philip Seymour Hoffman and Laura Linney, shot in
the hottest temperatures of the summer and lived to get two Academy
Award nominations.

The movie “Piranha 3D” took advantage of one of many cool
mountain lakes in Arizona, filmed in Lake Havasu City during the
height of summer. With a 100-degree plus temperatures, “Piranha
3D” took the Arizona splash without feeling the burn. In the winter
months, when the rest of the country has rain and snow, Phoenix and
Tucson have beautiful sunny days with temperatures in the 80s.
Arizonians, with their western hospitality, know that film
industry creates jobs and brings money into the economy. So wherever

Havasu Falls Hike in the Grand Canyon

you go, citizens are there to welcome production teams by answering
questions or helping them to navigate through the city. Also, hundreds
of businesses offer major discounts to film companies.
AZ’s Diverse Scenery

Golf courses, casinos, outdoor shopping plazas, lakes, ranches, wideopen spaces, pine covered mountains, and of course, desert vistas and
cactus—Arizona has it all.
“The city skylines, streets, and buildings are on the short list for
the state’s diverse location possibilities,” says Bradstock. Phoenix’s
skyline was featured in the opening scene Hitchcock’s “Psycho.” Just a
couple hours north of Phoenix, temperatures drop and the terrain goes
from desert to mountains in a blink of an eye. “There is a perception
that Phoenix looks like an old western town straight from a John
Wayne movie. That couldn’t be further from the truth. Phoenix is
an urban environment complete with a metro train system, offering a
similar look to Los Angeles and other big cities,” Bradstock emphasizes.
Phoenix has been the backdrop for many film projects and
frequently doubles as other cities around the world. Since 1926 when
silent film, “Son of the Sheik,” shot in Yuma, Arizona, it’s doubled as
the Middle East. More recently, “Three Kings,” “Jarhead” and Peter
Berg’s “The Kingdom,” starring Jamie Foxx made Arizona their Middle
Eastern set.
AZ’s Infrastructure of Talent & Crew

Talented artists and crew members in Tucson, Phoenix, Scottsdale
and Mesa are increasingly becoming local hires for film and television
productions shooting in Arizona. Starting with film offices in
every region around the state ready to offer first-rate support from
experienced professionals who know production, to top ranking film
schools offering the best up-and-coming film crew, Arizona has its
bases covered. Film offices around the state will address location
needs with tailor-made services, provide location permits and crew
support along with location suggestions and photos. The film office
representatives throughout the state have exceptional and established
relationships with local, county, state, federal and tribal governments as
well as private-sector liaisons which can open doors and make things

happen fast for productions. “Arizona is a big state, with a small town,
let’s get it done attitude,” says Hall.
Arizona has a very strong crew base. Many of the professionals
that live and work in the state have also lived and worked in Los
Angeles; so they are familiar with California’s production tempo
and style. To the veterans in the movie industry, Arizona has
the foresight to know that in order to grow, you must never stop
learning. Scottsdale Community College has a top ranked film school
program that is known for focusing on “skill” rather than “theory” and
continually pumps out a fresh crop of willing, able and dedicated crew
members.
According to Kyle Hanlon, President of the Arizona Production
Association, “More and more out of state and overseas clients have
discovered that Arizona offers great casting to post production and
everything in between on par with NY or LA, but with a remarkable
20-25% savings.” Don Livesay, Executive Director for the Phoenix
Screen Actors Guild Branch concurs, “The three most distinguishing
things about Arizona’s diverse talent pool are that it is experienced,
highly skilled and available. Producers may come for sunshine and our
magnificent landscape, but what they find is a gold mine of exceptional
talent.”
Arizona is an undiscovered gem, hidden in the desert. For those
treasure-hunting movie makers who are smart enough to explore—
may stumble upon a gold mine.
Faith Hibbs-Clark, CSA is a Casting
Director and owner of Good Faith
Casting, LLC based in Arizona. She
is a proud, full member, of The Casting
Society of America. Faith has cast
many of the more modern movies
mentioned in this article, and is known
to be a trusted expert in her field,
not only as a casting director but as a
dedicated leader in the film community.
To contact Hibbs-Clark for casting
needs or as an industry resource, visit:
www.GoodFaithCasting.com.
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Bonjour!

