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When Lightning
Strikes
  rtisticpreneurs, thank you for reading   rtisticpreneurs, thank you for reading Hollywood & VineHollywood & Vine ( (H&VH&V).  As a new).  As a new
  entertainment trade publication,   entertainment trade publication, H&VH&V has been well received worldwide. Keep clicking  has been well received worldwide. Keep clicking 
  and reading the online PDF.  Also, be sure to Leave Word (p. 7) with your sincere feedback; it   and reading the online PDF.  Also, be sure to Leave Word (p. 7) with your sincere feedback; it 
inspires our team to continue this exciting venture.inspires our team to continue this exciting venture.
 For those who are reading  For those who are reading H&VH&V for the fi rst time, our print magazine is published by the  for the fi rst time, our print magazine is published by the 
501(c)(3) non-profi t organization, BReaKiNG iNTo HoLLyWooD (BiH).  I started BiH in 501(c)(3) non-profi t organization, BReaKiNG iNTo HoLLyWooD (BiH).  I started BiH in 
May 2005 to help aspiring and mid-level entertainment professionals pursue their careers with May 2005 to help aspiring and mid-level entertainment professionals pursue their careers with 
integrity, creativity and enthusiasm.  A unique aspect of our organization is that we off er a integrity, creativity and enthusiasm.  A unique aspect of our organization is that we off er a 
new member career consultation. Th is gives members an opportunity to communicate their new member career consultation. Th is gives members an opportunity to communicate their 
goals with a board member one-on-one and receive advice, contacts and even a career goals with a board member one-on-one and receive advice, contacts and even a career 
action plan.action plan.
 During a recent consultation, a BiH member shared with me that he felt his  During a recent consultation, a BiH member shared with me that he felt his 
dream of becoming a paid professional screenwriter seemed impossible to dream of becoming a paid professional screenwriter seemed impossible to 
achieve.  He jokingly said, “Th e odds of selling my script are like being struck achieve.  He jokingly said, “Th e odds of selling my script are like being struck 
by lightning.”  As a writer myself, I understand his sentiments exactly, and by lightning.”  As a writer myself, I understand his sentiments exactly, and 
I’m sure other artists do too.I’m sure other artists do too.
 According to  According to National GeographicNational Geographic, “Th e odds of becoming a , “Th e odds of becoming a 
lightning victim in the U.S. in any one year is 1 in 700,000. Th e odds lightning victim in the U.S. in any one year is 1 in 700,000. Th e odds 
of being struck in your lifetime is 1 in 3,000.”  I’d like to think that of being struck in your lifetime is 1 in 3,000.”  I’d like to think that 
selling one of my screenplays has better odds, but the reality is—the selling one of my screenplays has better odds, but the reality is—the 
statistics are in fact similar. So, what are you to do when facing such statistics are in fact similar. So, what are you to do when facing such 
odds?odds?
 Well, if you actually wanted to get struck by lightning, you would  Well, if you actually wanted to get struck by lightning, you would 
go outside during a storm with a metal rod to attract the bolt. Th e idea of go outside during a storm with a metal rod to attract the bolt. Th e idea of 
a sane person trying this (which I do not recommend) is rare, which partly a sane person trying this (which I do not recommend) is rare, which partly 
explains why the chances of getting struck by lightning are fairly low. Okay, so explains why the chances of getting struck by lightning are fairly low. Okay, so 
how does this natural phenomenon relate to your journey as an artist?how does this natural phenomenon relate to your journey as an artist?
 Consider your talent as a lightning rod:  your script, your music CD, your  Consider your talent as a lightning rod:  your script, your music CD, your 
book or manuscript, your sizzle reel, your headshot, or even yourself.  Th en, on book or manuscript, your sizzle reel, your headshot, or even yourself.  Th en, on 
those stormy days when you feel depressed and want to call a friend to vent about the those stormy days when you feel depressed and want to call a friend to vent about the 
industry—don’t! industry—don’t! 
 Electrify your talent. Send queries to literary agents and managers not only in Los  Electrify your talent. Send queries to literary agents and managers not only in Los 
Angeles, but also New York or even Miami (p. 28).  Th row a viewing party to showcase Angeles, but also New York or even Miami (p. 28).  Th row a viewing party to showcase 
your reel and invite casting associates and producers.  Jog to the gym to get in shape for your reel and invite casting associates and producers.  Jog to the gym to get in shape for 
your next role.  Reread your favorite book on dialogue to authenticate the characters in your next role.  Reread your favorite book on dialogue to authenticate the characters in 
your script. Research the executive producers of fi lms similar to your project and consider your script. Research the executive producers of fi lms similar to your project and consider 
approaching them for funding. Go to the BiH job board (approaching them for funding. Go to the BiH job board (www.breakingintohollywood.www.breakingintohollywood.
org/jobsorg/jobs). Apply for the Nickelodeon writing fellowship (p. 12). ). Apply for the Nickelodeon writing fellowship (p. 12). 
 Since lightning generally never strikes in the same place, attend diverse networking  Since lightning generally never strikes in the same place, attend diverse networking 
events, such as the American Film Market or Actorfest, and interact with a variety of art-events, such as the American Film Market or Actorfest, and interact with a variety of art-
ists, including musicians, commercial directors, line producers, etc. ists, including musicians, commercial directors, line producers, etc. 
 It is my hope that after reading this holiday issue of  It is my hope that after reading this holiday issue of H&VH&V, you’ll transform your ‘against , you’ll transform your ‘against 
the odds’ thinking to action-orientated doing—like that of Tangi Miller (on the cover),the odds’ thinking to action-orientated doing—like that of Tangi Miller (on the cover),
who shares how she successfully redefi ned herself as an actress to a fi lmmaker (p. 20.)who shares how she successfully redefi ned herself as an actress to a fi lmmaker (p. 20.)
 Th e next time you think to compare your script sale to being struck by lightning,  Th e next time you think to compare your script sale to being struck by lightning, 
advertise your script in the advertise your script in the Hollywood & VineHollywood & Vine Talent Marketplace (p. 34) or join  Talent Marketplace (p. 34) or join 
BReaKiNG iNTo HoLLyWooD. I created the organization to be an umbrella of BReaKiNG iNTo HoLLyWooD. I created the organization to be an umbrella of 
resources, so take advantage and stay prepared.  Lightning will strike when it’s resources, so take advantage and stay prepared.  Lightning will strike when it’s 
your season.your season.

Seize the journey!Seize the journey!

Angela M. HutchinsonAngela M. Hutchinson
angela@hollywoodvinemag.comangela@hollywoodvinemag.com

[ Editor’s Anecdote ]
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 “Th anks for the 2nd issue of Hollywood 
& Vine. What a beautiful, informative 
and invaluable publication!” 
– Vanessa Morman, Executive at Sheba 
Media Group 

“Hollywood & Vine is awesome!!!!! Just 
wanted to say congrats on the second 
issue. You’ve done an amazing job and 
I will do my part to get the word out to 
all the up and coming industry folks that 
need to make this a must read as part of 
building their careers.” 
– James Moorer, Producer at Dog & 
Butterfl y Entertainment

Artisticpreneurs
“Good stuff ! I really liked the graphic 
concepts used in ‘On the Nose.’ Great 
questions for Chris Lockhart [in the 
William Morris Endeavor article].” 
– Doug Jackson, Writer/Actor

“Th e online edition looks great...” 
– Keith Wilson, Photographer

“I really enjoyed the second issue of 
Hollywood & Vine.  Th e issue was 
very informative and answered several 
business questions.  Keep on doing great 
work.”
– Jamie Baker, Documentarian/Former 
BiH Intern

Twitter Followers
“@HVmagazine great second issue! So 
much good stuff  inside!” 
– @wordsandcats (Caroline Chang, 
Writer/Producer)

“Have u read newest issue of @
HVmagazine w/ Rider Strong 
@onthestorm on cover? www.
hollywoodvinemag.com/issue2” 
– @KiriStevens (Kiri Stevens, Actor & 
BiH Board Member)
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Los Angeles, CA (October Los Angeles, CA (October 
30, 2006)30, 2006) – BReaKiNG  – BReaKiNG 
iNTo HoLLyWooD (BiH) iNTo HoLLyWooD (BiH) 
hosted another informative hosted another informative 
and inspirational event, and inspirational event, 
“A Night with Talent and “A Night with Talent and 
Literary Reps.” Panelists Literary Reps.” Panelists 
included Bruce Brown-included Bruce Brown-
Innovative Artists, Burrad Innovative Artists, Burrad 
Marsh-International Creative Marsh-International Creative 
Management (ICM), Kevin Management (ICM), Kevin 
Suber-Th e Suber Group, Suber-Th e Suber Group, 
Victoria Wisdom-Becsey Victoria Wisdom-Becsey 
Wisdom Kalajian Agency and Wisdom Kalajian Agency and 
moderator Kevin E. West, moderator Kevin E. West, 
actor and president of Actors actor and president of Actors 
Network. Network. 
 Th e evening began  Th e evening began 
with enthusiastic remarks with enthusiastic remarks 
by BiH Founder Angela M. by BiH Founder Angela M. 
Hutchinson. Labor Guide Hutchinson. Labor Guide 
giveaways were presented to giveaways were presented to 
attendees, sponsored by the Showbiz Software Store, followed by a networking attendees, sponsored by the Showbiz Software Store, followed by a networking 
icebreaker. Panelists then shared advice about landing an agent and/or manager. icebreaker. Panelists then shared advice about landing an agent and/or manager. 
Th ey all repped a variety of clients, from pros to newbies.Th ey all repped a variety of clients, from pros to newbies.
 “I prefer referrals. If an actor is well-trained, talented and a go-getter, I’ll sign  “I prefer referrals. If an actor is well-trained, talented and a go-getter, I’ll sign 
them,” said Suber.them,” said Suber.
“Th e writers I work with are passionate about their work,” Marsh said. “I will fi ght “Th e writers I work with are passionate about their work,” Marsh said. “I will fi ght 
hard for people I’m passionate about.”hard for people I’m passionate about.”
 Panelists also discussed the proper way to approach agents and managers.  Panelists also discussed the proper way to approach agents and managers. 
An emphasis on networking was by far the consensus, but they also encouraged An emphasis on networking was by far the consensus, but they also encouraged 
participants to focus on perfecting their craft to ensure they are truly ready for participants to focus on perfecting their craft to ensure they are truly ready for 
representation. representation. 
 “Don’t assume because you’re good in class or stage, that that will transfer into  “Don’t assume because you’re good in class or stage, that that will transfer into 
an audition environment,” West said. “Get good at knowing the diff erence between an audition environment,” West said. “Get good at knowing the diff erence between 
walking onto stage or into a class, versus walking into a room with professionals walking onto stage or into a class, versus walking into a room with professionals 
that can give you your next job.”that can give you your next job.”
 Selling a script or booking that fi rst co-star role is more likely to happen if you  Selling a script or booking that fi rst co-star role is more likely to happen if you 
are prepared and educated about the business. are prepared and educated about the business. 
 “If you don’t know your market, you could write one script after another  “If you don’t know your market, you could write one script after another 
and never sell anything,” Wisdom said. “You need to write from your heart, but and never sell anything,” Wisdom said. “You need to write from your heart, but 
defi nitely toward the market.”defi nitely toward the market.”
 Th e importance of understanding your agent/manager’s role was also  Th e importance of understanding your agent/manager’s role was also 
emphasized. Don’t get it twisted:  they are all professionals you hire to help run emphasized. Don’t get it twisted:  they are all professionals you hire to help run 
your business. your business. 
 “If you want me to completely handle the business, you can’t handle this  “If you want me to completely handle the business, you can’t handle this 
business,” Suber said. business,” Suber said. 
 Your representation should get along well with you and the others on your  Your representation should get along well with you and the others on your 
team. Th ey should all have a clear understanding of your immediate career team. Th ey should all have a clear understanding of your immediate career 
objectives and future aspirations.objectives and future aspirations.
 “Loyalty is a two-way street. Make sure your agent is working for you,” Brown  “Loyalty is a two-way street. Make sure your agent is working for you,” Brown 
said. As for our BiH advice, remember an agent and/or manager takes a 10-15% said. As for our BiH advice, remember an agent and/or manager takes a 10-15% 
commission fee. So, who gets the other 75% (give or take, pre-taxes)? You!  So commission fee. So, who gets the other 75% (give or take, pre-taxes)? You!  So 
before seeking a rep, be sure you’re representing yourself to the max!before seeking a rep, be sure you’re representing yourself to the max!

[ Flashback ]
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RONALD REAGAN, ARNOLD SCHWARZENEGGER, KEVIN JOHNSON AND SONNY 
BONO, WHAT DO THESE MEN HAVE IN COMMON?ARE THEY ALL ACTORS? 
REPUBLICANS? OSCAR WINNERS? NO. THEY ARE MALE POLITICIANS WHO 
WERE CELEBRITIES BEFORE THEY RAN FOR OFFICE. WINNING THE VOTE 
OF CONSTITUENTS IS LESS DIFFICULT FOR POLITICALLY ACTIVE CELEBRITY 
CANDIDATES, DUE TO THEIR EXISTING FAN BASE AND INFLUENCE. THESE 
SAME FACTORS SHOULD PROPEL FEMALE CELEBRITIES AS WELL. THE MYSTERY 
SURROUNDING WHY SO FEW FEMALE CELEBRITIES SEEK POLITICAL OFFICE 
IS WORTH EXPLORING.



By &
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Male and female politicians often become celebrity fi  gures after being
in the public eye for some time. Th ere are several examples of men who
were famous prior to holding a political offi   ce, but only one notable
woman has attained such an honor in the U.S. Th  e following stories
provide insight into the lives of celebrities-turned-politicians also
examined are celebrity women who could potentially run for offi   ce in
future elections.

Ronald Reagan (D-R)
No actor is as well known for his political accomplishments than 
former U.S. President, Ronald Reagan. Originally from Tampico, 
Illinois, Reagan earned a bachelor’s degree in sociology and economics. 
He began his acting career when he moved to Los Angeles in 
1937. He was soon a successful star in classic fi lms such as “Knute 
Rockne,” “Kings Row,” “Bedtime for Bonzo” and appeared in over fi fty 
productions through his career in show business. In 1947 Reagan 
became president of the Screen Actors Guild and served in the 
position for six years.
 Originally a member of the Democratic Party, Reagan offi  cially 
aligned with the Republican Party in 1962. A few years later, Reagan 
won the California governorship in 1966 and 1970, but he did not 
successfully acquire the Republican nomination for president until 
1980. Reagan is the only president represented on the Hollywood 
Walk of Fame. He earned his star (located at 6374 Hollywood Blvd) 
in the television category. Th e relationship between acting and politics 
could best be summed up by Reagan’s famous words: “I don’t know 
how anybody could be in politics if they hadn’t been an actor!”

Arnold Schwarzenegger (R)
Arnold Schwarzenegger’s career as a politician might seem unexpected 
to some. He is foreign-born, speaks in a marked Australian accent 
and is, after all, an action star. However, considering his rags to riches 
story of a poor village boy who lacked fatherly support and went on 
to become a world body-builder, it should come as no surprise that he 
would become a success.
 After Schwarzenegger’s initial box offi  ce success in “Conan the 
Barbarian,” he became an icon with such fi lms as “Red Heat,” “Th e 
Running Man” and the “Terminator” franchise. His fi lm career 
culminated in successful comedies, including “Jingle All the Way” and 
“Kindergarten Cop.”
 Schwarzenegger’s marriage to Maria Shriver, niece of John F. 
Kennedy, in 1986 was most likely the beginning of his association with 
politics in the public’s view. He then openly declared his Republican 
stance when he supported George H.W. Bush in his 1988 vice-
presidential campaign. His support paid off  when he became chairman 
of the President’s Council on Fitness and Sports, a position he held 
from 1990 to 1993. Schwarzenegger decided to run for California’s 
2003 recall election on the day of the announcement. He became 
governor of California for 8 years.

 Sonny Bono (R)
Another example of a famous politician is Sonny Bono. Once a 16-
year-old high school dropout with years of struggle, Bono became 
an assistant for record industry legend Phil Spector. Bono’s rise 
to stardom began with the hit single “Needles and Pins,” which he 
recorded with his band, Th e Searchers. After a few other hits, Sonny’s 
fame skyrocketed when he met his then 16-year-old wife and musical 
partner, the one and only Cher. Th e duo recorded smashing hits, such 
as “I Got You Babe” and “Th e Beat Goes On.” Sonny and Cher are 
most well-known for their popular variety 1970s show, “Th e Sonny 
and Cher Show,” which ran for three years prior to their divorce and 
then one year after.
 Bono fi rst became interested in politics after becoming a 
restaurateur in Palm Springs, where he became frustrated with the 
local government system. In 1988, he ran for mayor of Palm Springs 
and held the seat for four years. In 1994 Bono gained his seat in the 
U.S. House of Representatives. He represented California’s 44th 
congressional district and became the only member of Congress to 

have had a #1 single on the Billboard Hot 100. Bono’s political career 
was cut short in 1998, when he passed away in a skiing accident. 
Bono’s mark in Hollywood continues to thrive.

Kevin Johnson (D)
Kevin Johnson, the fi rst African American mayor of Sacramento in 
California, parlayed his fame in sports into a political career. As a 
basketball star, Johnson played for both the Cleveland Cavaliers and 
Phoenix Suns. Johnson is a 3-time NBA All-Star due to his record-
breaking points and assists.
 Johnson left the NBA to earn a bachelor’s degree in political 
science from UC Berkeley in 1998. He also later graduated from the 
Harvard Divinity School Summer Leadership Institute. Johnson 
served his local community extensively through his foundation, the St. 
HOPE Public Schools (SHPS). While CEO of the SHPS charter 
system, he announced his run for mayor in 2008. During the election, 
Johnson received support from avid sports fans and the citizens who 
were aligned with his vision for Sacramento. Johnson is quoted as 
saying that his greatest role model is his grandfather: “He instilled 
in me the feeling that no matter how successful you are you have a 
responsibility to help others.”

The First and Only
Th e late Helen Gahagan Douglas, a Broadway star, was the fi rst 
Democratic woman and third woman elected to Congress from 
California. She performed in numerous stage plays but only one 
fi lm, “She,” which earned her a star on the Hollywood Walk of Fame 
(located at 1708 Vine Street) in the motion picture category. Born 
in Boonton, New Jersey, Gahagan was raised in Brooklyn, New York 
with her four siblings. She studied at Barnard College in New York 
City, but she left college before earning a degree to pursue her passion 
of becoming an opera singer and actress. In 1931 Gahagan married 
her husband, two-time Oscar-winner Melvyn Douglas, who was also 
her co-star in the 1930 Broadway hit, “Tonight or Never.” Th e couple 
relocated to Los Angeles and raised two children.
 In the early 1940s Gahagan Douglas entered politics. Th e 
actress turned congresswoman was elected to the U.S. House of 
Representatives. Her political career came to an end when she lost the 
1950 U.S. Senate race in California to Richard M. Nixon. At the age 
of 79, Gahagan Douglas died of lung and breast cancer. While she was 
the fi rst famous American woman to become a politician, hopefully 
she will not be the last.

The Gender Gap?
Running for political offi  ce after achieving celebrity stardom has now 
become a normal occurrence, however, there is a marked gender gap 
for political success among female celebrities. While vocalizing political 
views has become the norm with celebs, it rare to see a starlet run for 
offi  ce. Even Winfrey, who is often referred to as the most infl uential 
woman in the world, turned down a vacant Illinois senate seat.  After 
a fan began a campaign to push Winfrey into the presidential race, 
Winfrey appeared on “Larry King Live” and instructed her followers 
to “take all your energy and put it in Barack Obama.”  Talk about 
celebrity power... Winfrey’s followers did exactly as they were told.
 So why the gap between the number of female and male celebrities 
who are in pursuit of political offi  ce? Perhaps the desire to raise 
families keeps politically passionate women from entering politics. 
And the dearth in female politicians itself implies a lack of formidable 
opportunities for female celebrities. As of today, there are 17 (out of 
100) women in the Senate and 80 (out of 435) women in the House 
of Representatives. And few can forget the sexist vitriol thrown at 
Senator Hillary Rodham Clinton during 
the 2008 presidential primaries—when the candidate’s age, marriage 
and appearance faced intense scrutiny. Sarah Palin’s 
camp faced similar sexism, as evidenced by a Newsweek cover 
of the candidate in short shorts. As a result of the media’s obsession 
with female stars’ sexuality and appearance, celebrity women’s views are 
often not taken seriously.
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Starlets On the Ballot
In the pursuit of equality, Hollywood & Vine has compiled a 
noteworthy list of female celebrities who could legitimately compete 
on the political stage due to their record of activism, leadership 
success and solid fan base.

Gibbons for Governor
Leeza Gibbons, while best known for her talk show success, is 
also a successful business woman and philanthropist. Gibbons 
was appointed by Governor Schwarzenegger to the board of the 
California Stem Cell Agency. Also, she founded Leeza’s Place, 
a non-profi t organization dedicated to Alzheimer’s patient and 
caregiver advocacy. Gibbons further showcases her business acumen 
by heading a successful makeup line for Guthy-Renker. With her 
leadership qualities and communication expertise, Gibbons could 
defi nitely succeed at a political career.

Ambassador Portman
One of the most intelligent, young and infl uential celebrity women is 
actress Natalie Portman. A graduate of Harvard University, Portman 
has not only garnered an Oscar and numerous other accolades, 
but also she is vocal about her political views and infl uential in her 
charity work. Th e actress has traveled the globe as an Ambassador 
of Hope for FINCA International, an organization that provides 
micro-loans to women in developing countries. Also, she campaigned 
for Democratic presidential candidate, John Kerry, in 2004 and 
President Obama in 2008. Portman is a dual citizen of both the U.S. 
and Israel, which would be a further asset in politics.