Coffee n’ Crepes
On the Promenade

A Writer’s Haven

Sweet Crepe:
Nutella, fresh
strawberry and
whip crème with
a hint of Cognac.

Crème de la Crepe
424 Pier Ave.
Hermosa Beach
Insomnia Cafe
7286 Beverly Blvd.
Los Angeles

Café Crepe
1460 3rd St.
Santa Monica

Dim lighting, quiet and intimate.
Great spot to hone your script or
manuscript. Cozy ambience with
sofas. Order a tasty dessert and
tea or coffee beverage.

“A-list crepes! Simple,
sweet and savory.”
–Hollywood & Vine

Sunset & Vine

Manhattan-Redondo-Long Beach, Pasadena
and Culver City locations.

Enjoy eating your crepe
dish beachside in a casual
and relaxed setting.

Hollywood Trend

24/7
Solar de Cahuenga
1847 Cahuenga Blvd.
Los Angeles
The Coffee Bean & Tea Leaf
6255 W. Sunset Blvd.
Los Angeles
A chain coffeehouse with the
fav warm and chilled drinks that
everyone loves. This particular
location is becoming a new place to
network or to meet up with industry
colleagues. BizTips: showcase your
script, headshot or CD on your
table; sit outside; talk a little loud—
you never know if an agent/exec is
eavesdropping nearby.
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Crave Cafe
14505 Ventura Blvd.
Sherman Oaks

Great food, networking atmosphere
and trendy decor. Known for its
breakfast, lunch and dinner crepes
from strawberries and crème to
chicken fajita crepes. A director
may find his/her next casting
director or fall in love with a
crepe dish.

If you have a crave any time of the day, you’ll
love their crepes, omelettes, paninis, salads
and more! Located in the Valley, open 24
hours a day and has amazing coffee drinks.
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TALENT
Hollywood & Vine is proud to showcase
artisticpreneurs in our Talent Marketplace.

H&V ’s Talent Marketplace ( ) is a tool for artists to promote themselves and their
projects. is a treasure for talent scouts such as literary/music/talent agents or
managers that are seeking new clients to sign. is an industry haven for casting
directors and filmmakers that are seeking reliable crew and cast for projects. To
place a ad or for more information, please call 310.712.3459
or email talent@hollywoodvinemag.com.

Place your castified, scriptified,
crewified, or extrafied today!
BiHAd#2.indd 1

5/23/11 10:44 PM

TALENT MARKETPLACE
RANDA

Born and raised in Houston, Texas, Randa Walker is a southern girl whose gift as an actress is and always has been, to connect
with and understand stories and people despite their era, their demographics, or their walk of life. Randa attended Prairie View
A& M University, spending her first three years in Engineering before she discovered a vessel in which to pour all of her artistic
gifts. Randa relocated to Los Angeles and immediately began studying and cultivating her craft as a theatre actress at Playhouse
West in North Hollywood under the tutelage of Tony Savant, Jeff Goldblum, and Robert Carnegie. Shortly after moving to L.A.,
Randa was cast opposite Stephen Dorff in Sophia Coppola’s major motion picture, “Somewhere.” She also had a recurring role
on the STARZ network’s breakout show, “Torchwood: Miracle Day,” as well as roles in other hit shows like “Dexter,” “Castle,”
“Law and Order: LA,” and the highly anticipated new show on ABC, “Apartment 23.” On the indie scene, Randa earned her first
film festival award as Best Actress for her starring role in the short film, “Rubicon.” Repped by RPM Talent Group, Randa is just
getting started and has no intention of slowing down in her pursuit to conquer Hollywood.