Crawford for Congress
While Cindy Crawford is most known for her Amazonian beauty 
and supermodel status, the 90s icon has a slew of accomplishments 
deserving recognition. A former high school valedictorian who 
received a full scholarship to study chemical engineering at 
Northwestern University, Crawford now runs a multi-million dollar 
empire that includes furniture and cosmetics. With her intelligence, 
acute knowledge of business and her respectable transition into 
being a spokesperson for issues facing older women, Crawford would 
be a formidable future candidate 
for offi  ce.

Senator Ferrera
America Ferrera, best known for her portrayal of the quirky, 
ambitious “Ugly Betty,” traveled with Hillary Rodham Clinton’s 
campaign during her presidential primary run and also publicly 
supported President Obama’s candidacy. Ferrera attended the 
University of Southern California on a presidential scholarship 
to study International Relations and Th eater. She expressed her 
political passion when she led a drive for Declare Yourself, an 
organization that encourages young voters to go to the polls. Her 
infl uence among a diverse group of youth would make her a strong 

political contender for future generations. Ferrera’s fi rst name 
certainly works well for election advertising.

Mayor Peete
Known for her role on “21 Jump Street,” Holly Robinson Peete 
developed a successful career in television on shows such as 
“Hanging with Mr. Cooper” and “Four Your Love.” In 2001, she 
was the runner up in “Celebrity Apprentice,” where she proved her 
business savvy and leadership skills—two important mayoral traits 
needed to oversee a city. Peete is friend’s with Oprah Winfrey and 
the wife of the retired professional football player, Rodney Peete; 
her personal relationships and connection to celebrity friends would 
extend her existing fan base of potential voters. An important 
aspect of any politician is understanding the needs of families 
and as the mother of four children, Robinson Peete would have a 
lot of personal experiences to draw from for talking points in her 
speeches. In addition, she and her husband are philanthropists and 
founders of Th e HollyRod Foundation, which off ers hope through 
compassionate care to families living with autism and Parkinson’s 
disease.
 Robinson Peete is passionate about community outreach and 
she has actively supported several policymakers by contributing 
her time, money and resources. Furthermore, she showcased her 
ability to connect with American viewers when she hosted the CBS 
talk show, “Th e Talk.” A Hollywood insider shares with Hollywood 
& Vine that Peete’s mother, Delores Robinson who is a prominent 
talent manager, has always believed that her daughter would make an 
excellent candidate for Congress—they say mothers know best.

While some might consider the idea of these women running for While some might consider the idea of these women running for 
political offi  ce unrealistic, surely that closed-minded thinking existed political offi  ce unrealistic, surely that closed-minded thinking existed 
when Th e Terminator ran for California’s gubernatorial seat, or when Th e Terminator ran for California’s gubernatorial seat, or 
when Johnson took the ball in his court and used it for his mayoral when Johnson took the ball in his court and used it for his mayoral 
platform. With millions of Americans infl uenced by celebrities, it platform. With millions of Americans infl uenced by celebrities, it 
would not be a surprise if an underdog success story like Madonna would not be a surprise if an underdog success story like Madonna 
(born Madonna Louise Ciccone) won registered voters over in a (born Madonna Louise Ciccone) won registered voters over in a 
future election. Ciccone for President?future election. Ciccone for President?

Angela Marie HutchinsonAngela Marie Hutchinson is a former Los Angeles City Offi  cial and  is a former Los Angeles City Offi  cial and 
the author of two published books. She has written a plethora of the author of two published books. She has written a plethora of 
magazine articles in Valley Lawyer, Diversity Careers in IT & magazine articles in Valley Lawyer, Diversity Careers in IT & 
Engineering and Hollywood & Vine.  Hutchinson is also a casting Engineering and Hollywood & Vine.  Hutchinson is also a casting 
director and former talent agent. Currently, she is casting an independent director and former talent agent. Currently, she is casting an independent 
fi lm starring Billy Dee Williams and Tangi Miller. Hutchinson fi lm starring Billy Dee Williams and Tangi Miller. Hutchinson 
graduated from the University of Michigan with a B.S.E. degree in graduated from the University of Michigan with a B.S.E. degree in 
Industrial Operations Engineering and was selected to attend Th e Industrial Operations Engineering and was selected to attend Th e 
Media Academy at Harvard University.Media Academy at Harvard University.

Neha KashNeha Kash is a freelance writer and editor in Dallas, Texas, where she  is a freelance writer and editor in Dallas, Texas, where she 
also studies music and theater. A graduate of USC Annenberg, Kash also studies music and theater. A graduate of USC Annenberg, Kash 
earned her bachelor’s in Print Journalism with a minor in Cinema-earned her bachelor’s in Print Journalism with a minor in Cinema-
Television. She is a former Creative Coordinator (promoted from intern) Television. She is a former Creative Coordinator (promoted from intern) 
of B.i.H. Entertainment.of B.i.H. Entertainment.





  How long have you been running the Nickelodeon Writing  
  Fellowship, and what aspect of the program do you enjoy  
  the most? 
I’ve been running the Nickelodeon Writing Fellowship for the past 
seven years.  As the Executive Director of the program my overall job 
is to ensure that there is a steady stream of diverse writers aff orded 
the opportunity to work for Nickelodeon Networks. I also serve as a 
liaison between the network and show productions. I’m responsible 
for promoting and executing the objectives of the program with an 
emphasis on staffi  ng quality writing talent.  
 Part of my job is to serve as a public relations representative for 
the fellowship by interfacing with the entertainment community as 
well as faculty at colleges and universities. Th is elevates the fellowship 
to the degree that it is relevant and competitive in our industry.  Th e 
best part of my job is discovering new talent, watching them develop 
into strong writers and (as corny as it may sound) helping to make 
their dreams come true! 

  Do you have any DO’s and DONT’s for applicants as it  
  relates to their application materials? 
  I don’t look at applications or bios and resumes until the very, 
very, very end of the application/submission process, which is usually 
about an hour before I’m about to get on the phone and do a phone in-
terview with a writer who has become a semi-fi nalist.  And the reason 
is that I want the work to speak for itself. 
 I can tell you that we’ve had applicants attach headshots and/or 
DVD’s, spray perfume/cologne on their application.  My motto (with 

respect to submission materials) is to keep it simple and to only give 
what’s being asked of you.
  Also, and most importantly, applicants need to read the submis-
sion guidelines very carefully.  Especially the “…we do not accept the 
following materials…” section.  For instance, our Fellowship does not 
accept features, original material and/or pilots—but applicants will 
send those materials in anyway. 
  Oh, this is really important—for submission to the fellowship you 
must submit a ½-hour spec script based on ANY comedic television 
series currently on-air and in production on primetime network or 
cable.  ANY ½-hour spec.  It does NOT need to be for a Nickelodeon 
show, nor does it need to be kid-friendly. 
  Your best bet is to write a spec script for “30 Rock,” “Modern 
Family,” “Th e Offi  ce,” “Parks and Recreation,” “Community,” “Curb Your 
Enthusiasm,” “It’s Always Sunny in Philadelphia,” “Raising Hope” just 
to name a few. 
 
  What are some of the common mistakes that writers make  
  within their script submission? 
  Some writers tend to jump into writing a script without do-
ing the prep work fi rst.  Do your research. It’s not enough to watch a 
couple of episodes. Watch them all—multiple times! Before you write 
your spec, do yourself a favor—write a 1/2-page premise fi rst, then an 
outline, then (and only then) should you write your fi rst draft. 
  Have a unique premise, a well told story, a clear A, B and C story, 
clearly defi ned character motivations, scenes that move the story for-
ward, and a solid structure.

ATTRACT, DEVELOP & STAFF

  re you an aspiring scriptwriter with a passion for television? If so, start preparing your application and submission

  materials for the 2012-2013  Nickelodeon Writing Fellowship. Unlike some fellowships, Nickelodeon’s is a salaried

  position for up to a year. Designed as a three-phase structure, the fellowship offers hands-on experience to

  talented scriptwriters. Fellows have an opportunity to write spec scripts, 

pitch story ideas and develop mentor relationships with the Nickelodeon family of 

showrunners, network executives, writers, producers, and editors.

 The Nick Writing Fellowship is designed to attract, develop and staff diverse writing 

talent on Nickelodeon Network productions. Karen Kirkland currently serves as Executive 

Director of Nickelodeon’s Writing Fellowship.

 Under Kirkland’s leadership, the Writing Fellowship has become one of the most 

competitive and well-respected vehicles for emerging television writing talent. Her 

daily responsibilities include the supervision of the writing fellows, as well as managing 

the creative direction and coordination efforts between the Fellowship and series’ 

productions, show creators and network executives. 

 Hollywood & Vine interviews Kirkland to give potential fellows an inside look into the 

program. Kirkland has launched the careers of many successful creative visionaries. 

You could be next...
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 I think from a story perspective, making sure you understand the 
tone of the show, having a solid grasp of the character’s voices, having a 
unique story to tell and injecting the script with a huge dose of funny.
  I love it when I can read a spec where the writer has not only given 
me a fresh perspective on the show in terms of the story idea and the 
premise, but when  I can still feel the tone of the show, the character 
voices have remained intact, but the writer’s voice—in terms of his or 
her perspective, is also coming through in that script. Th at’s a really 
diffi  cult thing to do.  
  And of course, your script has to make me laugh out loud!  It has 
to be funny.  Th e dialogue needs to be witty. Your story, the arcs and 
your characters all need to be multi-layered. I can always tell when a 
writer’s had fun writing their script because I have fun reading it. 
 Lastly, beware of typos and (unintentional) grammatical errors. 
Th ey are not your friend! 

  What insider advice can you provide to help a writer 
  prepare for the interview process if they make it that far? 
  First and foremost have multiple 1/2-hour television specs 
written. During the phone interview process, 
I will ask you what else you have written.  
I speak to a lot of writers that have written 
features, plays, pilots, short stories and televi-
sion specs. Th at is all very impressive, but 
I’m most interested in hearing about the televi-
sion specs, because assuming you want to write 
for television, I think you should have multiple 
television specs on-hand. If you don’t have at 
least one additional television spec, unfortu-
nately you’re eliminated from the process. 

  Tell us about the process of what
  happens once all of the applicants’  
  materials have been received? 
Our selection process is very rigorous!  Th ere are three ‘rounds’ of 
reading.  During round one, all of the scripts are read by professional 
readers who are experienced at doing coverage and who understand 
the sensibilities of the fellowship.  Th ey understand precisely the 
qualities that make for a good script.  Scripts that make it through the 
fi rst-round are then moved into the second-round.  Th e second and 
third-round scripts are read in-house by the Network. 
 After the scripts have gone through the several rounds of reading, 
I then read the scripts that have come through the sifter.  At that point 
I may or may not “pass” on a few more. Th e writers of the remaining 
scripts become the semi-fi nalists.  Keep in mind that at this point, we 
still haven’t even looked at the application, the bio or the resume for 
the writer.  We don’t know anything about the writer other than his 
or her writing ability.  All semi-fi nalists have a phone interview with 
me and it’s usually during this time I’ll take a look at the bio, resume 
and application so I can start to get a feel for who they are, what their 
passions are, etc.  I’m intrigued by people and I want to fi nd out what 
motivates writers and what drives them to create.   
 During the phone interview is when I ask for a second spec (hint, 
hint!)  If the writer doesn’t have a second spec they’re immediately dis-
qualifi ed.  It’s my belief that if you’re a writer, you’re constantly writing. 
If you’re a television writer you should have more than one television 
spec.  Once I read your second spec, you’re then called in for an in-
person interview.  If all goes well during the in-person interview you’re 
then a fi nalist and moved into speed interviews.  Speed interviews are 
a super intense series of interviews (with show creators, head writers, 
line producers and network executives) that take place over the course 
of a few days.   

  What are some of the alumni from the fellowship 
  doing now? 
  When it comes to writers who have graduated from the pro-
gram, some of them get staff ed here at Nick and some of them don’t.  

Some of them get staff ed here fi rst and stay for a few years, then move 
on to other staff  writing gigs once production has ended on the show 
they were writing for. 
 As a result of being in the fellowship, the majority of the writers 
that have come through the program have received multiple produced 
credits on Nickelodeon shows.  However, our main objective is to not 
only get them produced credits, but to get them staff  writing jobs. 
  In the last seven years, we’ve been successful at staffi  ng the 
majority of our writers on Nickelodeon shows (both live action and 
animation).  In addition to those that are still writing for Nick (Kevin 
Arrieta, Brian Stampnitsky, Jonathan Butler, Gabe Garza, Jessica Gao, 
May Chan, Ron Holsey, Ivory Floyd, Kerri Grant, Stacie Craig), oth-
ers that have come through the fellowship are currently writing on or 
have written on shows like “Modern Family,” “Th e Cleveland Show,” 
“Outsourced”, I Hate My Teenage Daughter”, Phineas and Ferb, “Mr. 
Sunshine,” “Sesame Street,” Kickin’ It”, “Everybody Hates Chris,” “My 
Boys,” “Arrested Development,” and “Aliens in America” to name a few. 
  But for the writers who don’t get staff ed, I don’t abandon them 
either.    My door remains open. Even for the fi nalists that make it to 

speed interviews but don’t get chosen as fel-
lows, they know they can always pick up the 
phone and call or come in for a Script Review. 

 What kinds of writers/writing are 
 you looking for? 
 We’re looking for strong writers 
with great personalities.  A writer that has 
a creative point of view, a writer we’d want 
to spend an entire year with, a writer that 
we’d feel comfortable sending into one of our 
writer’s rooms, someone who can hold his or 
her own.  A writer that is able to pitch jokes 
and break story.  Th e majority of the writers 

that get into the program don’t have any professional experience.  To be 
considered for the program, you can’t have had any produced television 
credits. 
  I want to see writers who are open to change, writers who are 
not necessarily completely married to every bit of dialogue they write.  
Being too married to your material, and not being open to notes is 
defi nitely a rookie mistake in my opinion.  I understand it though; it’s 
diffi  cult.  As a writer, you’re really putting yourself out there, that’s a 
part of you on that page.  
 But it’s my opinion that in order to succeed in this business as a 
writer, you’re going to have to develop a thick skin.    Within the con-
fi nes of the Writing Fellowship, a writer needs to be able to come to 
the table with the understanding that this is going to be a collaborative 
process. We’re going to have a conversation about structure, tone and 
dialogue and we’re also going to talk about what my “take away” is as a 
reader, as an audience member. I’m diving into your story with an open 
mind.  What am I feeling? Is this what you’re trying to convey?  What 
are the character motivations here? What kind of story are you really 
trying to tell?  I think those questions are important ones. 
  Also, on the fl ip side of that, a writer shouldn’t just agree with 
everything I’m saying. You can’t.  You have to be committed to and 
stand-up for your vision. And I think that’s the fi ne line. Th e Writing 
Fellows  may not be as savvy coming into the program, but once they 
leave, they know exactly what that fi ne line is and how to navigate it. 
Th ey understand the diff erence between picking and choosing their 
battles and fi ghting for enough. 

Angela M. Hutchinson is Editor-in-Chief of Hollywood & Vine magazine 
and the author of spec screenplays, the children’s picture book, “Charm 
Kids” and a comedic memoir, “BReaKiNG iNTo HoLLyWooD.” 
Hutchinson graduated from the University of Michigan with a B.S.E. 
degree in Industrial Operations Engineering and was selected to attend Th e 
2011 Media Academy at Harvard University.
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A professor picks scenes 
from the big and small 
screens that every 
entrepreneur should watch.

Th is is a reprint permission granted article, originally titled, “Today’s Business Tip: 

Go See a Movie” and published by the Wall Street Journal in November 2010.

Leaving the Nest
“Jerry Maguire”

THE SCENE: A sports agent 

(Tom Cruise) has big dreams of 

reinventing his industry: He wants 

to leave the company he helped to 

build and launch a new one with 

a decidedly diff erent focus. But he 

has a tough time persuading his old 

colleagues to come along. 

WHAT IT SHOWS: How hard 

it is to walk away from the “golden 

handcuff s” of a safe, comfortable job 

and risk everything on a crazy idea, 

no matter how intriguing it may be. 

To use a catch phrase the movie made famous, it’s often a struggle 

to get people to see beyond “Show me the money.”

Working with Partners
“Diff ’rent Strokes”

THE SCENE: A precocious 

entrepreneur (Gary Coleman) 

recruits his stepbrother, Sam, to 

help him sell bug spray door to 

door—but when the time comes 

to divvy up the profi ts, he doesn’t 

want to pay the other boy. So 

Sam breaks away and starts a rival 

operation.

WHAT IT SHOWS: Even the 

closest partnerships can fracture 

if entrepreneurs aren’t thoughtful 

about allocating roles and splitting 

equity fairly. And, in real life, a kindly adoptive dad won’t patch 

everything up.

Can “Diff’rent Strokes” and “Jerry Maguire” help you learn how to launch a company? One Harvard professor thinks 
so. Noam Wasserman teaches an M.B.A. course about “Founders’ Dilemmas”— the tough choices and situations 
that entrepreneurs face as they get their companies off the ground. To show that the lessons can even be found in 
popular culture, Prof. Wasserman shows his students scenes from movies and television that deal with those critical 
decisions. Some are well known, others more obscure. But all of them are food for thought. Here’s a look at some 
of his favorite teachable scenes—and what entrepreneurs should watch for.

BUSINESS ADVICE BUSINESS ADVICE 
FOR ARTISTSFOR ARTISTS:



By Find Your Own Voice
“Dead Poets Society”

THE SCENE: A new teacher (Robin Williams) at a hidebound 
school forces his students to challenge their ideas about the world 
and their place in it—in this case, having them climb onto his desk 
and see things from another angle.

WHAT IT SHOWS: An important inspirational lesson: It’s crucial 
for entrepreneurs to fi nd their own way of approaching the world as 
they strike out on their own.

Greed is Not Always Good
“Dot”

THE SCENE: In this satire about a start-up during the dot-com 
boom, three friends start wrangling about how big an equity stake 
each should get in the company. One of the three, the fast-talking 
chief executive, wants the biggest cut, but the others are dubious.

WHAT IT SHOWS: Arguments about who gets what can turn 
ugly quickly, particularly if one founder tries to grab more than his 
fair share.

Partner vs. Partner
“Starup.com”

THE SCENE: A confl ict between 
website founders plays out in front 
of documentary cameras: Two of the 
creators are trying to get a third to take 
a buyout deal. But he holds out, and 
tension builds as the others start to 
wonder about his motives and whether 
he might try to sabotage their deal with 
investors.

WHAT IT SHOWS: If a partnership 
isn’t working out, undoing the decision to 
work together can be gut-wrenching and 
ultimately costly. As much as possible, 

anticipate potential pitfalls and plan accordingly.

Funds vs. Independence 
“Shark Tank”

THE SCENE: On this reality show where entrepreneurs pitch ideas 
to investors, a start-up team has to choose between two off ers: one 
“rich” deal that provides lots of resources but means giving up control 
of the company, and one “king” setup where they’ll get fewer resources 
but can keep control of the operation. And the clock is ticking.

WHAT IT SHOWS: Th ere can be big trade-off s when you bring 
investors on board—and entrepreneurs have to weigh what matters 
most to them. For the “Shark Tank” team, being “kings” was key.

Loosing Control
“Tucker:  Th e Man of His Dream”

THE SCENE: In this true-life tale, 
Preston Tucker ( Jeff  Bridges), a maverick 
car designer, has been replaced as CEO 
of the company he founded. He sees his 
vision for Tucker Automotive slipping 
away, and lashes out at the new chief—
who makes it quite clear who’s in charge.

WHAT IT SHOWS: Th e pressures 
founders face when they’re no longer at 
the helm. Should they stick around in 
a lesser capacity just to stay close to the 
business they created?

Little Fish, Big Pond
“Baby Boom”

THE SCENE: A woman (Diane Keaton) who launched her own 
business gets an acquisition off er from her former employer. It’s a 
tempting, loaded with perks and an executive role for her, but it would 
mean giving up the new earthy-crunchy lifestyle she’s come to love.

WHAT IT SHOWS: Th e diffi  culties involved in selling out to a 
bigger player—and what the transition will mean to the founder, 
beyond just dollars and cents.
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  he line between agents and personal managers is almost
  invariably crossed, but it is important for talent to know their
  rights when dealing with representation.  

Role.  Talent agents are licensed in the state of California, authorizing them 
to be able to procure employment for their clients.  Some examples 
of how an agent will procure work include: obtaining employment contracts, 
submitting clients to casting calls, pitching a client to a producer, writer or 
director for a certain role, packaging a group of clients and put a project 
together, refer clients to acting schools, promotion/marketing (for example, 
selecting headshots and resumes), arranging for audition tapes/or actor 
reel and the like.  It is the job of agents to move clients from production to 
production and to secure for them the best deals in the process.  Since talent 
agencies only get paid when the talent they represent gets paid, it is in their 
best interest to do a good job doing these things. Th e more work and the 
better pay clients get, the better pay the talent agencies receive.

Function.  Th ere are diff erent agents for diff erent functions.  A talent 
agency can represent an artist for a particular category of talent (i.e., 
commercial, theatrical, voiceover, print.)  Be sure to know that an agent 
must only accept commissions for work they have generated.  Don’t allow 
a voice over agent to collect on theatrical commissions (unless you are only 
represented by one agency).  Make sure that the agency is reputable and 
licensed. California Labor Code, Title 8 section 1700.5 states:  No person 
shall engage in or carry on the occupation of a talent agency without fi rst 
procuring a license therefor from the Labor Commissioner. Th e license 
shall be posted in a conspicuous place in the offi  ce of the licensee. Th e 
license number shall be referred to in any advertisement for the purpose 
of the solicitation of talent for the talent agency. Licenses issued for talent 
agencies prior to the eff ective date of this chapter shall not be invalidated 
thereby, but renewals of those licenses shall be obtained in the manner 
prescribed by this chapter. 
 Talent agents often represent hundreds of clients.  Th eir business 
is quantity of employment procurement.  It is recommended that artists 
check in with their agents and be pro-active in knowing about the industry, 
casting calls, project development and news.