POWER PLAYER USE
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To reach the talent featured in the Hollywood & Vine Talent Marketplace,
January/February 2012
please call 310. 712.3459 or email talent@hollywoodvinemag.com.

[ Castifieds ]

RON

Whether he is in front of a camera or a microphone on stage, Ron McGehee is completely at home when he’s entertaining
audiences. As a veteran of standup comedy, Ron has successfully translated his family-friendly stage presence to the small screen
by hosting and appearing in several television productions. Renowned for his clean standup comedy, Ron has headlined at such
venues as the World Famous Improv Comedy Clubs and The Comedy Store City of Hope as well as corporate events. Ron has
made a number of guest television appearances including NBC’s “Last Comic Standing 2” and on Comedy Central, ABC Family,
and Oxygen Network. Ron has also written for “The Late, Late Show with Craig Kilborn,” “The Carson Daily Show” and “Jimmy
Kimmel Live.” A former BiH board member, Ron is also busy as a screenwriter and contributing writer in many magazines. You
can catch Ron in the groundbreaking documentary, “Hollywood on Fire,” where he talks about the past, present and future of
faith in the entertainment industry. For more on Ron, check out www.funnyron.com.
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TALENT MARKETPLACE

[ Scriptified ]

SECOND SON
By Kim Standring Jacobs & Bonnie L. Franklin

Genre: Conspiracy Thriller
Logline: A female U.S. Secret Service Agent goes rogue to stop an assassination plot within the White House. Only the
target is not the President…

Kim Standring Jacobs and Bonnie L. Franklin are writing partners on several well-reviewed projects, but have never
met! Kim lives in Australia; Bonnie in Los Angeles. Initially, Kim hired Bonnie, a professional ghostwriter, to help her
story develop an urban thriller several years ago. The collaboration synergy worked so well, Kim asked Bonnie to come on
board as co-writer. That script, “The Collection Agent,” is currently in negotiations to be optioned. Kim’s mentors include
millionaire screenwriter, Chris Soth (“Firestorm”). Bonnie’s mentors include award-winning screenwriters, Peter Dunne
(“CSI,” “Jag” and “Sybil”) and Stewart Stern (“Rebel Without a Cause”). Kim and Bonnie look forward to their red carpet
premiere some day soon—so they can finally meet face to face!

POWER PLAYER USE
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To reach the talent featured in the Hollywood & Vine Talent Marketplace,
January/February 2012
please call 310. 712.3459 or email talent@hollywoodvinemag.com.

[ Extrafieds ]

BiH Member, Shawn Valentino, is a self-help guru and
author of the inspirational book, “The Showstopper Lifestyle,”
an innovative philosophy for a new generation. A Michigan
native, Shawn majored in American Culture at the University
of Michigan, graduating with the highest honors. He went
on to attend Loyola Law School in Los Angeles and pass the
Bar Exam in multiple states. Shawn has spent the last few
years traveling the world and writing about his adventures.
His message to readers is to minimize worries and maximize
life experiences. He has traveled to over fifty countries and
has dated women from all over the world. Shawn offers
relationship and personal advice, and he has appeared on
numerous television programs discussing his lifestyle. He has
been seen on “The Tyra Banks Show,” “The Dr. Phil Show,”
“Jerry Springer’s Baggage,” “Dyan Cannon’s Get Your Luv On,”
amongst other shows. Shawn most recently was a contestant
on the series return of “Fear Factor.” Currently, he is working
on a “Showstopper Lifestyle” reality show and writing his
second book. Shawn’s vision is to inspire people to develop
confidence and independent happiness.