Fees.  In California, talent agents are only allowed to take 10% of an 
actor’s gross pay for their agency work (SAG Codifi ed Agency regulation 
s rule 16(g)).  Th ere is an exemption in print work where talent agents 
typically receive a commission of 20%. Before talent signs an agreement, it 
is recommended to check to see what the appropriate agency amounts are 
in one’s particular state.
 Be aware!  In some agency contracts, the agent asks to be paid their 
commission upfront or to be paid to represent the artist. Do not sign such 
an agreement.  Talent agents should only get paid from work that the client 
books while being represented by the agency.  When talent gets paid, the 
agent gets paid.  California Labor Code, Title 8 section 1700.40 states: 
 (a) No talent agency shall collect a registration fee. In the event 
that a talent agency shall collect from an artist a fee or expenses for 
obtaining employment for the artist, and the artist shall fail to procure 
the employment, or the artist shall fail to be paid for the employment, the 
talent agency shall, upon demand therefor, repay to the artist the fee and 
expenses so collected.  Unless repayment thereof is made within 48 hours 
after demand therefor, the talent agency shall pay to the artist an additional 
sum equal to the amount of the fee.
 (b) No talent agency may refer an artist to any person, fi rm, or 
corporation in which the talent agency has a direct or indirect fi nancial 
interest for other services to be rendered to the artist, including, but not 
limited to, photography, audition tapes, demonstration reels or similar 
materials, business management, personal management, coaching, dramatic 
school, casting or talent brochures, agency-client directories, or other 
printing.
 (c) No talent agency may accept any referral fee or similar compensa-
tion from any person, association, or corporation providing services of any 

type expressly set forth in subdivision (b) to an artist under contract with 
the talent agency. 
 It’s also noteworthy to mention that agents are still sometimes eligible 
to collect commissions after the agency agreement has ended if the talent is 
working on a job that the agent procured for them.
 Agents do not pay the artist. Instead, a talent’s fee usually comes from 
the production company.  If the job is union (SAG, WGA, DGA or AF-
TRA) there are rules related to when the payments need to be made to the 
actors. If the production company delays making the payments, they may 
be fi ned, and additional money paid to the actor. One of the advantages 
of jobs being overseen by one of the actors’ unions is that there are laws 
in place to ensure that actors receive payment for their work in a timely 
fashion.
 Artists need the sophisticated assistance of agents to help secure 
employment opportunities and to assist in navigating the entertainment 
industry.  To fi nd a list of licensed talent agents, visit www.agentassociation.
com/frontdoor/agency_licensing.cfmi.

Tifanie Jodeh is partner at Entertainment Law Group, dedicated to 
corporate, business and entertainment aff airs. She can be reached at 
Tifanie@entertainmentlawgrp.com.

Tifanie Jodeh grants column recipients permission to copy and 
distribute this column and distribute it free of charge, provided 
that copies are distributed for educational and non-profi t use, 
no changes or revisions are made, all copies clearly attribute the 
article to its author and include its copyright notice. DIS-
CLAIMER:  Readers should consult with a lawyer before 
solely relying on any information contained herein.

ByBy  TIFANIE JODEH

[ Showbiz, Esq. ]Signing with an Agency
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[ Agency Showcase ]

  he explosion of success at RPM Talent Group/The Agency is the perfect example of what can happen when    

  proactive talent meets enthusiastic agents who truly love what they do and who they do it for. This dedicated

  and hardworking team of agents and consultants are committed to their clients and are extremely educated 

  about the entertainment business because many of them began as actors or have children in the industry. 

  This is an amazing plus for their clients as this team of professional’s understand what its like to be in the 

actors’ shoes. 

 RPM is a licensed and bonded, SAG/AFTRA/WGA franchised agency that has seen an soaring growth over the past 5 years 

since its inception . “We began in a small room, the size of a closet in my husband’s production studio with a little over 500 

dollars,” says owner Tiffany Atwood.  “I didn’t like what I saw out there when I was an actress. The rude receptionists and 

intimidating agents, and those were the people on my team.” Starting with 30 clients, the agency booked 30 plus national 

commercials and RPM actors’ auditions were resulting in producers sessions more times than not. 

 “We decided at that point that we needed to get serious and began adding additional clients, divided the departments, 

and started looking for agents that fi t with our ideals. I had to kiss a lot of frogs along the way and I have learned many “tricks 

of the trade”  and hard lessons as I go,” says Atwood. “Unfortunately, there aren’t a line of people out there ready to help you 

succeed. Even agents within your own organization can be great friends, but not have the actors best intentions at heart and 

as a business owner, you have to keep that in mind as the barometer to measure performances in addition to the amount of 

bookings they are bringing into the agency.”

 With their continued growth in 2010 and merger with The Agency, RPM Talent became RPM Talent Group/The Agency 

(RTGA) and carried on the literary division from its West Coast Director Leah Wolfe. With its headquarters in Burbank and other 

offi ces in San Diego, New York, and Las Vegas, they are currently working closely with SAG’s Louisiana representative to open 

the fi rst SAG franchised agency in New Orleans.

  Their children’s’ division, currently under the direction of  Debby De Oliveria, has exploded over the past few years. Hayley 

Littman is the agency’s director of talent development and she oversees adult theatrical placement as well as the celebrity 

division with Atwood and Renee Watroba. Littman also works closely with Victor Coral who is the commercial genius behind 

Ram’s litany of national commercial bookings. His clients’ campaigns include Slim Jim, Sony, Chevy, Google, Verizon, Time Warner, 

and Carl’s Jr.—and that was just in one week.

 RPM credits their massive success to the hard work and trust of their talented actors. The agency takes great pride in all of 

their clients, but they would like to highlight a few very special actors: Daniel Favilli, Cameron Alexander Kasal, Ivy Khan and Cary 

Yoshio Mizobe. Continue to look out for these artists in 2012, because just as with RPM Talent Group/The Agency, there is no 

chance of them slowing down soon.
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Daniele Favilli is an eclectic personality: 
actor, musician, writer and producer. Born in 
Florence, Italy, as a proper son of the most 
important city of Art in the world, Daniele 
has been involved in many arts since he was 
very young. A star in his country for the lead 
role of the mephistophelean Federico Reali 
in the TV show “Un Posto al Sole,” Daniele 
has worked in movies, TV and plays in Italy, 
England, Spain, Greece, Sweden and 
the USA.
 He graduated at the National Academy 

of Dramatic Arts “Silvio D'Amico” in Rome. Among his teachers are 
Ilza Prestinari, a former student of Lee Strasberg and Marcel Marceau;  
and the Academy Award winner Olympia Dukakis.
 He is the founder of the Italian theater company “Teatro 
Sottratto” and his performances of Shakespearean roles such as 
Hamlet, Macbeth and Iago won him enthusiastic reviews.
 In 2007. he won the Best Acting in a Male Role Award at the 
48 Hour Film Project in Rome for his performance in the movie 
“Satisfaction (I Can Get)” directed by Giampaolo Bucci.
  In February 2008, he moved to Los Angeles and was 
immediately cast to play the major role of Sal in the Lionsgate feature 
fi lm “MOB RULES” directed by Keith Parmer, alongside Lennie James 
(“Snacth”, “The Next Three Days “, “Jericho”).
 Daniele is delighted to be signed with his agency. He  says “RPM 
is one of those agencies that really care for their actors and have a 
real good way of understanding the potential and strenght of 
an artist.”

When Cameron Alexander 
Kasal was 3 years old, he said to 

his mother that he wanted to be 

an actor, on television in a Disney 

Production. This passion has 

continued for 11 more years and 

surely will continue for decades 

to come.

 In the 1st grade, Cameron got his fi rst agent in order to work in 

commercials and he began his fi rst private acting classes. Soon after 

in elementary school, Cameron studied fi lmmaking, and at age 10 

was in his fi rst student-made fi lm. Living out in the Palm Desert area 

didn’t afford Cameron to the Hollywood opportunities.

 When Cameron was 13 years old, he started studying acting, 

voice, dance and musical theatre at The Center Stage Studio, 

in Aliso Viejo, CA. Cameron has performed lead roles in “Alice 

in Wonderland,” “Mary Poppins,” “Beauty and the Beast,” “Little 

Mermaid,” “Chicago,” “Moulin Rouge,” “Wicked” and “Pirates of the 

Caribbean.”

 Cameron currently takes private singing lessons and has taken 

acting classes including teen scene study, improvisational comedy  

techniques,  and audition techniques from Ruth Lambert, Chadwick 

Struck, Amy Reece and Howard Meltzer. His acting and voice over 

credits include roles in fi lms, music videos, commercials, web series, 

and voice over work.

 One of Cameron’s break out roles was in “The Muppet Movie, 

Disney Studio.” When asked why Cameron loves RPM, he explains, 

“When I got the part in the new Muppets Movie, my agent Debbie 

fi rst asked if I was sitting down.  Then, the entire offi ce got on the 

phone and they were all cheering for me with excitement.”

Ivy Khan shares her road to success in 
Los Angeles as a rocky but productive 
one: “When I arrived several years 
ago, I had a degree in theatre under 
my belt, 20 stage credits to my name, 
and a naïve sense of entitlement that 
did me no favors. Needless to say, my 
debut was not quite as auspicious as 
I had planned in my vivid imagination. 

I was cast as Nora in “Brighton Beach Memoirs” in Palos Verdes for 
zero dollars. Not exactly the most lucrative opportunity.  However, I 
continued to work at small theaters for little or no pay, spent 20-40 
bucks on worthless headshots, and keep myself warm in my little 
cocoon of denial.  
 Finally, I started pounding the pavement myself. I began to 
submit myself for short and full length fi lms. A few indie fi lm roles 
came my way, then I fi nally forked over some real dough for 
headshots and got the attention of an agency. That agency was RPM.  
After signing with them, I booked my fi rst commercial and booked 
a national campaign with Olympus cameras and have enjoyed two 
years as their spokeswoman.
 Since then, I’ve booked a few more commercials and am 
now represented by RPM across the board. Sure, I still can’t keep 
away from community theatre during my spare time, but now I go 
to workshops. I meet casting directors. I take classes at UCB and 
Groundlings. I get new headshots every year, whether I like it or not.  
I make connections. I learned that it’s a rough business. You need to 
be willing to work.” www.ivykhan.com

Cary Yoshio Mizobe is a 58-year-old 

Japanese-American. Painfully shy as a child 

up to senior year in high school when 

he fi nally broke out of his shell. He never 

planned on being an actor. Newly married, 

he decided on a career change and was 

looking for a way to make extra money 

while going to dental laboratory technician 

school. He saw an ad in the L.A. Times 

classifi ed section for “movie extras” and 

started doing background work. Eventually, Mizobe had saved 

enough money to open his dental laboratory business, which gave 

him the fl exibility to continue to do background work.   

 After some years, decided to pursue acting a little more 

seriously.  Qualifi ed to join SAG, but he refrained for almost 20 

years (because he knew it would mean less work). Instead, he 

submitted his headshots and cover letters to talent agencies seeking 

representation.  His fi rst agent didn’t land him many auditions. 

Soon after, he signed with Diverse Talent (via one of my martial 

arts students) in their commercial department. Then, he 

interviewed with and signed with RPM Talent in their theatrical 

department. In 2005, he was featured in award-winning fi lm, 

“Strictly Background,” a documentary about 

background actors.

 In 2006, Mizobe then booked his fi rst national TV commercial 

(Volkswagen Jetta). Joined SAG that same year as 

“must join”. Later, left Diverse Talent and went “across the board” 

with RPM. He says, “I LOVE everyone at RPM and hope 

to be with them for many years to come.” 

www.lacasting.com/carymizobe
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  s a producer of fi ve feature fi lms, an actress with 30+ IMDb credits, a fashion
  model for print and runway, and maybe some day a director, Tangi Miller is a
  rising mogul. Upon earning her MFA from the University of California, Irvine, she
  quickly found success as an actress as she joined the cast of the hit WB series,  
  “Felicity,” starring Keri Russell. For 73 episodes from 1998-2002, Miller played the 
smart, stylish and overachieving Elena Tyler. For her role in the dramatic series, Miller received a 
NAACP Image Award nomination.  She has also been named one of TV Guide’s “Sexiest Stars on 
Television,” as well as one of the “Most Beautiful People of the Millennium” by Ebony Magazine. 
Miller now heads the young and prolifi c fi lm production company Olivia Entertainment.
 Born and raised in Miami, Florida, she is the oldest of six and grew up in a home where 
children were not allowed to watch television.  Miller spent most of her free time acting in stage 
plays and decided to explore her talent by pursuing and earning a Master of Fine Arts degree.  
She then studied at the Royal National Theater in London.
 Miller has starred opposite Blair Underwood, Lynn Whitfi eld, Tyler Perry, Boris Kodjoe, Cecily 
Tyson, Maya Angelou and Jennifer Lewis in “Tyler Perry’s Madea’s Family Reunion” and in “Love 
and Other Four Letter Words” with Flex Alexander, Essence Atkins, Aloma Wright and Tasha 
Smith, which Miller produced.  Also, she starred alongside Malik Yoba in “My Girlfriend’s Back,” 
which she produced as well.
 As a community activist, Miller has devoted herself to registering Americans to vote as well 
as promoting AIDS awareness in the community.  In her spare time, Miller enjoys studying other 
cultures and traveling internationally.
 As the Editor-in-Chief of Hollywood & Vine, it is an honor to interview such a talented 
artisticpreneur and a friend—Tangi Miller is woman paving the way for many up-and-coming 
actors, writers, directors and below-the-line talent. I have had the opportunity to cast the last 
three feature fi lms she has produced, including her upcoming indie fi lm, “The Trace,” (starring 
Tangi Miller, Billy Dee Williams and other star names). Joining Miller’s team has been enlightening 
because she intimately shares her industry experiences and the knowledge she has gained. It is 
a genuine privilege to acquaint you with Ms. Tangi Miller.

THE ACTRESS, THE MODEL, THE PRODUCER



  Tell us how you landed a dream role on the cast  
  of the Warner Bros. hit show, “Felicity,” within  
  your fi rst year of living in L.A.? 
I landed the role on “Felicity” indirectly through an ac-
tor showcase in LA and NY. I earned a MFA in acting at 
the University of California, Irvine. Upon completion of 
the program, our class showcased our acting skills. It was 
through this showcase that I landed an agent—who later 
submitted me for the role of Elena, which went on to play 
for the full run of the show.

  How do you prepare for your auditions? 
  And how do you keep your acting skills 
  sharpened?
I keep my skills sharp by continuing to work, creating work 
and working with others. I studied with Robert Cohen and 
continue to use his technique:  G.O.T.E. (Goal, Others, 
Tactics and Expectation.) His technique works best for me.

  As a successful and working actress, what made  
  you decide to branch out into producing? Share  
  with us a memorable moment from your fi rst 
producing experience with “Love & Other 4 Letter 
Words” which you also wrote.
I started making fi lms because I had a desire to play char-
acters that continued to challenge me and that refl ected my 
experiences as a woman. Once I produced my fi rst fi lm, I re-
alized there needed to be more voices in the urban commu-
nity. I soon developed a desire to contribute to the industry 
as a storyteller. So many of our stories are not told. I’m just 
as excited about storytelling as I am about expressing the 
truth in a character. I was overwhelmed with joy to complete 
my fi rst eff ort—the fi lm “Love & Other 4 Letter Words.” 
Th e release of this fi lm helped me see that it was possible to 
realize my dream as an actress in a feature fi lm and see the 
power in storytelling as a fi lmmaker.

  What advice can you give to aspiring producers  
  who are looking to raise money from investors? 
  Th e most diffi  cult challenge as producer, outside of 
the obvious funding, is selecting the right project to produce. 
It often feels like everyone and their mother has a script. I 
believe once you pick the project, all the other pieces fall 
into place. 
 As a producer, the single best advice I can give is respect 
the funding you receive. I hear too often fi lmmakers talk 
as if they deserve funding.  No one deserves funding. It is 
a privilege to fi nd an investor. And if someone gives you 
their hard earned money, spend it like it’s your money.  
Filmmakers act as if they hit the jackpot when they fi nd 
investors and are too careless with the funds.  Keep in mind.  
If you don’t make good on the investment, you have lost that 
investor and all his friends for life.  Do this a few times and 
no one will invest in your projects.

  What elements do you look for in the scripts  
  that you option and produce? 
  I look for well-written scripts. At this time, I am 
most interested in romantic comedies and dramadies. I 
am fascinated with relationships. Divorce is at a new high, 
people are constantly falling in and out of love. We have a 
wealth of material to pull from, lol.
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  How do you go about hiring your production
  team? What traits do you look for in the crew  
  members that you hire?
I hire crews based on recommendations, experience and 
excitement.  It’s important that individuals have team experi-
ence.  It is just as important that folks are happy and want 
to work.  We often work for 12 hours plus; no one wants to 
work with someone who doesn’t want to be working or who 
has a negative attitude.

  As an actor and producer, what tips can you give  
  to actors for inside the casting room when they  
  audition for your fi lms or others’ projects?
Have fun and relax so you can be your best self. So often it 
has little to do with you and your work. Th ere are so many 
factors that go into casting. It makes no sense to stress. My 
advice is do your best and let it go.

  What is your wish list project that you would  
  love to produce?
  I would love to produce a big budget epic fi lm with 
action and romance. 

  You enjoy traveling and are very connected to
  your family. How do you fi nd time to maintain 
  a balanced life with all of the Hollywood chaos?
I fi nd balance with work by getting back home. I maintain 
balance in Hollywood by getting away. I do love traveling. It 
is my medicine. I go home as much as possible and I vacation 
at least twice a year. I enjoy visiting new countries. It’s my 
way of decoding.

  You are currently in production on an indie fi lm,
   “Th e Trace,” that you are producing.  What 
  else is next for you acting and/or producing wise?
Currently, I am working on three fi lms. I’m in post with 
“Guardian of Eden,” starring myself, David Ramsey, Persia 
White and Chico Benymon. I just fi nished shooting a fi lm in 
Chicago, “Good Life” starring myself, Christian Keys, Maya 
Gilbert and Mari Marrow. And fi nally, I’m producing “Th e 
Trace” starring Billy Dee Williams, myself, and Pascal Atuma 
[who is also the director.]

  Tell us a movie role that you’d like to play 
  I would very much like to do a female biker
  fi lm—full of action and drama. It would be fun to 
play a tough chick on wheels.

Angela Marie Hutchinson is Editor-in-Chief of Hollywood 
& Vine and the author of two published books.  She is also a 
casting director and former talent agent. Currently, she is casting 
an indie fi lm that begins production in November. Hutchinson 
graduated from the University of Michigan with a B.S.E. degree 
in Industrial Operations Engineering and was selected to attend 
Th e Media Academy at Harvard University.
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  an you imagine being 14 years old with a dozen
  credits already under your belt? Actor and singer,     
  Zach Callison, began accumulating his credits   
                     when he landed his fi rst job in fi lm. 
 At the age of seven, Callison started his career with a 
performance in the play, “Music Man” as Winthrop. While living 
in his hometown, St. Louis, Missouri, he booked his fi rst fi lm, 
“Kingshighway.”  After his family relocated to Los Angeles, 
he booked his second fi lm, Will Ferrell’s “Land of Th e Lost” 
produced by Universal Pictures.
 Callison’s TV appearances include class of 2009/10 “Are You 
Smarter Th an a Fifth Grader?” along with “Hannah-Montana,” 
“Perfect Couples” and “I’m in the Band.”  Callison also held a 
regular role on three seasons of “Diary of a Single Mom” web 
series, directed by the legendary Robert Townsend. Callison 
received a Breakthrough Performance nomination for his role at 
the 2009 Indie Soap Awards. 
 As a voice-over artist, Callison lends his voice to numerous 
children characters.  In Warner Bros.’ “Captain Marvel,” Callison 
voiced Billy Batson and as Arthur Baywoesenthal on “Scooby-
Doo, Mystery Inc.’s Th e Song of Mystery.”  He also voiced the 
character of Matthew Parker on the long time radio program, 
“Adventures in Odyssey,” for three years.  Callison also had the 
amazing experience of voicing the character Douglas from C.S. 
Lewis’ “Shadowlands” for BBC radio in England.
 In addition, Callison has voiced characters for Cartoon 
Network’s “Sym-Bionic Titan” and Nickelodeon’s “Legend of 
Korra.”  He recently landed the live action role of Prince James 
for Disney’s new show “Sofi a the First.”  Callison has also worked 
in several commercials in Los Angeles for Comcast, Sony and 
Burger King to name a few.  
 Callison was featured on the video, “If the Earth Could 
Speak,” which was performed by a number of Disney and 
Nickelodeon stars to raise funds for ChildFund International.  
Recently, Callison added song writing to his list of skills and 
looks forward to recording in the studio soon. He continues to 
work on his singing and performing skills.  He enjoys playing the 
piano and would like to learn the guitar.  
 Full of energy and ambition, Callison handles school, family 
and career very well. During his free time, he enjoys reading 
a good book or seeing a winning St. Louis Cardinals’ baseball 
game. His future goal is to gain more opportunities in feature 
fi lms and travel the world. At such a young age, Callison has a 

lot on his plate to juggle, but he enjoys doing it all. Th at’s most 
important—making sure you enjoy what you do.  
  “No matter what anyone tells you, 
you can always pursue your dream. Whether you were born with 
acting skills or not ... through training and hard 
work you can come out on top,” declares Callison.