A story celebrating the beauty of all skin tones, “Sepia Girl,”
is a children’s picture book written by BiH Founder, Angela
Marie Hutchinson, who is also the Editor-in-Chief of
Hollywood & Vine and the author of two other published
books, “Charm Kids,” and her comedic memoir, “BReaKiNG
iNTo HoLLyWooD.” Scheduled to release in late January
2011, “Sepia Girl” will be available for purchase via Amazon
and other online book retailers. Inspired by the stories of
her mother and close friends, Angela hopes that the book
encourages young girls to embrace their individuality and
appreciate the many shades of diversity. As a mother of
two young children, Angela is passionate about developing
positive media content. She is dedicated to creating stories
with a moral resonance that not only entertain, but also
empower. Angela graduated from the University of Michigan
with a B.S.E. degree in Industrial & Operations Engineering
and she earned a Cross-Media Journalism Certificate at USC.
In 2011, Angela was selected to attend The Media Academy at
Harvard University.
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Mary-Kate &
Ashley Olsen
Actresses/Producers
Born on June 13, 1986

wins Mary-Kate and
Ashley Olsen are the
first self-made child
millionaires. In
April 2004, they also
became the first celebrities to receive
a star on the Walk of Fame with two
names on one star. The twins earned
their star within the television
category when they were 18 years
old; however, their career began
when they were just shy of turning
one year old. They were taken to an
audition by their mother and cast
as leads for the 80’s sitcom, “Full
House.” The Olsen sisters shared the
role of young Michelle Tanner, the
youngest of three girls who was being
raised by their single father and two
uncles. At age nine, the Olsens’ role
on “Full House” came to a bittersweet end when the series ended.
The siblings’ journey showcases what
can happen when one door closes.
At the age of seven, the Olsen
sisters had already created Dualstar
Entertainment Group Inc., which
helped them to become one of
Hollywood’s youngest executive
producers for television and film.

[ Walk of Fame ]

By Shakeila M. Beard
Together, the Olsen twins produced
several TV movies including, “Double
Double Toil and Trouble,” which was
nominated for two awards.
By the time “Full House” had
ended, the Olsens were well into their
third movie, “It Takes Two,” which
was a 1995 feature film starring
Kirstie Allen, Steve Guttenberg and
the twins. The Olsens’ presence on
TV and in film played a significant
role in the development of their
multi-million dollar brand.
As the Olsen brand began to
flourish, the twins launched their
careers in the fashion world. In
2004, the same year they received
their star at 6801 Hollywood
Boulevard, the twins founded their
clothing line for Walmart. Due to the
success of their line, the Olsen sisters
were able to branch off to create
other merchandise such as perfume
and jewelry. When Walmart suffered
scrutiny for its outsourced labor
practices, the Olsen twins along with
other designers were thrown under
a microscope. Although the Olsens’
reputation suffered a little as a result
of the Walmart scandal, it was not
enough to keep the young ladies from
pursuing their love for fashion.
Before long, the Olsens
had ventured into the high-end
fashion market. They became the
spokespersons for the Badgley
Mischka line designed by American
designers Mark Badgley and James
Mischka. The twins eventually
launched their own high-end fashion
line named The Row.
Although the Olsen sisters
decided to establish their own acting
identities, they proved to be a force
together. Hollywood & Vine shines a
double light on these powerful iconic
sisters who are now age 25. Their
“do-it-yourself and make it work”
imprint has inspired many children
and teens, especially young girls and
even adults within the industry.
Shakeila Beard is a graduate from
Purdue University. Specializing in
integrated marketing communications,
she has studied entertainment law
and has been involved with marketing,
public relations and promotions work for
recording artists.

L-R: Mary-Kate and Ashley Olsen pose on their star.
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Greenlight
Your Showbiz Career!

www.breakingintohollywood.org
Become a member!

@iamBiH

NEW WEBSITE.
NEW RULES.
NEW PRIZES.
NEW EVERYTHING.
We are accepting screenplays right now.
Visit our new website.
As seen on CNN
Over 90 production companies reading all scripts
Top 30 winners get software from Write Brothers
Get feedback with your entry
We promote TOP 100 scripts for a full year

323.654.5809 office

www.scriptapalooza.com

info@scriptapalooza.com