BiH member Nicole Butler is the founder of A&B Productions, a non-
profi t organization that recently produced a new kids reality web series 
called “Flip the Script,” where youth learn the ins and outs of creating, 
directing and producing their own television show.
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  Since you are originally from Spain, what inspired to you 
to   move to L.A. to pursue your dream?
  I have always been a very passionate and hard working per-
son. One day, I woke up not understanding why I was giving my all to 
everything in my life except the dream I wanted to achieve the most. I 
saved up every euro and worked hard to prepare myself as an actress. 

  Tell us how you secured agency representation at such a  
  prominent agency as Osbrink?
  I signed with my fi rst manager thanks to a wonderful 
producer, Mark Harris [“Crash”], who saw me on stage doing improv 
that he enjoyed who later recommended me to her.  I had yet to build 
a solid representation team and we thought Osbrink would be a great 
addition to the team. With the fear of not having enough credits but 
full of hope and enthusiasm, I met with the commercial team with my 
manager by my side.
 It was a great meeting. I thought they were amazing people and 
agreed with the way they do business. Th ey saw past the resume and 
straight into my potential and a week later I was signing a contract 

with them! Since then, I have booked several national campaigns and I 
cannot be happier to have them as part of my team. 
 
  You also do voice over work. What made you 
  consider becoming a voice-over artist?
  I have studied music and voice since I was 4 years old. Music 
runs in my family and it is a medium that I have used to express 
myself since then. I am a singer and play guitar, so my voice is a way to 
communicate as an artist that I extremely enjoy. 
 In a master class with Judith Weston, I met a wonderful director 
who called me to audition for an EA video game he was casting and 
ended up booking several women roles! I had too much fun and, once 
again, found the way to take it seriously and pursue it! I met with the 
VO department at my agency and since then I have been lucky enough 
to work on amazing projects for TV and radio.

  What type of freelance work do you take on to secure
  income while pursuing your acting career?
  As actors our main job is “looking for a job,” auditioning and 

 epped by Marv Dauer Management and the
 Osbrink Agency, Maria Aceves is a native of Bilbao, Spain. 
 She is one of LA’s fi erce actresses. Aceves is not just another
 pretty face, she is a gifted actress and musician with 
delightful wit. She brings dedication, commitment and a true passion 
for performance to every role that she accepts. As a member of the 
Screen Actors Guild and AFTRA, Aceves has delivered lead and co-star 
performances in a host of independent fi lms and projects. Her strong 
comedic timing landed her a memorable role on a “Saturday Night Live” 
skit. Aceves is also involved with various charity organizations. She 
actively collaborates with several non-profi t organizations and has a 
strong interest in education and kids in need. Also, she serves as the Co-
Chair of Breaking into Hollywood, a 501(c)(3) non-profi t organization 
that educates industry professionals.

[ Breaking into Hollywood ]
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training as much as possible. Th at only leaves you with the option 
of taking jobs that are not full time. I mainly do production jobs. 
After long days as a P.A. and thanks to Elsa, a friend of mine who 
took the time to teach me the ropes, I became a Production Co-
ordinator. Th rough these jobs I have had the chance to work with 
A-list directors and crews and learn everything there is to know 
about a set. Working in production has helped me enormously in 
my acting career. 

  Tell us an example of how networking really paid off    
  in securing an acting or production gig?
  I love people. Everywhere I go I try to meet new people. 
I fi nd it so interesting to learn about diff erent human beings, even 
though I am not sure I fully understand them yet :). In both act-
ing and production, the human side of it is key. You want to work 
with talented people that you like. Th is year, I booked a national 
campaign because a producer that I had worked with brought me 
straight to the call backs of the project he was working on, and I 
guess I did a good job! Th ere are normally a crew of people that 
decide who to hire, but sometimes it can take just one person to 
believe in you and bring you in. Th en, it is your job to rock it in 
the room. Networking is essential to fi nd that one person that 
could change your life.

  Now, you wrote and directed your fi rst short fi lm. 
  Tell us about your experience. 
  I always carry a little note pad in my purse that is full 
of drawings, songs and little sentences that randomly come to my 
mind. Last April, I was in between auditions, and going through 
a lot of changes in my life that I felt the need to express somehow 
not to go crazy. I went to a café and basically spat out a dialogue 
that I had going on in my head. An hour later, I called Jon Aguir-
resarobe, and incredibly talented DP friend, and my friend Carrie 
Lazar whom I wanted to act in the project for which I didn’t even 
had a script for. After 5 minutes they were both on board, and I 
was ecstatic. And that’s how “Abril” was born. 
 Th e next day, I sat quietly at home and I wrote and wrote, the 
hours went by and I didn’t realize I was writing in the dark. Th e 
End... “Abril” was fi nished. I only wrote one draft; it was what it 
was… 
 Th e next day I started drawing storyboards and discuss-
ing concepts with my DP and two weeks later we were shooting 
in Matador Beach.  We are editing it right now and it is a scary 
feeling, but it was something I wanted to express and serve as fi lm 
therapy for me.

  You were at the very fi rst Breaking into Hollywood   
  event in June 2005.  How has being a 6-year board
  member of BiH aff ected your life and/or career?
It has been an amazing ride. I am so fortunate to have had Angela, 
the founder, as one of my friends since the beginning of my 
adventure when I was extremely lost and lonely in L.A. After 
experiences the trenches, it became even more obvious to me that 
the only way to make it in this business, and in life, is being willing 
help each other and work together. 
 Breaking into Hollywood is here to stay, and I am so proud of 
all of our members for inspiring us to keep going and improving 
every day. 

Angela Marie Hutchinson is Editor-in-Chief of Hollywood & Vine 
and the author of two published books.  She is also a casting director and 
former talent agent. Currently, she is casting an indie fi lm that begins 
production in November. Hutchinson graduated from the University of 
Michigan with a B.S.E. degree in Industrial Operations Engineering and 
was selected to attend Th e Media Academy at Harvard University.

@dba: Columbus Day parade warming up outside my office. 
Good day to work from home. http://yfrog.us/mlhr2z
@diarydiva: @dba Wow, these agents really have it hard...

@CommTalentAgent: “Will be in a squirrel costume & nut 
falls on his head.” Actual wording from a breakdown. Only in 
Hollywood.
@diarydiva: @CommTalentAgent  Only in Hollywood 
would the actor would wish the nuts were real! lmbo!

@LemonLimeAgency: u r a Lemon Limer male & 30-40 and 
have bungee jumped & are willing to do it again for commer-
cial, pls email Mariel. NO FIRST TIMERS.
@diarydiva: @LemonLimeAgency Seriously, you want a 40 
yr old male model to bungee jump?

@he1NonlyNAVA: Ford Motor Co. gives U the chance to ask 
Cristian de la Fuente any question u like & an opp. 2 receive a 
call from him!
@diarydiva: @he1NonlyNAVA Wow!!! A chance to ask 
him a question and get a call from Cristian de la Fuente...
wait—who? The Chilean actor? lol!

@YVRTalentAgent: If I want to rep you, I will call YOU. 
You sent your package, quite frankly you can’t act, I am not 
interested, please stop calling!
@diarydiva: @YVRTalentAgent  How rude! This guy must 
be a Sergeant turned Agent. Actor be glad you dodged this 
bullet!

@HVmagazine: @diarydiva What are the literary agents 
tweeting about these days?
@diarydiva: Pretty boring stuff... RT @HVmagazine: What 
are the literary agents tweeting about these days?

@Agent88: Refreshing my memory on how the [heck] to 
Twitter!
@diarydiva: @Agent88 No, wonder you only have like 5 
tweets! Get with it! Lol
 
@amblit: Exciting news: Bob Mitchell’s THE CLASS PROJECT, 
account of sensational murder, to be a movie starring Abigail 
Breslin
@diarydiva: @amblit Can a murder be sensational?

@AndreaBarzvi: Sarah Palin confirms she’s not running for 
President.
@diarydiva: @AndreaBarzvi Are you sad or glad?!

@carenjla: Amazing how a six pack of Sam Adams and a 
movie (Frost/Nixon) makes for a perfect summer evening.
@diarydiva:  @carenjla A literary agent and six pack of Sam 
Adams...please don’t review my book while you are drinking. 

@MelodyLLTalent [LOCKED PAGE]
@diarydiva:  @MelodyLLTalent Waiting on you to 
accept me... 

Tweeting Talent Agents

Follow ME 
(@diarydiva) 

for tenacious tweets on 
@HVmagazine 

celebrities 
in the news!
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  ne city where you’ll fi nd a myriad of   
  ingredients for soaring creativity:  Art deco. 
                          Nightlife. Wildlife.  Beaches. Sunshine.  Palm
                          trees. Diverse cuisine. Luxurious hotels—it’s none
                      other than Miami, Florida. With unparalleled   
                   production crews and facilities, Miami off ers a great  
             pool of talent, state of the art post production facilities,   
         creative talent and fi lm-friendly attitude.
 “Florida’s revamped incentive program has provided the certainty 
needed, especially by larger productions and TV series, to land Florida 
on the short list,” explains Lucia Fishburne, State Film Commissioner.
 “Within the state, Miami and the south Florida area in general, 
still has the largest concentration of infrastructure not to mention 
its iconic look. Th e results? TV series like ‘Burn Notice,’ ‘Th e Glades,’ 
‘Charlie’s Angels,’ and ‘Magic City’ and features such as ‘Rock of Ages’ 
and ‘Step Up 4.’” 
 In Miami, the fi lm and entertainment industry employs 
approximately 10,000 full and part-time workers and has an annual 
impact of $2 billion to the local economy with permitted productions 
contributing more than $150 million. Miami, Miami Beach and 
Cocoanut Grove have a rhythm and energy all their own.  Th e culture, 
architecture, music, food and the people are quite inviting.  
 “Once on a visit to Miami for a concert my friends and I were 
taking public transportation which was convenient to the hotel.  Th e 
concert was great and in our excitement of the evening’s concert, we 
had gone the wrong direction on a tram.  We were lost.  I approached a 
gentleman who worked for the city of Miami and he had just fi nished 
work.  He took all of us back to our hotel,” shares producer and actress 
Sandra Milliner.  
 “He was so kind and sincere, ‘I want you to come back to Miami,’ 
he said.  Th is wonderful man was an angel dressed in a city uniform 
who genuinely cared about our impression of Miami.  What a sincere 
gesture and wonderful warm welcome to Miami ... truly memorable.”  
 Miller continues, “For several years working on Macy’s 
commercials, the production company would shoot in a studio or on 
locations and we would always work in amazing homes.  As a crew 
member in some of the homes which had documentation of having 

been showcased in ‘Architectural Digest’ we were always provided the 
opportunity of days of ‘what if ’ dreaming.”

Architecture and History
Many tourists, residents and fi lmmakers are fascinated by Miami’s 
architecture and historical buildings.  Th e Freedom Tower is one of 
Miami’s numerous important historic landmarks. Completed in 1924 
and once home to the long-gone Miami News, during the 1960’s, 
offi  ces at the Freedom Tower processed requests for political asylum 
during the fi rst wave of Cuban immigration. Th e Freedom Tower was 
actually modeled on the Giralda Bell Tower in Seville, Spain.  In recent 
years, the tower has reopened as a museum of Cuban culture called the 
Vizcaya.
 Vizcaya was the winter residence of American industrialist James 
Deering from Christmas 1916 until his death in 1925. He chose a 
bay front site in Miami for his tropical winter home because of the 
location’s temperate winter climate and his appreciation of the native 
hardwood hammock. At the time of Vizcaya’s construction, Miami’s 
population was around 10,000. More than 1,000 workers were 
employed in the Vizcaya project, including laborers and craftsmen from 
the Caribbean and Europe. 
 Th e house was intended to appear as an Italian estate that had 
stood for 400 years and had been occupied and renovated by several 
generations of a family. It has 34 decorated rooms with 15th through 
19th century antique furnishings and art objects. Th e house appears 
to be only two stories high but between the main public rooms and the 
bedrooms, there is an intervening level with 12 rooms for servants and 
service.
 Th e expansive gardens combine elements of Renaissance Ital-
ian and French designs. Over the years, the eff ects of South Florida’s 
humid climate, salt air and hurricanes have taken their toll on Vizcaya, 
necessitating continuous restoration. Today, we can only imagine how 
Vizcaya felt as an open-air house, with the sounds of birds and the bay, 
the sudden rain showers, and the fragrance of fl owers. 

Coral Cables and Port of Miami
Th ere are many unique cities in Florida to fi lm one’s project.  If looking 
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Crowdfunding (Verb)

AKA crowd fi nancing and crowd sourced capital, crowdfunding is used for a variety of causes like charities, disaster re-
lief and political campaigns. In the entertainment industry, it’s used by fi lmmakers to raise money as an alternative to 
studio funding. A project gets posted on a website like Kickster, FilmFunds or IndieGoGo with a specifi c amount needed 
to be raised and a deadline to receive the amount. If the goal amount is not reached, no money is released to the 
project creators. The websites also collect a small percentage fee, usually around 5%, from the funds raised. Projects on 
crowdfunding websites sometimes offer incentives, such as DVDs, movie tickets and fi lm credit to funders depending 
on the amount donated.  Some tips for successful crowdfunding are to identify one’s target audience and give a detailed 
explanation for how the money will be spent once it is raised. To reach potential funders, most people use social media 
networks along with email campaigns among family, friends and colleagues.

for clear waters, some home owners in Coral Cables, Florida have a 
natural pool that is fed by a spring and it has been noted as one of the 
most amazing natural pools to see. Also, in Coral Gables are favorite 
hotels such as the Biltmore. Also, there is a golf course and spa along 
with the Biltmore Culinary Academy and the Palme d’Or where you 
can experience fi ne dining with meals prepared by Chef Philippe Ruiz. 
 As for the Port of Miami, known as the Cruise Capital of the 
world, it welcomes in more than 3.7 million passengers and approxi-
mately 35 shipping lines sail from Miami to more than 250 other 
seaports in more than 100 countries. 

Perks to Filming in Miami
Video footage of Miami can be acquired. In other words, the County 
does not charge for the usage ... it’s free!  Th ere is, however, a fee for 
dubbing. If interested in B-roll, there is a 90-minute tape that covers all 
of Miami-Dade county, including the cities of Miami and Miami beach 
and they have a 30-minute tape of aerials. For requests, contact Sandy 
Lighterman at (305) 375-3288. 
 Th e state of Florida off ers an Entertainment Industry Financial 
Incentive where qualifi ed productions may receive a cash rebate of

20 – 30% of their Florida qualifi ed expenditures, up to a maximum 
of $8 million, provided they spend a minimum of $625,000 in 
Florida on Florida cast, crews, businesses and vendors. For smaller, 
independent fi lms, there is a separate incentive queue for fi lms that 
spend between $100,000 and $625,000 and are produced by Florida 
residents. Th ere is also no state sales tax on qualifi ed motion picture 
and television production equipment purchases and rental, or on 
goods manufactured or produced in Florida for export outside of 
the state. 
 For additional information about fi lming in Miami, visit 
www.fi lmiami.org or www.fi lminfl orida.com.

Sandra Milliner freelances full-time through her production company, 
Sandy Watters & Company.  As a member of the Directors Guild 
of America, Sandra serves as a Co-Chair of the Women’s Steering 
Committee in Los Angeles, and remains an active member of IATSE 
Local 477 Miami (wardrobe) along with SAG & AFTRA. Sandra 
recently worked as a crew member on the feature fi lm, “Parker,” directed by 
DGA President, Taylor Hackford (starring Jason Statham and Jennifer 
Lopez).  Milliner is a former board member of Breaking into Hollywood.



Palm Springs Hotels & Casinos
1300 E. Tahquitz Canyon Way
Palm Springs

Rich in history, Palm Springs is 
a vacation spot of travelers from 
all over the world. Nestled at the 
base of the Mount San Jacinto 
Mountains, the city is known for 
its crystal blue skies, year-round 
sunshine, stunning landscape, palm 
tree lined streets, starry nights, 
and of course the casino nightlife.

Newport Bay
1 Newport Pier
Newport Beach

One of Southern California’s 
most popular beach 
communities, Newport Beach is 
located in the center of coastal 
Orange County. With vast 
recreational opportunities such 
as fi shing, swimming, surfi ng 
and aquatic activities, the city 
surrounds Newport Bay where 
more than 9,000 boats of all 
types are docked within the 21-
square-mile harbor area. 

Mountainous Majes ty

Aqua Life
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Hearst Castle
750 Hearst Castle Rd.
San Simeon

Step back in time and 
explore Hearst Castle 
through the eyes of one of 
its many famous guests with 
an evening tour. Held most 
Fridays and Saturdays until 
the end of the year, visitors 
will enjoy viewing the 
gardens and pools at sunset 
and catch a glimpse of what 
many celebrity politicians 
and movie stars have 
experienced at the Castle 
grounds.

Elegant Gardens 

Medieval Times
7662 Beach Blvd.
Buena Park

The city of Buena Park has plenty 
of fun for families with children 
of every age to experience and 
lots to do for parents too. The 
mild, year-round weather creates 
the perfect climate for enjoy-
ing the ever-popular and classic 
Disneyland Resort, Knott’s Berry 
Farm Theme Park, Movieland 
Wax Museum, Ripley’s Believe it 
or Not, or experience the 11th 
century while watching knights 
compete on horses at The Me-
dieval Times, where dining w/o 
silverware is actually required.

Family Fun

The Santa Barbara Pier
132-A Harbor Way
Santa Barbara

When you see the dolphin 
fountain, you know you are at 
the pier and in store for some 
fun. Boutique shops offer gifts 
and tasty treats. Purchase a 
trendy t-shirt or take a stroll 
through the museum to absorb 
the incredible facts and history 
of Santa Barbara.

Beach Sophistication

Danish Village 
486 1st St.
Solvang

A picturesque destination 
on the Central Coast of 
California, Solvang is 
located in scenic Santa 
Barbara County wine 
country. This unique 
Danish town offers plenty 
of shopping for antiques 
and fashion, and famous 
for its authentic Danish 
bakery delicatessens.

Danish Delicacy

Cream cheese 

danish from 

Mortensen’s 

Danish Bakery.



Place your     castified, scriptified,
crewified, or extrafied today!

H&V’s Talent Marketplace (    ) is a tool for artists to promote themselves and their 
projects. is a treasure for talent scouts such as literary/music/talent agents or 

managers that are seeking new clients to sign. is an industry haven for casting 
directors and filmmakers that are seeking reliable crew and cast for projects. To 

place a ad or for more information, please call 310.712.3459
or email talent@hollywoodvinemag.com.

Hollywood & Vine is proud to showcase 
artisticpreneurs in our Talent Marketplace.
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JOANNE WOODWARD
Actress

 Born on February 27, 1930

6801 Hollywood Boulevard
ByBy  SHAKEILA BEARD

[ Walk of Fame ]
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   Sexiness wears thin
   after a while, and   
   beauty fades. But to be
   married to a man who 
makes you laugh every day, ah, now 
that’s a treat!” famously quotes 
Joanne Woodward who is the widow 
of Paul Newman—the famous actor, 
director and creator of Newman’s 
Own products. Woodward is the 
fi rst woman to receive a star on the 
Hollywood Walk of Fame. Although 
Woodward was inducted into the 
Walk of Fame on August 15, 1958, 
her star was not actually laid until a 
few years later.  
 As a Georgia native, Woodward 
found a love for acting, which is 
said to stem from her mother’s 
love of movies. Since acting was 
Woodward’s zeal, she attended 
Louisiana State University where she 
majored in drama and participated 
in performances with her school’s 
theater. Following her own saying 
that “Acting is like sex. You should do 
it, not talk about it,” that is exactly 
what she did. After college Woodward 
headed to New York to pursue her 
professional acting career, as many 
aspiring actors do. Woodward was 
privileged to have studied with 
Sanford Meisner.  Any actor who 
is making an effort to perfect their 
craft knows the 
Meisner technique is 
essential to an actor’s 
career. Woodward 
was ambitious about 
perfecting her craft.  
Her fi rst fi lm debut 
was in the 1955 
screenplay, “Count 
Three and Pray.”  
 The year 1958 
was a big year for 
Woodward because 
not only did she 
marry the love her 
life, but she also won 
an Oscar for Best 
Actress for her role 
as a woman with 
multiple personalities 
in the movie “The 
Three Faces of Eve.” 

Woodward and Newman fi rst met 
while they were understudies for the 
Broadway play “Picnic”; however 
Newman was married. Immediately 
after he divorced his fi rst wife, 
Newman married Woodward. The 
couple stayed married over 50 years 
and until Newman’s death; their 
marriage is often noted as one of 
the longest marriages in Hollywood 
history. Together, they had three 
daughters.  
 Although Woodward was 
a mother and a wife, she still 
passionately continued to conquer 
her dream of being a famous actor. In 
fact, she was nominated numerous 
times for Academy Awards. She also 
won Emmys for Outstanding Lead 
Actress.  At the age of 81, Woodward 
is still acting with her most 
recent role being a narrator in an 
animation short fi lm “All the World.”  
According to her IMDb credits, she 
is also attached as the director of 
screenplay drama entitled “Lucky 
Them.”  The movie is currently in the 
pre-production stages and is set to 
release in 2012.
 Hollywood & Vine applauds 
the ambitious drive of Woodward 
and acknowledges 6801 Hollywood 
Boulevard as her historical mark in 
show business.

Joanne Woodward’s star for the 
motion picture category.

Power couple Paul and Joanne on 

the October 1968 cover of LIFE magazine.
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As seen on CNN
Over 90 production companies reading all scripts

Top 30 winners get software from Write Brothers
Get feedback with your entry

We promote TOP 100 scripts for a full year
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